


















































AT LAST OUR 


POSTWAR CATALOG 


IS READY FOR YOU 


ve e have been deluged with requests for a complete illustrated catalog of our 
complete line of plastic display fixtures and we have sweated and fumed with 
photographers and printers to get one out that would be a credit to the quality and 
artistry of our products. | Thank goodness, it is ready now and a copy will be 
mauled you on request. It truly reflects the ability of the Scheuer organization to 
meet so well the display fixture requirements of those display merchandisers who 
want to use display to its greatest efficiency. Write for y 


war catalog today 
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ur copy of this new post- 


STREAMLINED CARDHOLDERS 


WS-240 Cardholder for 7" x II" cards. 
made of one piece. 


WS-241 Cardholder for 7" x II" cards. 


made of one piece. 


WS-242 Cardholder for 51%4"' x 7" cards. 
made of one piece. 





SCHEUER 
FIXTURES 


18" high with 14" 
22" high with 14" 


16" high with 14" 


x 6" x 8" base. Frame 
x 6" x 8" base. Frame 


x 5" x 7" base. Frame 
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a= S307 WEST 38'' ST.. AT EIGHTH AVE., NEW YORK CITY 18 


ORIGINATORS AND MANUFACTURERS 





OF MODERN 








PLASTIC DISPLAY FIXTURES 
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New! Sensational. ... Motion Without Motors 


LOOKS DIRECTLY AT YOU 
S A N TA FROM ANY DIRECTION 
Imagine! | 


ALL THESE PHOTOS TAKEN ANOTHER FIRST 
AT DIFFERENT ANGLES AT THE SAME TIME. Distributed Exclusively By 


STENSGAARD 


Designed and Patented 
by a World Famous 
Artist and Sculptor 


Enrico Cerracchio 





Santa head of plastic. 
in full colors, hand 
painted, light weight. 
Very durable. 
Equipped with re- 
flector, cord and sock- 
et. Ready for use. 





De Luxe Design 
X-176 ““HERE’S LOOKING AT YOU” SANTA 


Head is deep Intaglio sculptured, moulded in plastic, hand painted in 
rich oil colors and mounted into the back of a decorative cut-out 
wreath, made of Masonite presdwood. The beautiful seasonal design 
of ribbon bow, red holly berries and silver bells, against the rich 
green background of the wreath, is silk screen processed in 9 blend- 
ing oil colors. The book, also in full color, made of Masonite presd- 
wood, is in relief extending out from the background about 15” and 
covering the light bracket, reflector, cord and plug which is furnished 
with each unit to assure proper lighting effects. Complete unit 
measures 48” wide, 52” high, 15” deep. Comes to you complete, 


SOG LER EGS MORMON o ca cicinwdadcasacccannavaewass $39.75 
Nee Guiamititns GOTO 1A 2 oe fo ois sve hecencvewes Each $38.75 
In quantities of 50 to 99........... dae ea aes Each 37.75 
ler quamtiiinn GE ICG ee Wakes 6 6 ccc cece eeeainns Each 36.75 





X-175 “*Here’s Looking at You’ Santa” 


Intaglio deep sculptured, molded in plastic, hand painted in natural oil colors, with deep 
green mask border. Shutter like doors open to each side, finished in deep green wood grain 
effect, with brief seasonal copy message. Complete.with 10 inch metal light bracket, reflector, 
cord and plug, to assure proper lighting effects. Complete unit measures 17 inches wide, 24 
inches high, 5’ inches deep, 34 inches wide with side panels full open. Comes to you com- 


pietec Wine  UOGe PAE OMEN: 6 oc. hos ociceceocceunuce suvdagdetronncntaaaenens $29.75 
In quantities of 10 to 49.......... : Mane Maleate aa Jumddevidacnaeenanal Each only 28.75 
In quantities of 50 to 99............ Sc dthi peIAR Da Rin Saal el EN a Raa Ae CRONE hae ENOTES Each only 27.75 


In quantities of 100 or more....... : : sila vias ee & au Stie vin oorka 6 ord us g:ao wg a ne 












W. L. STENSGAARD AND ASSOCIATES, INC. 


346 N. JUSTINE ST. ¢ CHICAGO 7, ILL. 
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Pass This Issue Along THE COVER OUR NEXT ISSUE 


You get the most value from DISPLAY The cover this month is a photograph of a How display is handled at Carson Pirie Scott & Co., 
WORLD when you share it with others. See 


that it reaches other executives of your organi- display by Louis Viella, B. Altman & Co., New Chicago, will be the subject of an article in the 
zetion and the members of your department. York City, for the "back-to-school" theme which October 15 issue. . . . Another will deal with the 

sweeps the country at this time each year. display department operation at Woodward & Loth- 
.._ pneemememeeenaeammnanas The window is framed in a slate treatment rop, Washington, D. C., and in addition there will 
which immediately suggests the nature of the be numerous other features of equal interest — in 
Oo .. wenceeennenes-nneeeeerenenensseess display. addition to the regular agenda. 























CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS © CYRILLE STEINER FIXTURES 
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iy YEARS SERVING DISPLAY 


> ee Mohs ® plinth in 


we ge ke 


Behind the figure of today stands more than three 
decades of Prisco experience, craftsmanship, artis- 
try, and mannequin know-how. Manufacturers and 
creators of mannequins since 1909. Composition 
and papier mache: Juniors, Teens, and Misses. 





r. y, e 
293 Seventh Avenue, 8th Floor, New York I, N. Y. 6 PUSCO” Whros. 
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Wi abulliant Season 


string along with “BEE™ lights 


These leading department stores are now pre- 
paring to use "BEE" lights to enhance their com- 
ing Christmas decorations and displays: 


BONWIT TELLER LA SALLE & KOCH CO. 
New York City Toledo, Ohio 


THE EMPORIUM THALHIMER'S 
St. Paul, Minn. Richmond, Va. 


HUTZLER BROS. CO. HALLE BROS. CO. 
Baltimore, Md. Cleveland, Ohio 


JOSEPH HORNE CO. CARSON PIRIE SCOTT CO. 
Pittsburgh, Pa. Chicago, Ill. 


BLUM'S BOSTON MILWAUKEE STORE 
Philadelphia, Pa. Milwaukee, Wisc. 


The "BEE" light strings have 20 lights to the 
string, they are 24 feet long, and have a double 
plug attachment. Perfectly balanced and con- 
structed for long life. "BEE" light strings have 
been approved by the Board of Fire Under- 


writers. 


DECORATIVE DISPLAY CO, 


70 WEST 40T# STREET © NEW YORK 18, N. ¥. 
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That the PIERRE IMANS FASHION MANNEQUIN attracts and retains the attention 
of at least from 20% to 50% more persons than does any other mannequin... 
This has been proven time and again in windows all over the world. 


That the PIERRE IMANS FASHION MANNEQUIN, due to its natural attractiveness, 
distinction, grace and refinement, enhances the value of your merchandise more 
than does any other mannequin. 


That windows with PIERRE IMANS FASHION MANNEQUINS need less decoration 
than any other mannequin and save valuable money, keep your budget down. 


That windows with PIERRE IMANS FASHION MANNEQUINS yield a much higher 
percentage of sales than do windows with any other mannequins. 








That only the natural looking mannequin is able to fascinate and to appeal to the 
general public. The PIERRE IMANS FASHION MANNEQUIN couples the highest 
qualities of natural attractiveness with grace, beauty and distinction. 


That PIERRE IMANS OF PARIS produced and delivered in 1939, the last normal 
year of production, more mannequins than any other manufacturer ever did in 
any given year. 


That PIERRE IMANS OF PARIS has always been, and still is, at least one year ahead 
of fashion. 


That 70 years of experience in the field of display has made the PIERRE IMANS 
FASHION MANNEQUIN outstanding all over the world. 


That the PIERRE IMANS FASHION MANNEQUIN is made of a patented material, 
guaranteed non cracking, perfectly sized for the coming fashion and the American 
market. 


That the beauty of PIERRE IMANS FASHION MANNEQUINS has never been sur- 
passed nor equalled. 








Srevre Gmaws of Sarts 


Smewrooms: 7° EAST 35th STREET; NEW YORK 





The World’s Largest Manufacturer of Fashion Mannequins 


1S ON THE MARKET AGAIN AND IS FIRST IN PRESENTING 








THE 1947 LINE 
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This versatile showy trim can be used to display merchandise or as a 
trim loaded with ornaments. Window by Sommer & Kaufmann of San 
Francisco, California. 


3 feet 
4 feet 
5 feet 
6 feet 
7 feet 


PRICES 


$ 5.00 each 
10.00 each 
15.00 each 
20.00 each 
27.50 each 


More Displays 


MEDFORD, OREGON 














CHRISTMAS KRINGLE DEER .. . 18x11” . . . metallic eye- 
brows, chic gold hooves . . . gilded natural antlers, double 
metallic panniers. White, gold, chartreuse, fuchsia, pink, light 
green, light blue, cerise. Christmas balls extra. $5.50 ea. 


PROVINCIAL STARS . . . hand- 
made... 16 point full round... 
light, sturdy. White, Christmas blue, 
red, green. 6” $12.50 doz.; 8” 
$19.50 doz.; 10” $26.50 doz.; 12” 
$33.50 doz.; 18” $48.50 doz. 


\ 


Five display idea aids that won instant acclaim 
in Fren-Zee’s New York Show last June. 
Precious deers, wondrously fashioned to lend 
a charming Christmas spirit to any display. 
Brilliant stars, snow flakes... just a few of the 
many, many display pieces designed exclusively 
for Fren-Zee of New Haven by famous designers. 


Order direct or see your local distributor. 


BRANDY INHALERS . .. for display accessories... hand 
blown, clear crystal American made glass. 12’ $6 ea.; 
11” $5 ea.; 10” $4 ea.; 8” $1.60 ea.; 6” $1 ea. Due 
to packing difficulties no order accepted under $30. 


STURDI SNOW FLAKES .. . 12” or 18” sizes... full 
round, four shelves for cosmetics or jewelry, may be 
topped with glass for other accessories. Lacquered in 
white and pastel shades. 12” $46.50 doz.; 18” 
$72.50 doz. 


CHRISTMAS FLITTER STARS .. . finished both sides to 
2 to 4” dia. $20 gross assorted, $22.50 gross single 
colors. 


STORE EQUIPMENT AND FIXTURE COMPANY 
ee, ee a ee oe 2 ee oe oe eon ce ee ee ee NEW WAVEN raun 
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“Shopper Stopners” 


A TRULY DISTINCTIVE SELECTION OF 
XMAS DISPLAYS FOR STORE & WINDOW me 
EXQUISITELY SILK-SCREEN PRINTED = 


e | porire : 


-) 
~ a 


50” x 90” 

12 Colors : 
On heavy no seam paper. f F 
Largest Santa ever seen. | 
A magnificant display. 


°7.50 each 


6 for $42.50 
12 for 80.00 


ie, 
aS 


5 to 6 FEET 
Metallic Foil 


ILLUMINATED 
CANDLES 


Wired and fitted with flame 
lamps. In diagonal tones 
of ruby red, purple or 
candy stripes. 


°7.50 each 


Ay 
* i 





* * - ih me 
Vo. W 10. Two-tone re ackground, No. a p I No. s * ver stars on dark green No. W 14. Yellow sunburst gr pened with 
TOY deep yellow, seven brilliant colors. ear fru Ge - hay yo Peer pes Aan roun es — lettering red and gre estive multicolor holiday all-over orna- 

»’s a poster that does it in ‘‘Techni- 8 br illic int co nom 


Size 22x28 inches on heavy no seam paper Size 22x28 inches on heavy cardboard Size 11x14 inches on heavy cardboard 

6 for $ 6.00 @ 6 for $ 7.50 e@ & for $3.75 

12 for 10.50 1025 @a. 12 for 13:50 71.50 ea. ° 12 for 5.00 75c ea. 
SEND FOR FREE ILLUSTRATED COMPLETE BULLETIN DW5 


DISPLAY ASSOCIATES Inc. 21 MURRAY STREET - NEW YORK 7, Nv. Y. 
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Wi Ganetalon 
MOST SENSATIONAL NEW FABRIC 




















BROUGHT TO YOU Crclusively BY 


7 D S I 
N 
DA Seed | A N C THE WORLD'S OLDEST DISPLAY FABRIC ORGANIZATION + ESTABLISHED 1842 


FOR SAMPLES — WRITE } NEW YORK: 142 West 44th Street + LOS ANGELES: 731 So. Hope Street 












OUR OFFICE NEAREST YOU! CHICAGO: 125 No. Wabash Avenue «+ BOSTON: 260 Tremont Street | 
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INTERIOR 


DEPARTMENT ENTRANCES 
COLUMN ENCLOSURES 
LEDGE TREATMENTS 
SHADOW BOXES 

WALL DISPLAYS 

CENTER UNITS 

VALANCES zg | 
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vaitable PROFESSIONAL DESIGN ASSISTANCE 


Our facilities have been expanded to include a specialized Adcurve Layout 
and Display Planning Department. The services of this group of expert 
designers is available, without charge to purchasers of our display ma- 
terials for remodeling or modernizing windows and interiors. Requests for 
Adcurve design assistance must be accompanied by an outline sketch of 
windows or interior with complete measurements, including door locations 
and direction of swing, ceiling heights, obstructions, offsets, other specific 


details and merchandising requirements. 


J. THE ADLER-JONES company 


521 SOUTH WABASH AVENUE e CHICAGO 5, ILLINOIS 
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WINDOW .. 


FRAMES 
DIVIDERS 
VALANCES 
BACKGROUNDS 


@® Adcurves are structural units 
made of steam bent, composi- 
tion hardboards, finished smooth 
on both sides in natural brown 
color. Panels of 10-foot length 
are formed into 8 basic shapes 
ranging in price from $2.50 to 
$10.50 per panel. 

CATALOG LISTING ADCURVE 
STYLES WILL BE SENT UPON 
REQUEST. 




















W. M. ZEPPEN-FIELD STUDIOS 


CREATORS AND DESIGNERS OF HOLLYWOOD MANNEQUINS 


923 North Cole Avenue Hollywood 38, California 





DETROIT SHOWROOM 
Lafayette Building 
John A. Sills, Representative 


CANADA SHOWROOM 
2027 Peel Street, Montreal, Canade 
Landry & Perry, Representatives 





FRED BANTELMANN CHICAGO SHOWROOM 





Sales Manager 27 East Monroe Street, 
_ 1317 South 26th Street next to Palmer House 


_ Milwaukee, Wisconsin Werner Lewy, Representative 
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A BRAND-NEW ATTRACTION FOR 


TOY DEPARTMENT and SPECIAL STUNTS 


AN EXCLUSIVE SILVESTRI DISPLAY 


LAUGHING MIRRORS 


30x 70 Inches — _ Eight Styles -— Framed in Wood — 30 to 60 Day Delivery 
Each $92.50 without wood frame. Each $132.50 with wood frame. Lots of Four—$350.00 without wood frames. 
Exclusive to one store in a city. 


SI LVESTRI ART MANUFACTURING CO. 


708 W. Washington Blvd., Chicago 6, Il. 
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Rotten the classic patina of the Artist’s création 
Interpreted by. a 





Produced by ..... . MAGNANI MANNEQUINS | 30 WEST 13th ST., NEW YORK 11,N. Y| 
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NATIONAL Hangers Can’t Talk... 





#400 PLASTIC HANGER 
$29.50 per 100 


This sleek, clear-plastic utility hanger 
is a glamorizer for suits and 2-piece 
dresses. The hook swivels for con- 
venience. And note the notches and 
skirt hooks! 





CHILDREN'S PLASTIC HANGERS 
$16.50 per 100 


The lovable duck-and-bunny cut-outs 
and alphabet design on these plastic 
hangers will help sell items in your 
Children’s Wear Department. Notches 
for sun-togs and bathing suits. 3 ap- 
pealing colors: Baby Pink, Baby Blue, 
Ivory. 


: GARMENT COVERS 











FOR DUST PROTECTION 


These covers, made from Vinylite 
plastic, are petal-soft to the touch, 
yet practically indestructible! 


Dress Size 8” x 21” 
$18.50 per 100 
For Men's Clothes 9” x 22” 
$22.50 per 100 
May also be had in No. 
800 (heavy) cellophane. 
Dress Size 8” x 21” 
$11.50 per 100 
For Men's Clothes 9” x 22” 
$14.50 per 100 


Immediate 


Delivery NY 
Complete Catalog 


upon Request 


.. but they doa 
superlative job of 
suggestive selling 


National Hangers are subtle flat- 
terers. Their faultless finish and 
modern styling suggest the same 
qualities in the clothes they dis- 
play. Call it the “quality look” — 
it can enhance the attractiveness 
of your merchandise,’and give an 
extra push to doubtful sales! 


And by the way... 


... don’t keep all your National 
Hangers at their career jobs of 
displaying merchandise. Sell some 
to your yearning customers! Ini- 
tiate a Closet Dress-Up Week in 
your Notions Department with a 
New- Fashions-in-Hangers show. 


National Hangers are 
national ‘‘best sellers.’’ 


ATIONAL HANGER CQ 


253.W.26th St., New York1,N.Y. 








#180F COMBINATION HANGER 
$17.50 per 100 


Customers will admire the trim lines 
of your tailored suits when hung on 
this substantial hanger. The hardwood 
top is steam-bent for strength; the 
wire attachment is rust-proof, with 
galvanized rust-proof clips adjustable 
for skirt or trousers. 





#850 SKIRT HANGER 
$12.50 per 100 


And here’s a rust-proof all-metal 
hanger just for skirts. Clips are ad- 
justable —with bull-dog grip to hold 
that line securely. 


CELLOPHANE ENVELOPES 





You'll want these 12” x 16” envelopes to 
protect expensive lingerie, gowns and sweat- 
ers. No. 800 (heavy) cellophane 17¢ each. 
Also available in Vinylite plastic. 12” x 14” 
20¢ each 


SIZE DIVIDERS AT LOW COST 


These round Lumarith 
(non-inflammable cel- 
luloid) size dividers 
cannot fall off the 
rack. 234” in diame- 
ter, they'll fic any rack 
and are attractive in 
appearance. All sizes 
from 1 to 54, also half 
sizes. 10¢ each 





Representative 


Mr. Morty Fay 


°7 Te 3000 N. Miami Street 


Miami, Florida 
Phone 3-0149 & 2-5994 
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the wonder plastic 


stronger than papier mashe. . 





COAST TO COAST 


lighter than papier mashe 
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display creations 


in the field 


For almost 20 years . . . with quality as 
its guiding light . . . the GUSTAVE RUBNER line 
of display fabrics and papers has 



























always strived to be first with the newest. 


Our new-season showing holds faith- 

fully to this tradition of excellence. Awaiting 

your admiration is a masterful array of 

new creations .. . as well as greatly 

improved old favorites like PLUSHEEN 

I and SNOW CLOTH and a shimmering 
METAL CLOTH in a rainbow of colors. 


If your source of supply doesn’t 
carry the GUSTAVE RUBNER line... 


Lo any one of our distributors 
M ict Jo, ] (to whom we sell exclusively) 
Who Uifieg yp le QD 

Quer. cn, Moe,  &> will be glad to show you 
O/iz x th isy ° ? VW, 

or pln Gust, «Oley 


our latest sample book. 







HERE ARE JUST A FEW OF le OUTSTANDING DISTRIBUTORS 





Hember 


WATONAL association ARROW DECORATING & FIXTURE CO ART R. COHEN 
OF DISPLAY inpastRiEs Phila., Pa Baltimore, Md di : Pittsburgh, Pa. 
isplay creations , 
| SYLVAN COHEN DISPLAYS tied DAZIAN’S, IN( 
\ San Francisco, Calif New York, N. Y. Boston, Mass 
JAMES A. COLE CO Chicago, III Los Angeles, Calif 
New York, N. ¥ GARRISON-WAGNER CO. 
MAHARAM FABRIC CORP St. Louis, Mo 
New rh Chicag l NEW ENGLAND DECORATORS’ SUPPLY CO 
Peocatssivt meacuanns st Los Angeles, Calif Boston, Mass. 






MARCUS WINDOW DISPLAY SERVICE, INC., Boston, Mass 
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MANNIKINS - 


WINDOWS: 
NEW LIFE..NEW peAUTY. | “a 













From California...superbly sculptured 
figures for today’s garments. . . Static 
windows spring to life...the Western 
look lends charm to fine clothes. 








~ 


A No. 221 | 














Painstaking craftsmanship 
combined with the latest 
mechanical devices... all 
models are completely in- 
\ \. - \ j 3 terchangeable at the waist, 

No. 222 \ ee — a. shoulder and wrist. Avail 
| * able for immediate delivery. 

Write for photographs. 
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DECTER MANNIK 2617 WEST PICO BOULEVARD ~\_ 
@ 10S ANGELES 6, CALIFORNIA 
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‘nis u omane SOUMOCdE 


Newest of shoe presentation pieces — 


















Lueite suceessor to the shoe-form 


Shumode is a clear, brilliant plastic form 


SMA, 


that adds the sparkle of quality to women’s shoes 
in any price range. Helps to create a higher-key, 
more decorative window. Quickly inserted 


or removed. Patent applied for; 


— 


infringers will be prosecuted. 


Immediate Delivery: S138 dozen 









~~ 





am! 1 an Yon!) “a. 


simon Fifth Avenue window 


ina Franklin Si 





ndles Shumode 


es Gosling ne 





Jaa 
Here’s how Mr. Se 
Other famous stores now using Shumode: 
Chas. A.Stevens & Co.Chicago R. H. Macy & Co. N.Y. C. 
Gimbel Bros, Inc. Minneapolis Saks—Fifth Ave. N.Y. C. 
J. L. Hudson Co. Detroit Sears Roebuck Co. Chicago 





Lane Bryant, Inc. Chicago Thalhimer Bros. Richmond 
, Marshall Field & Co. Chicago T. Eaton Co. Ltd. Toronto 
WY hue, May Company, Cleveland The Emporium, St. Paul 


498 Seventh Ave -nue,New York 18 


“ 
) 
a 
3 








DISPLAY WORLD SEPTEMBER, 1944 














Last Opportunity 


For this sensational Window and Store 


ATTRACTION 
“MARCH OF TIME in WAX” 


Booked again for 1947 season at 


ATLANTIC CITY STEEL PIER 


Then will go in permanent museum at 


WASHINGTON, D. C. 
A Complete Exhibit of LIFE-LIKE, FULL SIZE, FULLY AT- 
TIRED WAX FIGURES OF ALL UNITED STATES PRESIDENTS 


and other world-famous people. 








GEORGE WASHINGTON-—A typical figure. Note the fine = = 
sculpturing, the perfect likeness and the authentic attire. W ill Attract the Entire Community 


Old and Young—Men and Women—Children 


EDUCATIONAL---INSPIRATIONAL.---PATRIOTIC 


The showing of this attraction in your store will become a great 
“civic event” in itself. It will receive the enthusiastic approval of 
school authorities and public officials. In several cities the school 
officials have ordered the exhibit announced in classrooms and in 
many cases classes have visited the exhibit in a body. 

Truly, the exhibit will become the talk of the town, and your store 
will obtain the greatest possible favorable publicity and acclaim. 
It is not a seasonal display. You can use it for any store promo- 
tional event, such as anniversary celebrations, founder’s day events. 
for great civic events, for holidays and for Christmas. Book it when 
you want your store to be the center of attraction in your city. 


It is the only complete set of all the presidents of the United States, 
sculptured in wax, in perfect likeness, and in full attire. It is the 
only display of its kind ever offered to the retail stores of America. 
Previously it could be seen only as a special exhibit, and has been 
viewed by thousands while shown at the Steel Pier, Atlantic City. 


ADDED SPECIAL ATTRACTION 
LORD’S LAST SUPPER — The greatest of the “Four Freedoms.” 
Striking life-size reproduction of the Lord’s Last Supper with Jesus 
and His twelve Disciples. It was taken from the famous painting by 
Leonardo Da Vinci. 








Franklin Washington Adams Jefferson Madison -— Monroe. 





GUARANTEED THE BIGGEST DRAWING ATTRACTION EVER 
USED BY YOUR STORE OR ANY STORE IN YOUR CITY OR IT 
DOESN’T COST YOU ONE PENNY. 








Endorsed by EDUCATIONAL AUTHORITIES, PUBLIC OFFICIALS, 
AND BY MANY RETAIL STORES, AS FOLLOWS: 
Gimbel Brothers, Philadelphia, Pa.; J. & N. Adam Co., Buffalo, N. Y.; 
R. H. White’s, Boston, Mass.; F. & R. Lazarus Co., Columbus, Ohio: 
the Hager Store, Lancaster, Pa.; Stark Store, Canton, Ohio; Stark 
Store, Massillon, Ohio; Boston Store, Alliance, Ohio; Woodward & 
Lothrop, Washington, D. C.; Julius Gutman Co., Baltimore, Md. 
Don’t be scooped by another store in your city. Only a 
limited number of dates open. Write or wire at once for 


full information, rates, and early booking. 


H. B. MAXEY 


Manager and Director 


STEEL PIER. ATL ANTIC CITY - N. A U. S. Grant Abraham Lincoln, Gen. Robt. E. Lee —Gen. Stonewall Jackson 





Permanent Address after October Ist: 136 W. Chestnut Street, Asheville. North Carolina Phone 3375 Person to Person. 














SE° TEMBER, 1946 DISPLAY WORLD 














BENERAL DISPLAY 


MANUFACTURERS OF ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 


140 WEST FOURTH STREET + CINCINNATI 2, OHIO 
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THE NEW MIRACLE FABRIC. A luxurious new 


age synthetic high-pile velvet cloth. Colors: Xmas 
red, blue, green, silver gray, white, and 20 addi- 


tional colors. For pleating, puffing, shirring, over- 


drapes, flooring and covering. 


A thick felted fabric carpeting priced amazingly low. 


Colors: Xmas red, green, tan, rust, and wine. 








235 FOURTH AVENUE AT 19th STREET e NEW YORK 3, NEW 


rIAMES A. CELE CO... ENE: 





Another Creation 
by 
FANNIE PIERCE GOODWIN 


In the Decorative ‘‘Hall Of Fame” you 
will find Fannie Pierce Goodwin origi- 
nals... including jolly Santas... prancing 
Reindeer . . . ruffled Poodles and many 
others. We are proud to offer these 
distinctive, hand-made, lifelike display 
pieces by so talented an artist. 


DECORATIVE PLANT 
CORPORATION 
Al 27th St. at 9th Ave., N.Y.1, N.Y. 
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ANNEQUINS BY KORRECT-WAY 



































F8003 JR. 


004 JR. W64 









..and getting enthusiastic nods of approval 
from display directors, store managers and 
customers alike! For these new JUNIOR MISS 
mannequins by KORRECT-WAY are alive with 
the spirit that is youth. They dramatize, glam- KORRECT-WAY 
Ourize the apparel they wear so smartly...and ee Te 
this means sales! Investigate this new line of 
juniors, their nominal cost will amaze you. 





é ‘ert ial cre 
DISPLAYS 


2300 tOcuSsT SE. @ S?. LOUIS, MO 





AMERICAN FIXTURE B&B MFG co 














ABOUT 
TOMORROW ©. 


A? 





The public, “YOUR Public,” is already shying away from buying just any merchandise offered. 
realize that the sun 1s setting on the days of easy selling. 


this important medium is given an opportunity to produce in proportion to its proven worth. 
1/3 of the promotional dollar in Display. 
but to create more impulse buying at the point-of-sale. 
without an adequate display appropriation. 


DISPLAY WORLD 


WHAT 
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EASY 
SELLING 


Po 








THE SUN IS SETTING ON 
THE '‘SELLERS’’ MARKET 


You can not make full 


increase the appropriation for Display, the “Number One Medium.” 


Members of the National 


Abacot Displays, Inc. 
Adler-Jones Company 
Advance Displays 

Aladdin Fabrics 

Allcock Mfg. Co. 

Allied Display Materials, Inc. 
American Fixt. & Mfg. Co. 
Ankerum Mfg. Co. 

Arrow Dec. & Fixt. Co. 
Austen Displays 

C. Barrango Co. 

Bliss Display Corp. 

Eve Brueser Studios, Inc. 
Brunn & Bertheim 

Bulkiey, Dunton & Co. 

The Carrata Co. 

L. J. Charrot Co., Inc. 

James A. Cole Co 
Columbia Display 


Combined Industries 
Cook & Meier 

Emil Corsillo, Inc. 

Coy, Disbrow & Co. 
Crystal Fixture Co. 
Crystalline Plastics Co. 
L. A. Darling Co. 


NATIONAL ASSOCIATION 


Materials Co. 
Colonial Decorative Display Co. 


Dazian’s, Inc. 

Decorative Novelty Co. 

Decorative Plant Co. 

Dingleman-Wolff Co. 

Display Effects 

Display Equipment Corp 

Display Mannequin, Inc. 

Display Products Co 

Doerr and Associates 

Durable Dispiays, Inc. 

Facil Fabrics Co. 

Gardner Displays Co. 

Garrison-Wagner Co. 

Earl W. Gasthoff Co. 

General Display Corp. 

General Display Studios 

Glass Light Rotary Display 
Mfg. Co. 

Grant & Silvers, Inc. 

The Greneker Corp. 

Grimm-Lambach Co. 

Victor Haida Displays, Inc. 

Hexco Products, Inc. 

B. A. Jacobs Co. 

Irving Kaley 

K. G. Kurtis Studio 

lee Plastics 


Looking ahead to the days when every sales medium 
must do its maximum job, now is the best time to plan your future requirements in display. 


We should all 





Make sure that 
Invest at least 


Organize its force to not only bring more shoppers into your store, 


use of the power of display 


The number one task today to meet the needs of tomorrow, is to 


Association of Display Industries 


London Displays 

A. Lutz 

Lynn Display 

Magnani Statuary Company 
Maharam Fabric Corp. 
Majestic Creations, Inc. 
Mayorga Mannequins 
Mileo Mannequins 
Modern Displays 
Moortgaat Studios 
More Displays 

Mutual Disp. Mfg. Co. 
Naegele-Horner, Inc. 
Natural Creations 


New England Deco. Supply Co. 


New Style Studio 

Old King Cole, Inc. 
Oltmanns 

R-Tex Co. 

Radiant Glass Fibers Co. 
Reflector-Hardware Corp. 
The Reyburn Mfg. Co., Inc. 
Rip Studio 

Royal Paper Corp. 
Gustave Rubner, Inc. 
Sales Paper & Supply Co. 
Schack’s, Inc. 


PROGRESSIVE 





MERCHANDISE 


PRESENTATION 


Scheuer Creations, Inc. 

Sherman Paper Products Corp. 

Frederic Shipman 

Shoe Form Co., Inc. 

Nat Siegel, Inc. 

Silvestri Studios 

Silvestri Art Mfg. Co. 

Southern Display News, 
Associate 

Standard Fixture Co., Inc. 

Staples-Smith Co. 

Starkman Display Center 

W. L. Stensgaard & Associates 

Tabery Corp. 

Taffel Bros., Inc. 

Tally-Ho Display Studio 

Taylor Creations, Inc. 

Timbertone Decorative Co., Inc. 

Timely Service Co., Inc. 

Tri-Allied Creative Displays 

Jas. B. Williams, Inc. 

Frederic Weinberg 

Worsinger Window Service, 
Associate 

Zaria 

W. M. Zeppen-Field Studios 

Display World, Associate 


of DISPLAY INDUSTRIES 











*Reg. U. S. Pat. Off. 


IMMEDIATE SHIP. 
MENT from stock. 


Allow five days ex- 
tta for orders in- 


volving a_e special 
color scheme. Per 
Sheet, 36”x31” $1.50 


225 FIFTH AVE., 


NEW YORK 10, N. Y. 


THE CREATIVE TOUCH THAT GIVES 
LIFE TO YOUR MOST IMPORTANT 
DISPLAYS. 


Marbalia is not a photographic imitation of 
a marble finish, but is a Decorative Display 
Paper in a class by itself. 


For your selection we carry 150 beautiful color 
schemes constantly in stock—and your own spe- 
cial colorings can be made to your order if you 
wish, and at no extra charge: (the minimum 
order for special colorings is 25 sheets). 


MARBALIA papers are hand-made . . . Wash- 
able . . . Adaptable for every display need. 
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ARACE MANVEQUIS 


$ 
¢ 9ne mighty proud of this new line of Arace papier mache / 






vl a 





mannequins ‘cause they’re realistic, magnificent, sophisticated, and 
of whisper weight . . . and why not? Andre Venier, internationally M 
famous sculptor, deftly authored the originals... 
Their beauty is more than skin deep... they are faultlessly constructed 


with clever innovations and special features .. . for every “Arace 


mannequin is a star of perfection... 


Write for catalogue and price list 


PI 
D) 


B 






Cneatons and WManufactunena of Qnace Mannequins 


° Dy, ‘wm .. 127 UNIVER Y , N YORK 3, N. Y. 
rs ARACE CORP. (CORNER for gp lag * ae OR 4-3028 
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PLEXI-LASS PLASTIC 
BRAS DISPLAY FORMS 


| Modern! Beautiful! Durable! 





ucted 


“Arace 


PLEXI-LASS SELLS YOUR MERCHANDISE 
BECAUSE IT DISPLAYS IT BETTER! 


Check these exelusive PLEXI-LASS features: 


els Adjustable . . . locks securely in position 
e Cuts Breakage . . . won't chip, dent, discolor 


e@ Retains its life and lustre 
@Can be lighted with interesting effects 


PLEXI-LASS FORMS ARE SCIENTIFICALLY ENGINEERED FOR BETTER 
DISPLAY! THOUSANDS OF DISPLAY DIRECTORS THROUGHOUT 
AMERICA ARE SWINGING TO PLEXI-LASS DISPLAY FORMS ... MADE 
BETTER TO SELL BETTER! 


Single. double or triple brassiere forms also available on 
straight plastic rod bases in 8”, 12” and 18” heights. 





Write, wire or telephone direct for the address of your nearest distributor. Order your Plexi-lass 


Plastic Bras Display Forms Today! Also Plexi-lass forms for blouses. lingerie ete. Be sure you 






buy PLEXI-LASS ... the original genuine Plexiglas display form! 






ONLY CADILLAC MANUFACTURES THE GENUINE PLEXI-LASS FORM! 


CADILLAC PLASTIC CO. Yi s40w.woodbridge, Detoit26, Mich 
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The BINDER you've been loohing Jor... 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND e HOLDS 12 COPIES 


These binders are beautifully bound in maroon with the title in gold. Each holds a full year's 
issues of DISPLAY WORLD. Insertion or removal is easy and fast. Keeps your copies clean and 
handy for reference. 


$2.30 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 


DISPLAY WORLD CINCINNATI I, OHIO 
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"PASTEL 


Beautifull Long-Lasting! Fire-Resistant! 
Ad last! Available in Pastel Shades and Combinations! 


Bright Red...Canary Yellow...Peach...Pale Blue 
Rose Pink....Chartreuse....Orehid....White 


Or In Two-Tone Combinations of Solid Colors 
Listed Above at Fifteen Per Cent Extra Cost! 


Trees: 18" to 24'' 85.00 each; 28" to 32" $7.00 each; 36" to 40" 812.00 each; 40" to 18" S16.00 each 





GEO. B. HART. Ine. 2u;" 


47 ELY ST... ROCHESTER 4, N. Y. 
Or Your Regular Supplier 




























Lovely Pastel Shades « NEW 


IN DECORATION? 
Bright Red 
White Our patented ‘*Pastel’? Treatment 
; offers you a decorative material 
Chartreuse that is adapted to a wide variety of 
Rose Pink uses. , 


Orchid It is beautiful, soft, long-lasting, 





Canary Yellow and very easy to handle. 


Pale Blue We are sure you will find the range 
of colors offered exceptionally at- 


ee ; 
Peach tractive. Please note that the Ever- 
ss ereens “‘Pastel” are available in two- 
. oo ane : 
smameee e one combinations -as well as in 
= per bunch t binat ul 


solid colors. (See preceding page.) 








: 
GEO. B. HART, Ine, "“ia6d0;"" 


47 ELY ST., ROCHESTER 4, N. Y. 
Or Your Regular Supplier 
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Senn 
CHELIX: 


Visit the CHELIX Studio 
...the new Mecca of 
the display world...a 
dreamlined panorama 
of ideas that will spark 
you to more attractive 
windows! We think it's 
the smartest, most un- 
usual showroom in the 
industry! 

















Bit 


CHELIX 


361 WEST 58TH STREET 


IT’S CHRISTMAS NOW AT CHELIX! 


Clever conceptions in happy holiday spirit 


are here for you to see. New Yo wh: 
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GIANT 


68 Inch 
PAPIER MACHE 


RED 





FEATHER 









Red Lacquered 
Finish 
No. PM-27 








$g50 


F.O.B. 
St. Louis or 
Chicago 


For displays which may require a larger unit, 
we also have a super-size, seven foot tall, red 
feather. Sturdily constructed of papier mache 
and finished in a deep shade of red with 
heavy shading along the quill for dimensional 
*12.50 


effect. No. 
Price, F.O.B. 


EACH 


PM-28 


Milwaukee 







COMMUNITY 
CHEST DRIVES 


OUR SALESMEN 






ARE ON THE ROAD 


Now 


WITH OUR NEW 


1946 


Christmas 


They'll be calling on you soon, their 
sample cases filled to the brim with 
smart new materials, fixtures and dec- 


Line 


oratives for your holiday trims. 


@ Our Christmas catalog will 


be in the mail soon. If you are 


not on our list, write 


now and 


we will reserve a copy for you. 


@ Our St. Louis and 


Chicago 


Showrooms are now ready with 


our Christmas Line. 
and see them when 
in town. 


Hember 


Come in 
you are 


NATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES 








| 


PROGRESSIVE MERCHANDISE 


PRESENTATION 


GARRISON-WAGNER CO. 


1627 LOCUST STREET 
Chicago Showroom: 20 East Congress St. 





ST.. LOUIS 


3, MO. 





























A fresh architectural departure, this clean cut, modern 
store was designed by Raymond Loewy Associates. Al 
Piser, Display Director for John Ward Shoe Stores, wanted 
shoe and hosiery stands to match its mood. So he. . . 


PLEXTGLAS 


PLEXIGLAS is a trade-mark, Reg. U.S. Pat. Off. 


Ingeniously adapting standard engineering drawings, Mr. 
Piser and staff originated “‘Cycloramic Design’’—beautifully 
cut and polished PLEXIGLAS parts that can be arranged in 
many different ways to provide unusual displays. They were 
cut from PLEXIGLAS blocks two and one-half inches thick and 
fabricated by M. Goldsmith Co., Inc., New York City. 


‘tO make exciting 


DISPLAY FIXTURES: 


| Your own store counters and windows can be brightened 
by the use of sparkling, crystal-clear PLexicias display fixtures. 


¢ PLexicLas provides a glittering background for 
merchandise . . . makes the goods attractively prominent 
wherever they are shown. And this light weight plastic 

is exceptionally strong and tough... . 


{ We'll be glad to suggest a reliable fabricator for your own 
designs. Or ask your supplier to show you the 

many interesting and unusual PLexicvas fixtures that 

will highlight your displays. 


Only Robm « Haas makes 


PLEXIGLAS 
lerylic Sheets and Molding Powders 


ROHM & HAAS COMPANY & 


WASHINGTON SQUARE, PHILADELPHIA 5, =< 





Manufacturers of Chemicals including Plastics . . . Synthetic Insecticides... Fungicides. . . Enzymes Chemicals for the Leather, Textile, Enamelware, Rubber and other industries 
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It’s too early for Xmas Greetings 


. . . but it's not a moment too soon to 
start thinking about Christmas promo- 
tions. Our line is ready now .. . chock 
full of lovely fabrics and decorative 


accessories for the Holiday season. 





Inquiries Invited 


Liiplay TFabhrtes and Ch ecessorwes 


218 WEST 47% STREET, NEW YORK 19, N.Y. 


West Coast Office 819 Santee Street Los Angeles, Calif. 
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Natural Creations 





are nature's creations 
Not too faintly peal the New Year bells and Christmas 


chimes quite clearly now. Have you checked on all 
your displays? Remember the time element in making, 
shipping, and installation and place your last minute 
orders now. Then you can sit back and enjoy a 


Happy Christmas yourself. 





UNIT HC No. 1057 


This unit on a wooden star base with a gnarled root 
and faunwood branches can be made frosted, flocked 
or lacquered white hit with Christmas green. The 
balls hanging from the branches are prepared Italian 
241 EAST 36TH STREET - Holly with small clusters of red berries and gold 
NEW YORK 16, N. Y. princess pine. This unit can be made any size for a 


easieeeia case trim, a ledge display, or as tall as your windows. 
ember ot NADI 
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Meeting Burdine’s Display 


N Miami, Fla., the trade is 80 per cent 28 windows in Miami, eight in Miami Beach 
tourist, the eternal sunshine limits dis- and nine in West Palm Beach. In the main 
play colors to soft pastels, and a dozen store alone, 150 interior cases are done 


display supply houses are by no means just regularly and 250 cases, plateaus and 


around the corner. niches are handled as required. 

These are some ot the problems met daily A highly individualistic display director, 
by the display department of Burdine’s, Eastham has built up a staff of 20 “Jacks 
Miami's largest department store, With of all trades.” While the men and women 
branches in swank Miami Beach and West under him are roughly classifred as “Art 
Palm Beach. That such problems are not Shop,” “Printing Shop,” “Windows,” “In- 
insoluble is proved by the continually at terior,” “Property” and “Stylist,” he has 
tractive windows and interior displays of encouraged a profitable mastery of all as- 
this store of “Sunshine Fashions.” pects of display that prevents any task irom 

There is an air of fresh, rather expensive languishing due to shortage of material or 
simplicity in Burdine’s displays. Window to absenteeism. Nearly all staff members 
backgrounds have clean, neutral colors; began their training in the “Art Shop” 
props are deceptively natural \ppeal is thus, the stylist, window and interior 
successitully made both to the sophisticated  playmen, even the printers, can make pa 
winter visitors and the permanent residents mache figures and operate the drill pre 
f South Florida. band-saws and spray guns. 

Display in all Burdine’s stores is planned “It is simple, in New York, to 





third-floor main store headquarters around the corner for a needed prop,” | 
Harry Eastham, display director since ham explains. “There are no_ such 
—Harry Eastham— 926. Eastham is directly responsible for corners in Miami. We must make 
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roblems 


‘ach 


in everything from backgrounds to the largest 
lain : 


It would be 
this on the 


or smallest decorative figures. 
undue burden to throw all 

rt Shop staff.” 
\ feature of 
frequent 
erein are coordinated on a single theme 
interior 


one 
and 
Burdine’s merchandis.ng 


store-wide prox 


‘otion 


ICV 1S 


advertising, windows and dis- 
vs. Among these promotions are Easter, 
istmas, Campus (August), — fall 


ions, and the Cotton shop, which comes 


shop 
spring. There is also a_ high-fashion 
[ color styled by 
promo- 


motion of a design or 
fashion coordinator. For such 
s, a maximum of all-around talent is 
ed. The burden of. making nearly every 
illustrated by the fact that 
Christmas displays. begins 
irly as the preceding June. 

the direction of Eastham an1 his 
tant, Warren Kinggard, 
are design and coordination, displays 
scheduled and with an 
ency that meets every deadline 


’ can be 
struction of 
However, 


whose snecial 


constructe ‘1 


DISPLAY WORLD 


By 
DON FRANK 


Since Burdine’s part.cipates in a large 
number of national promotions—two dozen 
in the first months of 1946—display 
here is a ingenuity. 
Display themes must have flexibility suffi- 
cient for adaptation to the specialized cus- 


West Palm Miami 
well as the lower- 


seven 


constant challenge to 


Beach or 
somewhat 
Miami. 


tomers of 
Beach as 
income-bracketed trade of 
The promotion themes are developed in 
-“-eetings of store executives in which East- 
im, as head of display, participates. Since 
more than 25 per cent of 
women’s 


Burdine’s promo- 
“better 

with 
fashion 


fashions,” 
Charlotte 
coordinator 


tions are of 
Eastham- works 
who_ has 
for seven years. 

Women’s clothes showing in Burdine’s in 
generally Northern spring 
fashions, and Eastham and 
extreme care to 
stories. In 


closely 


Luckie, been 


inter preview 
nd summer 
devise 
rward-looking Bur- 
ne’s parlance, these are “all-out” promo- 


'uckie work with 


fashion 


ttons. A good fashion story is based on an 


—The two upper displays on the opposite 
page, and the one at the lower left, are ex- 
amples of Burdine's fashion displays promoting 
dress prints; note that enlargements of the 
print patterns are used extensively. . . . Lower 
right, opposite page, shows how dramatic 
lighting is employed at frequent intervals. 
. . . On this page at the top is shown one of 
three imaginative windows done for a promo- 
tion of Lucien Lelong's perfumes. Humor 
is used often in Burdine’s windows, as for 
example in this display for men's shorts— 


exclusive Burdine’s 


Luckie 


creation—by Charlotte 
color OT 
and it 


The creation 


which may be either a 


color group, or a design, or both, 


usually is resort wear. must 


be sufficiently forward-looking to be new 
in the Florida winter-season and have wide 
appeal to- Northerners in spring and sum- 
mer. It rule—be adaptable to 


scarfs and 


must—as a 


blouses, children’s 


dresses, 
clothes. For a_ fashion Eastham 
schedules large numbers of 
coordinates with advertising and other store 
promotion. 

The collaboration of Eastham and 
limited=to the 
applies to the posing of the mannequins as 
well. will 
posed arms boyishly akimbo if the fashion 
coordinator decrees a “feminine?” season 


story, 
windows and 


Luckie 


is not, however, styles; it 


Figures not, for instance, be 


\s rapidly as the general themes are cre- 
ated, Eastham works out a plan 
which includes the number and location of 
interior displays to be used 
and dates when units of the plan 
are to be constructed. The specific design 
and coordination of all stores then becomes 
the task of Warren Kinggard. 
store - wide promotions, the 
follow closely the basic designs; in routine 
display, they are given considerable latitude. 
Says Kinggard: “What we try to be 
sistent about is a similarity of theme, but 
neither branch is expected to be a carbon 
copy of the main \llowances must 
be made for the neighborhood and the type 
of customer.” 

As an example, the price tags conspicu- 
ously displayed‘in.Burdine’s, Miami, are not 
to be seen in theswindows of Burdine’s, 
Miami And while it is not a rule, 
there is usually somewhat less merchandise 
displayed in Beach windows. 

Nine of Burdine’s main store windows are 
on Flagler Miami's 
fare, and devoted to 
better two on Southeast 
First street on the other side of the build- 
ing. Six of the Flagler street windows each 
have 12 feet at the front, 7 feet at the 
about 4-% feet deep. The 
average size of the remaining 
slightly than this. Partitions 
all windows can be removed, and on one 
illustrate the Easter Para” 
(1944), all partitions were removed, res"] 
ing in one stretch of 44 feet and a secor 
of 22 feet. This display was followed wi 

[Continued on page 84) 


display 


windows and 
various 


In cases of 


branch stores 


con- 


store. 


Seach. 


street, main thorough- 


seven of these are 


dresses as are 


back and are 
windows is 
less between 


oce2sion, to 








HARTREUSE, coral, and black mace 
up the striking color combination used 
by Charles M. Art for his “Zebra” 
Mullen & Bluett, one of which 
is seen immediately below. A 
hide panel was placed upright in a_baffle- 
like arrangement on one side of the wmdow. 


windows at 


large zebra- 


\ plastic zebra head with coral eyes “was 
set on the floor directly in front of the panel, 
irregular zebra- 
panel floor, with a 

zebra head placed on a black ped- 
One of the background panels was 
with a 


other side an 


laid on the 


and on the 
hide was 
plasti 
estal. 
char- 


other covered 


black, the 
treuse wallpaper with a coral fern and zebra 


Was 


design. Several coral ferns and assorted 
accessories finished off this colorful window 
Displays this really require full 


color reproduction to be appreciated. 


such as 


By JOHN L. COONEY 


Art did a very effective display for Mullen 
& Bluett’s McGregor “Shamrock” promo- 
tion, as pictured at the upper right on this 
page. California pine branches, a real tree 
trunk, and oversize pine cones helped give 
the desired outdoor effect. A large, white- 
full-color photograph formed the 
center of interest. Green was the dominant 
“color, the background and all display scrolls 
being in green. Lettering was white. Red- 
wood shavings on the floor, pastel colored 
merchandise, and the well-balanced group- 
ing of the mannequins prevented the green 


framed 


—The first two displays pictured are the work 

of Charles M. Art, Mullen & Bluett. . . . Lower 

left, by John Flotten, Phelps-Terkel. . . . Lower 

right, by James Stewart, The May Company 
(Wilshire )— 


from> becoming monotonous. The overhead 
amber light shining through the branches 
helped complete the desired outdoor effect. 

Simplicity was the key-note of Display 
Director John Flotten’s suede-front jacket 
window at Phelps-Terkel. Only three jack- 
ets were displayed, all on forms. The two 
end rested on the floor, while the 
center form was displayed on a low table. 
Each form placed on a_ suede hide 
matching the suede used in the jacket. Suede 
also formed the background for the show 
card. A framed print of a horse and a 
suede hide were placed against the window 
background. Suitable rounded 
off the display. Incidentally, that  rich- 
looking lattice-work in the background is a 
permanent fixture in all Phelps-Terkel win- 
dows, but it’s safe to bet that the averag: 


forms 


Was 


accessories 


MebAEGOR 


CASAS 
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the top, by James Stewart, The May 

Company. ... Center, by Stuart Raymond, The 

roadway (Downtown). . . . Lower left, by 

rt Gibson, J. J. Haggarty Company... . 

right, by William Blackburn, Bullock's 
(Wilshire )— 


shopper doesn’t recognize the hum- 
rin of the lattice-work. Flotten built 
ille himself, using the pasteboard 


rhead ; : 
nches irom egg-crates. Of course, they 
effect. irnished, but varnish them as he maj 
isplay e still egg-crate spacers. ; 
: Display Director James Stewart did an 
jack- interesting and very effective abstract dis- 
tenes lav for The May Company (Wilshire) tall 
e the costum jewelry promotion. The entire in- 
table. side of the window was covered with moss- 
hide green scrim, An irregular hole was cut in 
suede the center of the material, and a part of the 
show scrim was carried back to the white display 
nd a head which was placed on a plain moss- 
ndow green pedestal in the exact center of the 
inded window. The sign was also moss-green, the 


white letters reading, “Smart Jewelry Ac- 
cents Your Costume For Fall.” The “hard” 
lighting cast strong shadows which helped 





rich- 
lisa 
win- 
erage make this display a real eye-catcher. 
“The Kitchen Of Your Dreams” was the 

wieme of The May Company appliance 

store's first window. This display, a_ re- 

,freshing change from the usual appliance 
Swindow, was done by James Stewart who 

doubles in brass as the display director of 

the adjoining May Company (Wilshire). A 

model kitchen, complete with sink, range, 
refrigerator, and all the necessary cupboard 

space, was arranged on an inclined platform. 

An angel, made of white-enameled chicken 

wire and draped in a length of spangled 

netting, was placed in the center of the 

platform holding the display card. Fleecy 

white clouds, made of spun glass, covered 

the entire floor of the display, billowing up 

around the edges of the platform. Two 

washing machines and an electric ironer 

were placed at the sides of the display on 

individual platforms which were almost 

concealed by the clouds. Clumps of clouds 

were suspended at various heights above 





the display; some of these cloud clumps 
supported and half-concealed smaller table 
appliances — electric percolators, toasters 
waffle irons, and similar items. Several 
Papier mache globes, simulating other plan- 
ets, were also suspended from the ceiling 
The lengths of dark blue thread stretche‘ 
tightly between various points of the d‘s- 
play, the dark blve background, and the ble 
fluorescent lighting helped to further the 
“out of this world” feeling. 
_ Stuart Raymond also used clouds for his 
Interesting series of fall millinery windows 
at The Broadway. Each window presented 
a different group of hats—fur hats, straw 
hats teathered hats, and so on. The clouds 
h window were in different colors- 
indow had rose clouds, another bright 
a third pastel green, and so on 
the line. A large spun-glass cloud 





ited the center of each window in the 


The clouds were made bv piling the ee Meas L No 


lass on an irregularly shaped con- 

n-board panel which was suspended 

e ceiling by wire. This panel had a 

cut in the center, throveh which 

the head and shoulders of a down to the floor, giving a misty effect nequin’s legs. A construction board panel, 
The spun glass was drawn which obscured, but did not hide, the man- [Continued on page 117] 
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—Lee Kuhn, Walker's display director, and 
Catherine Wueste, copy-writer for the adver- 
tising department, confer on suggested card 
copy for a series of bridal windows. . . . Pete 
Mason, Clarence Jasmagy and Beth Leblico 
at work on a group of backgrounds; Beth is the 
young lady who selects merchandise acces- 
sories— 


Scott!” the old-timers say as 


REAT 
thev see what George Scott, general 
Walker’s De- 


San 


manager, is doing to 


partment Store in downtown Diego, 


California. 
stretching out some of its 


to Ky yurth 


‘The store's 
eight floors all the 
from Fifth avenue along Broadway.” 

“Yes, and did you notice that all those 
extra windows, with 
have in 


wa) avenue 


old-fashioned large 
used to 


smaller 


multitudes of models they 
been cut up 
fewer figures?” 


them, have into win- 


dows with 

The old-timers can Kuhn, the 
display manager, for creating these less con- 
windows. “A few 


thank Lee 


fusing, more alluring 
dis- 


into 


large windows were left for furniture 


ylavs but we divided each of e res 
but l led h of the rest 
One corner window was. par- 
with mirror 


corner win 


two windows. 
titioned off 
effects in the 


into four parts: 
newly created 
dows,” explains Kuhn. “Not 


able to put over a better style job in smalle: 


only are_ we 


windows but we are also able to represent 
more of our many departments.” 
\t present 


ments, and, as the store is expanding, 


there are 75 of these depart- 
new 
departments are being put into operation 
daily \t this 


lisplays for 18 windows and 


almost time Kuhn creates 


four vestibule 
His department must also plan and 
stv le 


various clubs and organi- 


settings. 


decorate stages fot shows which _ the 


store sponsors tot 
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How Walker's Handles Display 


By HOWARD E. JACKSON 


¥ | 
‘4 | 


four such get, and buys. whatever. is needed for an 
attractive job in the Windows or interior. 
Scott is display-minded 
free The display 
directly to the 
no annual, semi-annual 
Kuhn is allowel to 
store's progressive policy, as 


department, as lye 


zations; last month there were 
creating 
the time 


full - time an] 


shows. He is also responsible fot 


numerous interior displays, and by General Manager 


printed he will have a gives Kuhn rein. 


t 1s 1s 


interior displayman working under him and manager answers general 


producing upward of 100 such displays. manager. There are 
staff of 


lepartment besides himselt 


Kuhn has a four people in the or quarterly meetings. 


carry out the 
related to the 
deems best. 


There are two 


displaymen; each averages two windows display 


day plus handling a designated  sec- 


versatile sign Fortunately he is well qualified, having 
been a displayman for the Eppley: chain of 
Warner Brothers theatres; with 
cases 10 vears experience on the West coast and 
Kast Coast in display 
only 35, looks five 


t interior displays. The 
artist 


also acts as The girl does 


helps with in hotels and 


display and 
ior work and accessory 


Windows are <¢ 


cent ot all the 


to-weal 


vears on. the 
He 1s 


vounger, 18 very 


hanged once a week. Fiit seven 


materials used is mac work years 


shop up on the seventh floor Kuhn pleasant and easy to work 


directly with the architects, carpen with and tor 


selection of display He gets most of his ideas through his 


and painters in the 
] has decorated bars 


installed 


lals and the choosing of proper colo varied experience, for he 


ations He has a very lenient bud in honkv-tonks’ as well as grills 


hotels. 
experiences. 


in exclusive And he simply draws 
from_ these Being a display 
counselor for five years helps, too, and the 
fact that he reads the best display magazine 
frequent trips to Los Angeles 
talk with other 
display managers.” Oh, yes; he admits he 
makes the which _ the 
store’s, buyers and managers pass on to him, 
and he studies style magazines and style 
reports to keep up-to-date on trends. 

And there’s one other thing he does. He 
gets in there and installs windows with his 
“T ike 1t," ‘he “it keeps my 
fingers in things!" 

Kuhn plans his window and interior dis- 
plays one They are de- 
termined by requests which the buyers 0 
all the departments send to him the previous 
month. requests in turn are formu- 
lated by seasonable stocks and promotional 


and makes 


“to study windows and 


most of suggestions 


Says’, 


men. 


month in advance. 


These 

















lraws 
splay 
d the 
azine 
geles 
other 
ts he 
1 the 
him, 
style 


dis- 


ious 
mu- 
onal 
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item. and are also determined by planned 
adve: tising. 

Fo these requests the display manager 
jecid: Ss What windows are to be assigned to 
vhic! departments, and proceeds to make up 

full window schedule. A copy of this 
schedule is sent to the advertising office 
ior reference in regards to writing copy 


for readers, and another copy is sent to the 
sign man, as a double check, so that he 
an tell whether or not all the readers are in. 


ulin is a firm believer in window readers 


ind considers them the most important 
rops “They can complete an idea or 
lestroy it,” he Says. 


\ schedule of window changes is posted 
n his office so that his men can know in 
advance which windows have been assigne:i 
Except for talking things over 
irom time to time the men are pretty much 
n their own, save for special promotions, 
promotion 
Then they get together the 


to them 


r a series in one such as 


weddings. 








OTs Play worse 


night before and plan out the next day’s 
work. 
Kuhn 


“heads” 


various 
events. 


does not meet with the 
except for 
Then he meets with the merchandising man- 
ager and publicity director and the buyers 
directly involved; such as for men’s clothing 
and furnishing for Father’s day. 


these special 


“After we determine which departments 
are assigned window space we send notices 
to them stating the window number, typ« 
merchandising and the date. They, in turn, 
immediately select the merchandise, have it 
pressed and order window readers’ and 
necessary price tickets.” 

These window readers and price tickets 
are OK'd by the advertising office and sent 
to the sign shop. The merchandise selected 
is turned over to the display department 


—The simple treatment of the narrow windows 


at Walker's is immediately noticeable— 
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before a window is to. be 
Thus the merchandising, readers 


the day 
installed. 
and tickets are at the disposal of the dis- 
play department when needed. 

The return of merchandise after it comes 
out of the window is just as simple. It is 
taken to a designated place in each depart- 
ment where it is checked in and returned 
to stock. 

Accessories are depart- 
ments and returned to them in a similar 
manner by the girl who selects them after 
studying the merchandise to be displayed. 

Kuhn catches the eye of young and old 
alike in his displays by clever color and 
lighting arrangement. He changes the color 
of the backgrounds three weeks, 
and makes a corresponding change in the 
lighting. 

Color is determined by the type of mer 
chandise displayed and the kind of promo- 
tion involved. He has found that green is 
the most appropriate color for wedding dis- 


borrowed from 


every 


plays two-tone dark, cold green back- 
ground, with chartreuse as a dividing color 
between windows. “This color combination, 
besides being cool and spring-like in appear- 
ance, serves to set off the white wedding 
decorations as well as the bridal merchan- 
dise.” 

“A displayman doesn't have to be an 
artist,” says Kuhn, “but he 
good knowledge of art as far as color is 
concerned. He should be style-minded, and 
be interested and understand the coordina- 
tion between color and style.” 

He keeps that in mind when he 
new man or woman. He tries to hire a 
person with an art education plus plenty of 


should have a 


hires a 


practical experience, believing that combina- 
tion is the best. He trains them by giving 
them practical work with the other members 
of the department. 

Advancement is 
partment as it is throughout the rest of the 
Each member is graded by a point 
system ability to 
carry out and give orders, initiative. clean- 
similar qualities. Each indi- 
vidual man in this department, for instance, 


[( ontinucad n page QO 1] 


determined in this de 


store. 


Points are based on 


liness, and 













by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Three units are noted in this colortul 
display of women’s fall apparel. The arrangement 
is pleasing and well-balanced. 


Properties: The properties in this display may be 
made of inexpensive materials and easily con- 
structed. The irregularly shaped wood-grained 
plank to the left serves as a displayer for suit 
accessories, such as blouses. A turkey atop a tree 
stump, with hatchet to the side, makes up the 
center unit. To the right appears a mannequin 
smartly attired in a fall suit and coat. A few 
autumn leaves are scattered throughout the display 
and the copy card is shown against the tree stump. 
















Arrangement: This display consists of two definite 
units; one, the mannequin, and the other, mer 


nanaise. 


Properties: Properties for this display are very 


simple and easily constructed. The rustic sign posts 
ire cut in zig-zag form. Clusters of fall leave 
decorate the sign posts and felt hats reflecting the 
rich tone ot autumn are dist layea on dowels 
thrust into a small patch of ground. Mannequin is 
attired in a tweed suit. Copy card shown in the 


ower Ttoregrouna may read Autumn > olors go 





DISPLAY WORLD 








SEPTEMBER, 















Re Se SAE 








Arrangement: This display of women's shoes con- 
sists of a series of elements forming a single unit. 
Unity is noted throughout. 


Properties: Color contrast is the striking note in 
this display. The rich black of the suede shoes set 
against the vivid orange of the Chinese lanterns, 
the soft yellow of the bamboo strips, and the 
greenish cast of the glass bricks make this an eye- 
appealing display. The glass bricks are placed in 
an interesting arrangement and serve to support 
the bamboo strips. An interesting Chinese figure 
appears in the background. Copy card is placed 
in lower foreground. 
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SOMING UP 

























Arrangement: The display of men's shoes consists 
of a single unit. It is simple in its arrangement and 
appealing in its design. 








Properties: The center back panel shows a group 
of hunting dogs in a country setting. Shoe and 
sock forms are interestingly arranged on stands of 
various heights. Sprays of bulrushes lend atmos- 
phere to the setting. Copy card is displayed in 
the lower foreground. 
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Arrangement: This display of men's wear consists 
of three definite units. It is well balanced and 
pleasingly arranged. 


Properties: Goal posts and an amusing football 
hero of grandfather's day make up the center’ back- 
ground. A tie-up in copy might be ‘From genera- 
tion to generation our goal has ever been to serve 
you well.’ Risers are arranged on either side of 
the center unit to display suit, overcoat and related 
accessories. Copy card is shown at the lower right. 





Se wee Me 


Arrangement: Three units are noted in this men’s 
promotion of sportswear. Arrangement of apparel 
is pleasing and unity is seen throughout. 





te SS AS; 














Properties: The center wood-grained back panel 
makes a simple and an appropriate setting for- this 
display of men's colorful sportswear. Related ac- 
cessories are displayed on the floor and copy card 
stands at the left. 
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Display At The May Company 


By T. N. DUROSKO 


UCCESSFUL display operations — for —The displays pictured on these pages are To accomplish the work which falls with- 


any lJarge department store—especially examples of the way windows and interiors are in its scope, the window display department 

one with 38 large windows, 14 entrance handled at The May Company, Cleveland— is divided into two divisions. One division 

cases, seven exceptionally spacious floors, is labeled as the “window display force.” 

ind a basement calls for organization, , ; and is comprised of about eight men who 
The May Company when it comes to a pro- ; 


inter-department cooperation, and for vast ; do the actual installation of windows. The 
* motion of their products. 
xperience upon the part of the display 


j other division embraces the “prop crew 
epartment heads. How are the mentioned elements handled 


which consists ot from two to three ex- 


by The May Company to form such success- perienced prop carpenters. 


\nd these are the elements which = art 





present in the display operations of The tul display operation ¢ However, the number of men assigned to 
May Company, Cleveland. Artistic and eye The first requisite is organization. Im- — each division is not a permanent figure. As 
irresting window and interior displays have mediately under the director of publicity the display cycle rotates and it is found that 
heen a decided factor in the steady progress are two separate departments, each on the there is more activity in the prop-making 
if the company, which now occupies two same level. These are the window display shop. several of the displaymen are dis 
adjacent downtown buildings Both build department and the interior display depart- patched to aid in the build-upeof displa 

ngs extend for one city block between ment. Both departments work in coopera- settings. Or if the situation is in revers 

lkuclid avenue and Prospect avenue, with tion with each other for the overall better- the prop crew takes off its collective sho 

the side of one building facing Ontario street ment of all May Company display. and assists in the windows. 

Located as it is in the heart of Cleveland, The primary function of the window dis (;uiding the activity of this department 
and virtually on the crossroads of the in play department is to present colorful and — and directly responsible for the original d) 
ustrial North, The May Company's dis attractive displays in all street-front win- play creations that The May Company 
riminating stvle of display has met an: dows and entrance cases. \lso, at The known tor—is W. Frank Collins. C 
pleased the scrutinizing eyes of not only May Company, this department designs and genial and friendly, Collins has over 
shoppers but manufacturers. Consequently builds up “non-selling” displays inside the years of window display experience. | 





many of the latter are inclined to favor store ' joined the staff of The May Company 
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—Homer R. Richards, 


interior display manager— 


1913 when S. A. Gross was superintendent 
Gross, at that time, was look- 
ing for a man “capable of displaying any- 
thing in windows from pins to pianos, and 
without any instruction whatsoever.” After 
interviewing nearly a applicants, 
Gross wired Collins an offer. 

then, Collins has observed the 
various stages of development in the art of 
display. He can recall the 
were displayed only 


of the store. 


score of 
Since 


window years 


past when art goods 
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On weekends they were 
re-done 


clothing 


during the week. 
and the 
ready -to- wear and 


windows were 


men’s 


removed 
with 
displays. 

recall the first time that a 
male wax mannequin was used in the win- 
Cleveland some 20 to 25 
course the The 
Company and the display was by 
Collins. So realistic did the mannequin 
appear that a group of customers stood 
around for hours, waiting for the “man in 
the window” to reveal some animation! 

Operating on a level similar to that of the 
window display department, the interior dis- 
play department is also a complete depart- 
ment within itself. 

Its internal structure is like 
brother department, window display. Here, 
too, are two inter-divisions. One division 
is tagged as the “trimming force” and is 
comprised of five men who perform the in- 
stallation of interior displays and 
The other division consists of two men who 
work on the “prop crew.” 


He can also 


dow of a store 


vears ago. Of store was 


May 


that of its 


shops. 


In charge of this department is Homer R. 
Richards. Like other May Company key 
men, he has had considerable experience 
along his line, and has been with the com- 
pany for over 14 years. Richards was in- 
vited to join the staff of The May Company 
in 1932 when company executives first be- 
came aware that distinctive interior display 
influenced greater sales. They realized that 
the specialized work would 
separate department. 

To date, interior displays are made on 


necessitate a 


add 


ar i 
° 


—W. Frank Collins, 

window display manager— 
large floors and in a basement by 
Richard’s crew. At times, seasonal-theme 
displays may be prevalent on one floor or 
throughout the store. also a 
numker of “shops” set up along with sea- 
sonal or vogue trends, such as “Vacation on 
the Beach,” or “Outdoors for the Weekend,” 
Back to College.” 
Richards, like Collins, has the basic dis- 


seven 


There are 


or “Going 


play program for the department set up for 
1.onths to come. The interior display force 
[Continued on page 98] 
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Ideas For 


OR a complete store-front devoted to 
the Christmas theme of “Generation 
after Generation, Washington's Christ 
mas Center,” The Hecht Company, Wash- 
ington, D. C., used a series of eight scenes 
from that community during the period of 
1896 through 1945. The first pictured here 
is tor 1905, with 5-foot papier mache figures 
seen passing the store. Two of the charac 
ters were astride a bicycle-built-for-two. 
Next seen is the 1918 period, with a soldier 
in the uniform of World War I, and several 
civilians in front of the store. Other scenes 
in the group followed similar ideas. H. K 
Melnicove is Hecht’s display director. 
At the lower left on this page is a view of 
a portion of the main floor at Neiman-Mar- 
cus Company, Dallas, where Guy Malloy is 
display director. Note particularly the small 
dancing feminine figures standing on top of 
the ledges; these were inspired by jewelry 
designs in the store’s jewelry department 
and were shaped of gilt wrought-iron; in 
place of the jewels in the original pieces, 
these figurines had skirts made of colored 
Christmas balls. 
The narrow window pictured at the top 


of this page is by Donald Kester for Roth- 
schild’s, Kansas City, Mo., depending for 
its attraction on the irregular curve of the 





»d to ‘ 
sties colored dots on the back wall, the attractive 
« On . ° ° 
we vertical lamp and the dramatic lighting. 
Ss ° Yr 
ae \t the Maison-Blanche, New Orleans, 
as ‘ ° ‘ 
Frank Vermilye had an outstanding group 
of Christmas displays last year. 
od of : s - 
tured here, 


“enes 


One is pic- 
showing a small girl standing 
window-within-a-window 


raptly at the toys on display. 


before a and gaz- 
The floo 
1ow-covered and the ledges of the mul- 
idier vaned interior window 

eral 


n page 51, 
enes 


1 
‘I 


were topped with 
g at the upper left, is a photo- 
giving an idea of the treatment Donald 
Kester used for the interior at Rothschild’s 
On a flittered base with rounded 
stood a tapering 
terminated in 


corners 
Christmas tree which 
a large plaster angel. The 
ickeground was formed by the entrance to 

department, topped with spray 
ereens and ribbon 
lowet 


the lingerie 


VCl 


bows. 
left on the same 
t the novel used by Sol 
mensky, J. A. Kirven Company, Colum 
Ga. The “trees” were really 
tier-tables in pink, gold 


es were swagged 


page is seen 
windows 
bus Victorian 
and blue The 
in a magenta 
Showcard 
Christmas will be 


and 
copy read: 
a real Christmas 
Give her exquisite lingerie.” 


striped satin. 


man-Marcus’ interior was unquestion 






























































ably one of the most beautiful to be found 
anywhere last year, anl the scene on 
page 51 can only hint at its effective- 
ness. The picture shows a part of the first 
floor as seen from the main entrance. A 
few of the 35 white trees are visible; these 
were made of pressed spun glass leaves 
fashioned into sprays and then shaped into 
giant trees—all done by the = store’s own 
display department under Guy Malloy. Tree 
decorations consisted of 15,000 multi-col 
ored mirror pieces and 10,000 pink and blue 
lights. At the left of the picture is seen 
the mezzanine landing, where stood an over- 
size fireplace done in half relief with a 
baroque treatment. A simulated fire was ef- 
fected by fans playing on fire-colored 
chiffon and by indirect lighting. Besid 
the fireplace stood two “white cloud” 
Christmas trees made in the manner de- 
scribed just above. Chandeliers on this floor 
were covered with spun glass and_ orna- 
mented with multi-colored glass pieces like 
large sequins. 

Dolls are featured extensively in_ the 
toy department of the Maison-Blanche, New 
Orleans, and Frank Vermilye employed the 
setting pictured next for their display. Called 
the “Doll House”, it had a blue upper wall 


and a gray lower section. Giant sequins 
were on the upper back wall, while a Santa 
Claus, holly and bell motif ornamented the 
counters. 

Vermilye used for his principal Christmas 
front a series of displays in which famous 
bells were featured, to tie in with the 





we 





= tie 








Christmas bell idea. In the one pictured 
re, the Liberty Bell swung back and forth 
front of a background of Liberty Hall. 

of these windows had a gray stone 


tound 
The on 





fective- 
he first 
nce \ . 
round, natural holly and trees, a snow 
t 


1 
} > ° 
bie ered floor, and a scenic background done 


1 white store window, red_ pleated 


] : 
iCaves 


nes of blue. The outer window frames 
ed into : 


swagged with lycopodium. Some of 
bells reproduced included Big Ben, a 
bell, and the bells heard by Dick 
Whittington, “thrice Lord Mayor of London.” 
reet signs giving the store’s location 


s own 

Tree 
ilti-col 
id blu 


5 seen 





“10th and Main” were the principal prop- 
rties used by Donald Kester for a group of 
’s wear displays at Rothschild’s, Kansas 


nN over- 
with a 
ir wit as seen at the upper left on page 5 
—— props included wrapped gift pack- 
oe ges and sprays of evergreen. 
clous For a display of men’s fine robes, Bert 


= fl ildwell, display manager for the men’s 
sabe e at Neiman-Marcus Company, had fot 
ief display interest a modern tree in the 
kground, snow-covered and lighted in 

tints. The showcard was a sheet ot 





orna- 


es like 


in the 
> New 
ed the 
Called 
r wall 
equins 
Santa 
ed the 


d spun glass. 

white gift merchandise displayed in 
ite cupboards was suggested in the dis- 
lay seen at the lower left. Created by K. 


Francis Hildreth, J. N. Adam & Co., Buf- 


ilo, these displays had backgrounds in red, 


rossed by white ribbons arranged in dia- 
nond shapes. Tiny white angels were 
placed at intervals about the window. 

Giant greeting cards were used in several 


[Continued on page 95] 
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New York Ditplay 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


T the left of this page is a 
clever window by Louis Viella, B. 
Altman & Co., taking its theme from 
copy: “Multiplication table 
with that mix 
or match in red or black variegated stripes.” 
Four displays based on this “match” idea 
Oversize, 


upper 


the show card 


for your wardrobe clothes 


were included in the series. 


simulated matches of the “country” variety 
were worked up into figures of people and 
these were the only properties used 
in the otherwise starkly simple windows. 


animals ; 


apparel was featured in 
Callahan, Lord & 
right. <A 
cover carried this 


Green and gray 


the display by Henry 
Taylor, seen at the large 
white suit box 

in black crayon: 
Floor—Contents Wool, gay wonderful wools 


Our own ‘Younger Crowd’ 


upper 
message 


“From the Young Peoples’ 


Fashions, de- 





signed by Helen Barbieri for Teen-Agers.” 
These suit contrasted with 
the bright red floor covering. Various breeds 
of dogs appeared in window in this 
group; they were made of papier mache 
and had coats of shredded papers. 
“Moulded—Burnished to a high patina 
that’s the look of ‘Things Formal’”’ was the 
show card copy for the excellent display by 
Franklin Simon’s, 
Four windows were given 
Before the blue-gray 


boxes sharply 


each 


James Gosling, seen at 
the lower right. 


the same treatment. 


—The first display is by Louis Viella, B. Altman 
& Co. . .. Upper right, by Henry Callahan, 
Lord & Taylor... . Lower right, by James Gos- 
ling, Franklin Simon. . . . Lower left, from 
Delman's. . . . (All photographs by courtesy 
of Virginia Roehl Studio, New York City)— 





background, the mannequin was posed be- 
side an interesting which was 
sculptured from wood with an antique beige 
finish and holding candles in pastel tints, 
The platforms were also in tones of beige, 
White cornflowers were scattered over the 
platforms and in the foreground of the 
dark brown wood chips used to cover the 
floor. Suggestions of clouds were painted 
on the background. 


candelabra 


Three windows at Delman’s were given 
over to footwear in the new fall shades and 
tied in with the fashion showing of woolens 
—likewise in the new tones for autumn. The 
dramatic setting, seen in the fourth illustra- 
tion, suggested a miniature stage with pro- 
A minia- 
ture papier mache figure, garbed in a dull 
black costume, presents a shoe for the 


scenium, wings, and back drops. 














ch was 
1¢e beige 
‘1 tints, 
f beige, 
ver the 
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ver the 
painted 
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les and 
Vvoolens 
in. The 
llustra- 
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minia- 
a dull 
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shopper’s inspection. The models for the 
fashion show within the store repeated the 
appearance of the little window figure. 

\n interesting spiral of rattan, painted a 
dull-finished light brown, was carried on a 
zig-zag line from the top of the window 
to the floor platform in a series of six 
windows at Saks-Fifth Avenue, where Sid- 
ney Ring is display director. Show card 
copy read: “Saks-Fifth Avenue collects 
Amber in Juillard Gabardine.” What pur- 
ports to be the shadow of the rattan is 
Painted on the olive-green background in 
two shades of brown. The floor platform 
Was in red and white spatter-dash effect. 
The mannequin wore a dark brown blouse 

accessories, combined with an amber 
red jumper and a hat of green. 
Iney Ring likewise is responsible for 
next display pictured here, where on a 
usly featureless mannequin one saw 
s-Fifth Avenue’s Chrysalis of wonder- 
weightless elastic.” The corset and 
lad figure had upswept hair of papier 





—The top three displays are by Sidney Ring, 

Saks-Fifth Avenue. . . . Lower left, from L. 

Bamberger & Co., Newark. . . . Lower right 

and right center, by Gene Moore, Bonwit 
Teller— 


mache, arranged with pink roses and ropes 
of pearls. Voluminous lengths of flesh- 
colored net cascaded forward to drape a 
torso modeling another corset in the fore- 
ground. The wall is covered with wall- 
paper in a rosy shade, and the arches were 
in gray. 

Still a third display by Sidney Ring is 
shown next, with the show card copy of 
“Time flies — and Saks-Fifth Avenue re- 
members September in Juillard Zephroy” 
sounding an autumn note in color and 
theme. The pleasantly young and _ unso- 
phisticated mannequins all wore rust-colored 
corduroy which blended with the painted 
brick wall behind them and the matching 
stipple-finish floor. The girl atop the ladder 
wore slacks and jacket. At the right, one 


mannequin playfully balances books on her 
head. This was one of six windows handled 
in a similar manner. 

A clever idea for an interior treatment is 
seen in the next illustration—used by L. 
Bamberger & Co. The poster message on 
the easel explains the story of this display, 
located in the College Shop: “Look at the 
Birdie, Pretty Co-Ed; your picture 
taken free. Join Bamberger’s College Year- 
book Club.” <A photographer is in attend- 
ance during store hours, and the college 
girl can pose in this atmospheric setting 
while the picture is made. The card hang- 
ing by green ribbon on the papier mache 
tree bears a number which is changéd with 
each photograph, thus aiding in identifica- 
tion, address, and the like. 

“Visiting Celebrity—Bobbie 
arrives — our own importation from Aus- 
tralia of the little honey-bear the Gls 
learned to love.” This explained the use 
of the honey-bears of papier mache in the 

[Continued on page 119] 
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director at 
effected 


display 


W. 


Carson 


\MPBELL, display 
poott & “o., 
truly 


Pirie 
* something original in 
through the use of architectural rendering 


] 
i 


of an ornate facade to lend a regal note anc 
quality to his promotion of the August tur 
sale 

As the first 
drawings were blown up to huge background 
wallboard and 
screen. The 


photograph indicates, thes¢ 


sizes, mounted on used 


right angles as one would a 


entrances and columns were cut out from 


the pictures to add realism to the settings. 
When one 
many splendid adaptations. 
on hand an architectural rendering of yout 


suggests 


studies this window, it 


You may have 


new store building, or a store front you 


intend to install later, that would make not 
only a forcefvl background but a very timely 


By JACK POLLARI 


Madigan Brothers, Chicago 


You may be planning 
cultural 


one to publicize now. 


to dramatize local edifices or 


centers for an anniversary promotion. These 


all lend themselves beautifully to a treat- 
kind. The of ideas 
suggested is limitless. 

simulated snow on_ the 
floor further to accentuate the outdoor scene 
behind the black and 
blue evergreen 
complete unusual 


ment of this range 


Camphell used 
The backgrounds 


white settings were trees, 


snow-flocked, to these 


—The display seen at the upper left is by 

J. W. Campbell, display director for Carson 

Pirie Scott & Co. Upper right, by Reed 

Schlademan, The Fair Store, as are the two 

for the Beauty Clinic promotion. . . . (Photo- 

graphs by courtesy of F. A. Kuehn & Co., 
Chicago) — 








displays. The sign—white script on black— 
reads: “The light Fur is new, smart 

and as beautiful as evening itself — Fur 
Salon — Fourth Floor.” 

Reed Schlademan, The Fair Store, cap- 
tioned his college windows with the follow- 
ing heading: “The Boys are Back—College 
is College again!”—which just about hits 
the nail right on the head as a reason for 
eye-capturing clothes, and the strong mas- 
culine urge was used as a sound selling 
argument for fashion selling. The center 
motif, as the second photograph indicates, 
features the new “mobile” unit dealing with 
chemistry. The various glass vials, pestle, 
mortar and other instruments were genuine, 
hung from a heavy bronzed wire. The in- 
verted modern-grained frames completed the 
settings, and were hung from the ceiling by 
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CLASS OF SERVICE 


This is a full-rate 
Telegram or Cable- 
am unless its de- 
erred character is in- 
dicated by a suitable 
symbol above or pre- 
ceding the address. A. N. WILLIAMS 
PRESIDENT 


The filing time shown in the date line on telegrams and day letters is STANDARD TIME at point of origin. Time of receipt is STANDARD 


= Y 30 905A 
NB14 DL PD=WUX NEWYORK NY 30 905 iin: ace’ 
HUGH HORNER, NAEGELE-HORNER INC= 
>164 WEST 24 ST= 


-YOUR HAND<SPAN WAIST MANNEQUINS CREATED TO SHOW OUR 
NEW CELL CHAPMAN DRESSES HERE CAUSED A SENSATION ON 
CLFTH AVENUESPEOPLE PUSHING ONE ANOTHER TO LOOK AT THEMs 


CONGRATULATIONS AND SINCERE APPRECIATION FOR SUCH A FINE JOB= 


‘HENRY F CALLAHAN LORD & TAYLOR, 








fine wires. The others in this group repre- 


sented music, history and painting. 

The Fai 
its first annual Beauty Clinic. 
dramatizing because of its’ brief 
(one week) showing, and Reed Schlademan, 
director, came through with flying 
variety. 


Store on State street promoted 
This needed 


unusual 


display 


colors—unusual colors in a scenic 
The treatment given this series can be seen 


in the photographs at the bottom of page 50. 
This 


classifications 


promotion was divided into four 
Cleanliness, good grooming, 
correct make-up, and glamour touches with 
The backgrounds of each window 
floral treat 


black, and 


perfume 


were striking abstracts of a 


ment done in magenta, white, 
gold with sequin touches to give them char 
“tub 
an activated papier mache 
Soap bubbles 
angel 


old- 


decor 


acter and highlights The scene,” as 


noted, featured 
figure in the act of bathing. 
glass, or 
itself was a delightful 
hand-painted and 


were achieved with 
The tub 


affair, 


spun 
hair 
fashioned 
ated to match the 
filled 
flanked this 
photograph.) The 


background. (Two glass 
toilet 
setting, do not 


towel 


with requisites, which 


Cases 
cente! appear 
in the over 


the stool and the slippers on the oval hooked 


heavy 


rug complete the picture. The sign reads: 


DISPLAY WORLD 


—Marjorie Smith, Stevens & Company, Evans- 
ton, did the whimsical campus drug store dis- 
play seen at the upper left. Second 
photograph, by J. W. Campbell. . . . The two 
displays pictured at the lower left and right 
are by John Moss, Jr., Marshall Field & Co.— 


Beauty . .. Learn the 
all-important toward radiant cleanli- 
attend the Fair’s First Annual Beauty 
Clinic, 9th Floor Auditorium.” 

Another window in this series by Schlade- 


“Pre-requisites to 
steps 


ness 


man shows a mannequin seated before an 
Here 
used, 


elaborate mirror and dressing table. 
floral treatment was 
with a darker background. 
carried out through 
yesteryear. 


again, the mass 
but this time 

The quaint note 
the use of a framed 
This window stated that the first Clinic was 
enthusiastically accepted and that it has set 
a pattern for a repetition of this promotion 


Was 
mirror of 


for next vear. 

Marjorie Smith, display director for Stev- 
ens & used whimsical 
modern light-hearted 
touch to her The first 
photograph on page 58 shows one of these 


Evanston, 
smart 
windows. 


Company, 
figures for a 


college 


figures seated in a campus drug store sip- 


ping a soft drink. The “cokes,” incidentally, 
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were “on the house” at Stevens’ during this 
promotion, as the scroll on the big pencil 
in the display indicates. These excellent 
showings, otherwise, depended on_ large 
books for merchandise The _back- 
grounds were sketched on seamless paper, 
and also included a classroom and a week- 


props. 


end dance. 

J. W. Campbell's stimulating college ser- 
Carson’s carried a forceful selling 
story for this year’s college-going Miss, 
and clearly implied that whether she dresses 
for class or the campus the men, thank 
consistently observing how 
This kind of fashion 
heavily with 


ies at 


goodness, are 
she looks personally. 
attack can’t help but 
feminine students. 
The settings were colorful and simple. A 
three panel screen was used in the center 
of each window, with sketches in a mon- 
tage form elaborating on the various acti- 
The photograph here 
with its wide 
microscopy to 
treated. 


score 


vities of the campus. 
“lab” window 
variety of subjects, from 
anatomy—lightly and humorously 
Don't overlook the boys who are watcl ing, 
observing, and peeking from behind the 
This factor was not overlooked im 
[Continued on page 109] 


shows. the 


screen. 





. brings to mind thoughts of white snow cling- 

ing tenderly to frosted window panes-—glittering 

iy evergreens bowed under their wintery burden— 
Bras sicigh bells softly tinkling, their melody carried 
: far in the sharp, invigorating air. Yes—a White 
Christmas is assured when SNOWTONE sets 

off your holiday gift suggestions. A deft touch 

of wintery feeling, creating a genuine Yuletide 
atmosphere while emphasizing the merchandise 


displayed. 
A wide variety of designs are quatre at your jobbers. 


pencil 
cellent 
large 
back- 
paper, 
week- 
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“Out Of 


Bounds. 


Display 


By LEW SIMPER 


—Gilbert's is far from South Bend's shopping 

center and directly across the street from a 

coal-yard. Yet it handles top brands of men's 

wear and does an impressive amount of busi- 

ness. Display has had much to do with the 

success of the store. . . . Those pictured here 
are the work of the author— 


RDINARILY we think of 


stores being found relatively close by 


successtul 


within the limits of a 
Gilbert's, 


one another or 
centrally located shopping center. 
however, is a modern store that is directly 
which 
frontage, all of 


across the street from a coal vard 
about 150 feet of 
repair. It is 


eight blocks from the shopping center of a 


covers 


which is in need of located 
city of over 100,000 persons. 

Looming up and standing out among these 
surroundings is a modern store for men 
that enjoys national recognition in the trade 
high, about 70 feet 
terra 
dark 


It is two stories wide 


and finished in gleaming cotta in a 
combination of a cream and brown 
\ masculine sign in polished bronze 
“Gilbert’'s—South 
Men”: this sign 
the entrance and extends half way 
end of the building \ 

h colors rises above the 


Aloo} 


reads 


Bend’s Largest Store for 


runs horizontally across 


toward 


vertical neon 


] 1 


OWS ‘| Wo small Ones 
the building, are alwavs 
The bulkhe id 


IS inches 


unde! 
than it 
Next to 


windows; these 


bite 
iigher 

windows 
ture 
clothing The entrance 
tor tootwear, the 

furnishings 

in primavera. 
the door, customers enter 


display cases large enough to 


accommodate a full size mannequin. There 


are three othe display alcoves the 
h 


first floor, one being at the foot F othe 


stairway that leacs to the sport shop on 
the second floor. 
The unusual location brings about prob- 


lems in display that are not likely to exist 


so forcibly in a where the displays 

are formulated and installed in the hope o 

appealing to pedestrians. Here we have 
[Continued on page tor) 


store 
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Hess Christmas Display Cards for Store Signs 


Oldest and best line — always the lowest priced 
11 x 14 inch, $3.50 per 100; 7 x 11 inch, $2.25 per 100; 5'% x 7 inch, $1.75 per 100; 34 x 5% inch, $1.25 per 
100; 234 x 3Y% inch, 85e per 100; 2 x 342, 60c per 100. 3 colors and gold (or silver). 


hi . . . . . . 
One design only in the above sizes, landscape and upright. Other designs in 


7 x Il inch landscape and upright only, 4 colors, $2.25 per 100; 3 colors, $2.00 per 
100, matching price tickets for some. Customer pays transportation charges. Actual 
samples of cards only for ten cents in stamps. 


Hess famous Real Ball Lettering Pens 
No. 710- 711-712 


known for the past quarter century to thousands of card writers as the strongest and 
longest-lasting pen made and the pen that has the greatest range of different strokes. 


85c per dozen, postpaid. 


Hess famous 3-point Music Pen No. 4ll 


for small roman and italic, opaque lettering — the same steel and made from the 
same dies as the old Leman pen (In England) available only from me. 35¢ per dozen. 
Ready January 15... a line of Spring Cards 


George Wallace Hess 


425 South Wabash ave. Chicago 5, Illinois 


Top of pen Bottom 














6375—BELL-BOW PLAQUE 6301 —_ XMAS CLOCK UNIT 6376—LANTERN-CANE BRACKET PIECE 

high, 33” wide. 15” and 12” papier mache bells— 6%’ high, 36” wide. All wood in white 42” long, 20” extension. Wood cane in red and 

white and gold streaked with red metallic knockers. and shaded gold. Red velour clock white stripes. Wood bow shaded red and gold. Metal 

Gold base—metal bow with red metallic cluster face with gold hand, markers, weights lantern in gold with red lumerith. White veldéur 

1 gold balls. Heavy construction-board background and pendulum. Red velour and white leaves ard red berries. DOUBLE FACED. IDEAL 
th simulated Xmzs red bricks. $28.50 each. scrim leaves, red berries. $31.50 each. FOR POST OR WALL TRIM. $19.50 each. 


picinnndaniiicanngincnséirsi DISPLAY MANUFACTURERS MART, inc. 


JOBBER ORDERS ACCEPTED Everything for Ditpley” 




























DISPLAY WORLD SEPTEMBER, 1944 


Grom the Shetchbook 


ha 


OPENING NIGHT 


Spotlight on two evening clad 








figures riding on a star. Star 





covered with glitter - cloth, 





raised off floor to give a feel- 





ing of motion. 





Floor partly painted to simu- 





late night sky. Glitter stars 





on floor and some suspended. 





Winged programs or posters of ballet, opera, theatre, etc., sus- 
pended. Glitter or rhinestone-covered wire (as reins) attached to 
man's hands, giving idea of leading the couple to gala evenings. 
Background midnight blue. 


OPENING NIGHT 


Cluster of spotlights on ceiling center. 





(a) Two 1,000-watt instruments white*’ beamed on two large 
circles (painted or covered with glitter cloth.) 
(b) Four 500-watt instruments with colored slides giving color 


io shadows. 


On right circle several man- 
requins (male and female or 
all female) in conversational 


groups. 


On left circle miniature figures 
(flat cut-out or third dimen- 
sional) depicting opening 
ballet, opera and theatrical 
events. 


Copy should mention that new 
fall evening fashions share the 
limelight. Background painted 
blue-black, glitter-covered stars 
on floor, and some suspended 
from the ceiling. 
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General Electric Radio 
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Gets Widespread Display 

7 self-charging portable radio of Gen- 

eral -lectric received the benefit of full win- 

lisplays in 47 major stores in the Chi- 
cagu market not long ago, due to an idea 
by Gordon H. Hough, manager of the radio 
and television department of R. Cooper Jr., 
Chicago distributor for General Electric 
radios and appliances. 

Hough worked out a plan to get simul- 
taneous, wide-spread window display in a 
number of stores and was successful in se- 
curing dealer cooperation. The displays 
plaved up the fact that only the General 
Electric portable can be recharged on ordi- 
nary house current. 





Modern Age Displays 
ls New Company 

Modern Age Displays, Inc., located at 45 
East 149th street, New York City, has been 
formed by Anthony Cooper for the devel- 
opment of foreign markets for American dis- 
play materials and equipment, in addition 
to domestic business. 


Cooper was for several years in charge 


of the export division of L. A. Darling 
Company, with headquarters in New York 
City. No successor has been named by 
Darling. 


Richmond Display Class 
Gets Under Way 


Under the direction of Darrell Landrum, 
displavman and a graduate of the Rich- 
mond Professional Institute School of Store 
Service, a course in display is now being 
onducted in the Virginia city. A part of 
the program oflered by the distributive edu- 
cation division of the Richmond Public 
Schools adult education department for vet- 
erans taking on-the-job training, the course 

being given each night at 901 West 
Franklin street. 


Michigan City Designates 
Special "Window Night" 

lo inaugurate the “Fall Shopping Fiesta” 
oi Jackson, Mich., the night of September 18 
as been designated “Window Night” by 
local merchants. Prizes will be awarded to 
individuals who discover the greatest num- 
ber of related articles in the displays of 
stores taking part in the arrangement. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
ources for all types of display mate- 
tial and equipment from air brushes 

zebras (stuffed), or for general con- 
ultation on display problems. No 
harge is made for this service, of 

surse, 
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PX 13 Singing Choir 
Boy 15” x 36” 
papier mache—ex- 
quisite display unit 
combining the beau- 
tiful holiday colors 
of Black, Red, Gold 
and White. 

$35.00 ea. 


| 
| 
















PX 6 Organ 23” 
38” Brilliant Gold 
Pipes, finishing 
touches in Magenta, 
Green, and White. 
$19.95 ea. 





PX 14 Papier mache angel 20” 
x 36” White and Gold colors, 
harmoniously blended. 

$35.00 ea. 


JOBBER INQUIRIES INVITED 


PACCO DISPLAY CO. 


325 BROOME STREET, N. Y. 2 


PACCO DISPLAY COMPANY, 325 Broome Street, New York 2, N. Y. 


Please send me circular showing your complete line of 





display units and accessories. 
Name 


Title 








Store 





——-------------5 








City 
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-..on and off the record 
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—Norman D. Campbell, display director for the Fried- 
lander Corporation, Moultrie, Ga., stands beside one of 
the boats he designs and builds as a hobby. In display for 
ut the three Maxwell broth- the past 15 years, Campbell has two daughters, Patsy and 





iplets, b f : : ae 
ae es ae Floyd and Harvey, both o Charlotte, who share his enthusiasm for boats 
ers; 


City, 
|| Company, Kansas / 
f the L. A. Darling Com- followed or decorating leads 
The photograph ae) i 
11 miles 


the Harvey J. Maxw 
Mo., and Jess se 

_ Bronson, ich. 
oben at Harvey's country home 
: outside the city— 





10s the parade, 
1 In that order— 





Shar- 
Walter T. Dwyer, display manager for 


° —The r la 
'e New Haven, writes that “ nae L. Wilkins. gis on dather in this picture is 
mnbors 5. Off the Record” page an am, out f, py manager for Pizitz Birm 
Aisin “4¢ continuation sends along 9 ay » oUF tor a walk with gm 
is share to its con’ hand man", Georgia 
right- an 


Wilkins. Wilkins h 


shotograph of his years than h 


brook, and himself in the store's display 
meaaasil work-shop— 











—H. B. Maxey, whose "March of Time in Wax" has been 
made available for display purposes, poses beside a wax 
figure of himself—the only question being, which is which? 
The picture was made at Maxey's exhibit at the Steel Pier, 
Atlantic City, where several hundred thousand people who 
visited it did not know that the false figure at the left was 
anything but real— 
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FIRST OF A NEW, DRAMATIC LINE - - ESPECIALLY CREATED FOR DISPLAY USE 
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ro ABROCADE KERCHIEF No. A-300 
| MADE BY THE MANUFACTURERS OF: DEEP EMBOSSED SCULP-TU-ROLLS 
TIMBER! DRAPE . OAK BARK BIRCH BARK 
STONEWALL BRICKWALL RAISED TILE 
QUILTFOILS FLUTED PAPERS CORRUGATED PAPERS 
TINSELCREST CORRUGATED LEATHERETTES WIDE PAPERS 
FLOORING PAPERS EDGINGS 


P. K, CUT-OUT VALANCES 


ABACOT DISPLAYS, Inc., 





18 East 16th St., New York 3, N.Y. 


DISPLAY W 


Florist’s Glass-Less Windows 
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Invite Spectators Inside 


OMETHING extremely unusual in win- 
dow display greeted the eyes of Buffa- 


lonians recently, when pedestrians pass 


ing the windows otf Hodge, Inc., florists, 
found that no glass prevented them from 
stepping into the windows via inviting ter- 


{ and sitting on garden 


benches amid evergreen shrubbery and flow- 


mats 


races ¢ 


PTASS 
ers, complete with apple branches overhead. 
was this audi 
that the Hodge 
Mecca of 


So original and effective 


ence-participation display 


windows became overnight the 


everyone from children to grown-ups seek- 
ing a moment's repose from sidewalk traf- 
fic. Honeymooning couples posed for their 
pictures in the idyllic setting. Week after 


week, hundreds trod the Eaton mats as they 


took their turn inside the windows. One of 


the benches was even used by two inebriates 
a Waiting station for a Dela 


Buffalo Evening News 


one evening as 
ware avenue bus. The 
featured Hodge on the picture page, showing 
who had 


Briefly, 


two very much alive “mannequins” 


just stepped into the display. 
Hodge, Inc. had the 


Che idea for 


town talking 

this useful-as-well-as-beaut1 

Patton 

Kingsley Schneider, president and vice-presi 

dent, respectively, ol Hodge Inc Besides 
Patton and Schneider are dis 

playmen of experience, since they also oper 


ate Hodge 


ful display stemmed from Jim and 


being florists, 


Display 


Company, Inc 


supply 





ing national manufacturers with displays 
for their dealers. 

Starting with the flower shop’s front, they 
removed plate glass and built up the natur- 


al atmosphere from the sidewalk in. For 


oe 


hs 


cee 


et 


+8 


¢ he at 





weather protection, the curving brick steps 
and low brick terrace were “laid” with wall- 
board as mortar. 
mats. The variety of evergreens 
surrounding the bench and lawn are real 
and growing. Although the sky-gray canvas 
back-drop gives the set-up unity from the 
rest of the store, the display can be seen 
from within through rustic cedar posts on 
either side. 

The apple branches were cut 
and brought in by Schneider. Their blos- 
soms and leaves, however, are man-made. 

“What them in,’ Schneider ex- 
plains, “is the natural setting. People sim- 
ply have to feel of the shrubbery and flow- 
ers and mats to see if they are real.” 

When winter comes? Patton has an 
answer for that. “We’ll simply pick up our 
bricks, put back the glass and go on from 
there. ‘Nothing to it.” 


Over these were spread 


the grass 


overhead 


brings 


—Hundreds of Buffalo pedestrians accepted 
the tacit invitation of the glassless windows of 
Hodge, Inc., to rest in an idyllic setting.. The 
windows will remain without glass until winter. 
Grass mats cover the floor, while growing 
evergreens and flowers make up the rest of the 
setting. The display is separated from the 
store by strong rustic cedar posts . . . (Photo 
graphs by courtesy of Eaton Brothers Corpora- 
tion, Hamburg, N. Y.)— 
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Display School Opened 
By Andrew Matzer 

completely equipped display school has 
b opened in Cincinnati by Andrew Mat- 
zer, president of the Greater Cincinnati 
Display Club and display director for Roll- 
ma: & Sons Company. A practical course 
lasting several weeks will be taught, with 
cla-ses held in the evenings; emphasis will 
be on the actual handling of display, rather 
than on theory. 

Matzer has had a great deal of experience 
in the field of display, having had charge 
of that department for a number of leading 
stores. Several years ago he conducted a 
display school at Columbus, Ohio. 
Reminder Displays Asked 
For Overseas Gifts 

Retailers are being requested to bring 
home to the public, through the medium of 
window and interior displays, the need for 
early shipment of Christmas gifts to men 
and women in the armed forces overseas. 

Pertinent facts for such displays are 
these: The period during which Christmas 
gifts should be mailed overseas is from 
October 15 to November 15. Gifts for 
troops on Pacific islands, or in Korea, Japan 
and China should be sent not later than 
November 1. No request from the gecipient 
need be presented at the local post office 
for packages sent during the time mentioned 
above. 

\ weight limit of 70 pounds per package 
has been established, and each package 
must not exceed 100 inches in size, figured 
on a basis of the combined length and girth. 


"Mystery Display" 
For Gruen 

\ motion display said to be based on en- 
tirely new principles and involving the 
element of mystery is being made available 
this fall to jewelers handling the Gruen 
watch. It is described as follows by Gruen: 

Mystery motion strikes the keynote to this 
new Gruen animated display, but there's 
no mystery about its sales-increasing value. 

This display, and the principles on which 
it operates are new, with its method of 
transmitting motion through translucent 
lucite being protected by recently-issued 
patents. The electrical unit was invented by 
The Animation Company, Cincinnati, and 
the design developed by Gruen. Window 
displays operating on this principle will be 
available first to Gruen. These displays will 
be built only for this company until thou- 


sands are in use, and will be restricted to 
Gruen in the jewelry industry for a period 
ot years. The displays will be available 


this fall, with the jeweler’s cost being $13.50 
lhe virtue of a motionized display in 


your window is undisputed, and the mvs- 
tery aspect of this one gives it far greater 
value than that of an ordinary moving dis- 
pla Seventy per cent more people stop 


before a window where there is motion in 
contrast to a still displav. say psychologists 
Who have studied the pulling power of ani- 
mated displays. 


] ° . . 
1 this new animated display now offered 


te iruen dealers, motion attracts your 
= | of prospective customers and mys 
ter, holds them. “What makes it run?” is 
the 


juestion. There are no motors, no 
. no wheels. While your spectators are 
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Immediate Delivery! 













Here’s a displayer-divider of sturdy 


ridged wood. Use it for bust form 









display, sitting mannequin, millinery. 


In White Lacquer, Pickled Oak, Ma- 







ONE TIER 
DISPLAYER 


5’x36"'x7"’. Same 
specifications as 
three tier unit. 
#DC-103 $45.95 


JOBBERS 
Write Today! 


LEAF SCREEN 


hogany. 5’ long, 36” high, post 






7” wide. We'll spray any color you 





desire for only 10% additional. 










THREE TIER DISPLAYER 
#DC-101 $49.50 


















XMAS SCREEN 


» 


Hinged wood frame, Opens to 48’. 
6’ high with 16” Hinged wood frame 
to 6’ high with 16” 
panels. Air brushed 
in gold on white 
lacquer. 


#DC-118 $39.95 #DC-119 $49.95 
All screens painted to your specifications 
at 10% extra. Finished both sides, add 
10%. 
Please order by number. 
ALL PRICES F.O.B. BALTIMORE, MD. 


Display Craft 
MFG. CO. 
Exclusive Displays 


119 COMMERCE STREET 
BALTIMORE 2, MARYLAND 













panels. Opens 
48’’. White lacquer, 
air brushed in gold. 









































































PRICE TICKETS 
For Every Display Purpose 


Now! More than ever, you need 
price tickets with ‘“‘buy’’ appeal. 


AS $ @ With your Store Name 
LOW * and any ass’t of prices 


AS PER 100_ imprinted. 


SEND FOR OUR COMPLETE CATALOG 


PHIL SENKER 


227 S. Fifth Street, Phila. 6, Pa. 


JOBBERS’ INQUIRIES 
INVITED 














figuring out how four clear lucite arms can windows to come into your store, and it’s 
make the velvet drums revolve and make a_ probable that a good percentage will enter. 


wheel go ‘round and ‘round they are ob- A consumer survey on impulse buying con- 

serving at close range all the merchandise ducted by the E. I. du Pont de Nemours & 

in your window. Company found that display influenced more 
You want these people in front of your than 75 per cent of the people to buy. 
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“Men’s windows can come alive when 
more thought is given to the background,” 
says Richard Snyder, display director for 
Frank & Seder, Pittsburgh. “This display 
background is an abstract composition done 
in rough texture in our display room on 
panels and installed in a screen effect to 
separate the window into two sections. The 
sharp lines of the abstract tie up the keen 


lines of the tailoring in the fall attire fou 





men. The floor is of raspberry burlap, the 
color of the highlights in the abstract. This 
display was a stop signal for women win- 





dow shoppers as well as men; it is one 
of a promotion series in our Smithfield 
street group of windows.” 

\ similar women's wear window likewis¢ 
used abstract treatment for the background, 
supplemented by odd furniture obtained at 
an auction and painted and upholstered to 





tie in with the soft blue color of the fea 
tured fall suits. Snyder joined Frank & 
Seder on June 1, after having been with 
Kaufmann’s of the same city, and spending 
considerable time in Europe with the armed 
services. 

Another Kaufmann “ex” is Lee Wardrip, 
who headed display for that firm before join- 
ing The Ernst Kern Company, Detroit, not 
long ago. The second display on this page 
is his creation, based on a theme of “The 
Future's Bright for Little Black.” A plaster 
base and cherub holding a small umbrella 
were finished in lacque rs in exotic colors. 





he back drape is of fabric stripped with 
rold lacquer and suspended from the ceil 
ing with wire finials. Spread on the floor 
at the base of the column was dyed, crushed 
mica. The actual background of the display 
was in black-green 


Cincinnatians are accustomed to the un 


usual he big invisible glass window at 


Russell Kehrt is in charg 
the sight of a Roman galley 
| to discharge its two feminine 
passengers was enough to draw a constant bordered with purple. Most of the display covered the floor, and the galley’s prow 
throng betore the display. Handling the was relatively obscure, since the only il- wedged between two clumps of herbage. A 
debarkation was a Roman citizen, apparent lumination was by two spotlights, one on the papier mache boulder at the left hid 
lv a nobleman since his white toga was man and the other on the passengers. Sand rest of the boat. 




















i sEPTEMBER, 1946 





SISPLAY Word 







































PLEO MANVEQUINS 
lorily Every Type of Garment 


Mileo Mannequins are VERSATILE! 


play of fall and winter fashions. 
sportswear to formal gowns, from casual 
slacks to luxurious fur coats, Mileo Man- 
nequins actually create sales, compellingly 
enhancing the charms of the garments 
they display. 

Conceived by gifted artists, constructed 
by master craftsmen, styled by fashion 
authorities, they are a shining example of 
practical beauty! 


Men, Women, Misses, Juniors, Teen-Agers, 
Boys and Girls of all ages, and Infants 
from six months up. Come in and see the 
new Mileo line, or write for photographs. 


| P.C. MILEO, 7 W. 36th St. New York 18, N. Y. 


Established 1°00 


i, 





And 
this is strikingly demonstrated by their dis- 


From 





Just of Fifth Arenue 





News From The SDA 


He toilow.ng members of the Southern 
Display Association met at the White 


Plaza hotel, Dallas, August 24-25, to 
discuss plans for the second annual Educa- 
tional Conference anj Exhibit to be held 
Next year: 


Frank Vermilye, New Orleans, president; 
Lolita Staines, Tulsa, third vice-president; 
Guy Malloy, Dallas, past-president, and 
these directors : Ted Solomon, Dallas; James 
Cook, Fort Worth; Walter Spitzkeit, Gulf- 
port, Miss.; Marion Wilkinson, Fayetteville, 
\rk.; Louis Booth, Memphis; John Soren- 
son, Houston, and John Morrell, Shreveport. 

Members of the Ladies Auxiliary present 
were Mrs. Gus Burghard, Houston, presi- 
dent, and Mrs. D. Giese, Houston, secretary. 

The group definitely selected New Orleans 
he site of the 1947 Conference, with the 
dates May 5-8—these were finally selected 
‘iter consideration of an early date in either 
Janu: y or April; the January date con- 
flic with early Mardi Gras activities in 
New Orleans and the April date was too 
Close ‘o Easter. 

Conierence headquarters will be at the 
elt hotel. The meeting will last only 
vs, in accordance with expressions of 
by those who attended the Houston 
last April. On the opening morning 
gram activities will ke housed in the 


1s 





By FRANK VERMILYE, President 


Concert section of the Mun-cipal auditorium. 
All exhibits will be housed in a compara- 
tively new section of the au litorium, es- 
pecially designed and built for exhibition 
purposes. Although this area is not as 
large as that which was available for the 
Houston show, it 1s nevertheless more prac- 
tical utilities, layout and 
lighting. Spaces will be limited because of 
the smaller however, but if 
larger units can be accommodated in the 
arena adjoining the annex. 

All additional speaker and demonstration 
programs will be limited to a special time 
and will cover two morning sessions, to be 
held in halls separate from the 
main exhibition section. 

The Municipal auditorium is situated on 
historic old Beauregard Square and was 
built ten years ago at a cost of two million 
dollars. It. is from the 
downtown area, blocks 
from the main hotels. 

Hotel allocations for the Conference as 
yet are not completely adequate, but it is 
hoped that by Conference time conditions 
will have eased somewhat to allow accom- 
modations for all attending. It is confi- 
dently felt that attendance at this Confer- 
ence will surpass any ever previously held. 
The SDA executive group is working hard 


because of its 


size, need be 


assembly 


accessible 
only 


easily 


being seven 





to see that the show wiil be exceptional in 
education, beauty, and entertainment, and 
that all who attend will be comfortably ac- 
commodated. 


In addition to the New Orleans hotel 
accommodations, arrangements have been 


made with some Gulf Coast hotels and we 
have secured from this group hotel accom- 
modations in that resort section. This area 
is located just 90 miles at the farthest point 
from New Orleans, and the group contains 
some of the finest resort and vacation hotels 
in that part of the country, with 
facility for an enjoyable vacation. The 
hotels are easily accessible to the city in 
two and one-half by train or bus, 
running on an hourly schedule 24 hours a 
day. Such accommodations have been se- 
cured primarily for those wishing to com- 
bine a vacation and Conference trip with 
their families. For those who will drive, 
this arrangement offers excellent opportuni- 
ties for an enjoyable trip, as the area is 
reached from New Orleans on good high- 
ways easily in one and one-half hours. 
Charles Merrill, second vice-president of 
the SDA and display director of Godchaux’s, 
will be in charge of all exhibit arrange- 
ments. Schwarz, sales promotion 
manager for the Maison-Blanche Company, 
[Continued on page 108] 


every 


hours 


Louis 
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Progress Is Being Made 
Toward Display Research 


\t long last, some actual signs of pro 
gress toward display research programs 
are evident. Two recent occurrences ar¢ 


noteworthy and lend encouragement to those 
that all talk of 
establishing facts and figures on display was 


who had come to believe 
so much sound and fury and little else. 

First, and particularly significant, is the 
appointment of a display advisory board to 
establish lines along which research by the 
School of New York university, 
will be conducted for the Sales Promotion 
Division of the National Retail Dry Goods 


\ssociation. 


Retailing, 


real 
action on this project, the appropriation for 
$3.000. 


This is the first sign of 
which was made many months ago. 

And. speaking of this advisory committee, 
there criticism dis- 
publicity was 
appointed head of the group, rather than a 
Why should there be criti- 
such an appointment? The com 
mittee is composed of seven members, four 


has been some among 


playmen because a director 
displayman. 


cism of 


of whom are well-known display executives, 
which certainly gives display the major voice 
The NRDGA’s 
Sales Promotion Division has only a rela- 
and it is 
a promotion or publicity man 
made chairman of the committee 
that promotion, publicity, 


in the group's activities. 
tively few 
natural that 


should be 


not forgetting 


displaymen members, 


and display are all a part of one retailing 
function, and that working in close coopera- 
tion is a paramount factor in any store’s 


operation. 

The most important angle of the make-up 
of this advisory committee has seldom been 
the more sales promotion men 
or other retail executives, who are not dis- 
plavymen, with this 
display ; 


mentioned: 


much to do 
better for 


have 
program, the 


who 


research 


DISPLAY WORLD 


will give them a_ better 
understanding of display problems; more 
important, it will decrease the possibility 
of charges of bias, or of purposely slanting 
in display’s favor the direction of the sur- 
vey. Displaymen who have confidence in 
their medium as a form of advertising will 
be more than content to let an accurate re- 
search program speak for itself. While some 
displaymen are needed to help with this pre- 
liminary planning because of their special- 
ized knowledge, it would be better for dis- 
play in general if still more sales promotion 
men took an active part in the work. 

The second project of this nature to be- 
come news within the past few days is one 
to be conducted by the Point of Purchase 
Advertising Institute. Oddly enough, few 
people in the field of retailing are even re- 
motely acquainted with this Institute, or 
have knowledge of who is back of it 
and its purpose. The Institute is supported 
national advertisers, lithograph 
companies, and others interested in so-called 
national display — the kind used by the 
tobacco companies, the soap companies, and 
display in this case usually takes 
the form of windows installed by a display 
service, or by company salesmen. 

Point of Purchase Advertising 


first, because it 


any 


by large 


SD On: 


Institute 


has made several display surveys in the 
past, but on a small scale and with the 
findings inadequately publicized. Next 


month they will undertake, through a pro- 
oe “ce ~ ” 
a “pilot 
of display’s selling power in a New 
citv; some 600 interviews will be 
in this test. 

Now 600 personal 
means 


fessional research agency, survey 
Jersey 


included 


interviews are by no 
state- 
ments of display’s worth as a sales force, 
and it is not the intention of the Institute 
to accept the results of this small survey 
as indicative of such. Instead, this project 
is only a sample of what is to come and is 
to be conducted just to determine what lines 
much vaster pro- 
portions should follow; this major survey 
is to follow within a few months. 

The whole display field will watch with 
progress of these two pro- 
one initiated by a retailers’ organi- 
zation, the other by national advertisers 
and those of allied interests; while the pro- 
gress to date in display research has had 
a glacier-like slowness, it seems that action 
has come at last. 


enough to give authority to 


a research program of 


eagerness the 
grams-— 





Silvestri Appoints 
Advisory Group 

On Saturday morning, September 7, a 
meeting was held in Chicago by George 
Silvestri, president of the National Asso- 
ciation of Display Industries, and the presi- 
dents of the International Association of 
Display, the Southern Display Association, 
the Ohio Display Association, the Great 
Lakes Display Association, and Chicago, 
Detroit, Milwaukee, St. Louis, Louisville 
and Cleveland display clubs. 

Silvestri reports: “The purpose of the 
meeting was for me to discern what criti- 
cism and suggestions could be offered to 
the National Association of Display Indus- 
tries with reference to the Display Market 
Week to be held in Chicago next June. 

“As representative of display in general, 
I appointed these various presidents as a 
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committee to formulate an educational pro- 
gram for our next June meeting. The com- 
mittee in turn appointed Ray Bianchi, dis- 
play director for Goldblatt Brothers, Chi- 
cago, as its chairman. With every president 
and their respective organizations cooperat- 
ing, they expect to present the type of edu- 
cational program that they feel, as display- 
men, they would like to see.” 


Post Office Prepares 
Letters Display 

The New York City post office, in antici- 
pation of National Letter Writing Week, 
which will be held October 13-19, has pre- 
pared a display made up of several famous 
letters; these are gilt-framed and are 8 
feet by 4 feet in size, including an appro- 
priate illustration for each letter. Included 
are letters from Robert Browning and 
Elizabeth Barrett, Abraham Lincoln, Frank- 
lin Delano Roosevelt, George Washington, 
and Fra Giovanni. 

Fra Giovanni's letter, incidentally, could 
find a place in many a Christmas display; 
written in 1513, it reads: 

“T salute you! There is nothing I can 
give you which you have not: but there is 
much, that while I can not give, you can 
take. No heaven can come to us unless our 
hearts find rest in it today. Take heaven. 
No peace lies in the future which is not 
hidden in this present instant. Take peace. 
The gloom of the world is but a shadow; 
behind it, yet within our reach is joy. Take 
joy. And so, at this Christmas time I greet 
you, with the prayer that for you, now and 
forever, the day breaks and the shadows 
flee away.” 


Eastham Returns 


With Fish Tales 

Harry Eastham, display director for 
Surdine’s, Miami, has returned to the store 
after a three-week vacation. Most of the 
time was spent fishing the Gulf Stream, and 
he reports having acquired some fishing 
experiences which are extraordinary—even 
for fisherman in fabulous Florida. An 
article describing the display operation at 
Burdine’s will be found elsewhere in. this 
issue. 


Ed Arkow Visits 
DISPLAY WORLD 

Among recent visitors to DISPLAY 
WORLD was Ed Arkow, well-known dis- 
play figure of Arkow-Lewis Associates, 705 
Arch street, Philadelphia, who was making 
a swing through the eastern part of the 
country in the interests of his firm. 


Display Club Members 
Visit Art Museum 

Members of the Greater Cincinnati Dis- 
play Club met for luncheon on Thursday, 
September 12, at the local Art Museum. 
Following the meal, the group was taken 
on a conducted tour through the institution. 


— 











Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Piping Light With Acrylic Plastics 


By HENRY PEARSON 
Rohm & Haas Company, Philadelphia 


T has long been known that colorless tions may be activated by light piped in a company. An adequate explanation of the 
transparent materials such as optical similar manner. Medical instruments of reasons for these effects is necessarily some- 
glass or fused quartz will carry light many special types use light piped through what complicated, but the designer or fabri- 
from one point to another—even around acrylic rods to give illumination, at the  cator wishing to apply the technique will 


corners and curves—but until the develop- exact spot where it is needed, free from the — find an understanding of the basic principles 
ment of the acrylic plastics, applications heat of the bulb. of light behavior helpful. Fundamentally, 
for this light-piping effect were strictly A special application of light-piping is the phenomenon is simple: light enters the 
limited. Residual color in ordinary glass the effect known as edge-lighting. The — plastic, is reflected efficiently back and forth 


absorbs much of the light if the path of distinguishing characteristic of edge-lighting by the polished surfaces, and remains in the 
travel exceeds a few inches, and the special is that the light introduced into the edge sheet until it reaches the opposite edge, or 
types of glass and other colorless materials of the sheet is caused to leave the sheet at until it strikes a point where the surface 
are restricted by cost or other factors to a spots along the surface as desired by the has been disturbed. In practice, however, 








few special applications. designer. The sheet at these points there- there are many complicating factors in- 
These restrictions to light-piping are re- fore appears to glow. The effect can be volved which may lead the designer into 
moved by the acrylic plastics. Being color- accomplished in a number of ways, but the difficulty unless he understands the _pri- 
less and crystal-clear, they show almost no fundamental requirement is that the high mary principles of light behavior. 
absorption of the light passing through polish on the surface of the sheet be re- The internal reflections which regulate 


them; since they are thermoplastic, they can moved or coated over. It may be sanded, the passage of light through a transparent 

be shaped readily into any desired form, engraved, scribed, etched, painted or treated medium are dependent on the so-called 

- and they are, in addition, easy to machine. in any other way that serves to disturb or critical angle of the material. Light passing 
Finally, they are reasonable in price. cover the surface luster. A film of oil or from one material into another at any 
}y means of an acrylic bar or rod, light grease—even a layer of water on the sheet angle other than a right angle with the 
may be piped to illuminate an area at a surface—will change the behavior of the surface is bent or refracted. As the angle 
considerable distance from the source of light rays at the surface of the plastic and of the incident ray increases, the angle of 


























light. Acrylic dials may be made visible allow some to escape. the refracted ray also increases. When a 
by light piped from concealed bulbs; signs Many of the new and unusual applications light ray in air strikes an acrylic plastic at 
are spotlighted by mysterious light pouring for the acrylic plastic “Plexiglas,” as a the greatest possible angle with the perpen- 
out of the end of a transparent rod; photo- means of transmitting light, were worked dicular, that is, at an angle practically 
electric cells to perform all sorts of opera- out in the product design laboratory of our _ parallel to the surface of the plastic, it will 
, paint glows 
‘ PAINT OR WAX (etc) ay: 6 
surface << Z 
e Rat /p, a 
Light ray o% Z/\ NX> = Light ray, hitting ‘Nit \\ 
\ J wea : ‘ painted surface, diffuses 
\ “ 2 surface ‘fA, ZL 
seoaaal aut: / 45° groove is a band of light when 
This part of diffuse light hits the other surface S {| seen directly 
steeply enough to escape 
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from any angle 
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The Gastest Growing 


DISPLAY HOUSE 


In the Prosperous South 


Supply Your Display Needs From 


FLORIDA'S 


Most Complete Stock of 


DISPLAY MATERIALS 


AND EQUIPMENT 


®@ MANNEQUINS @ FLOWERS 
@ FIXTURES @ SET PIECES 
@ VELOURS @ FLOORINGS 


We handle everything for display. 
Prompt shipment right from stock. 
Consult us on your display problems. 


WAYNE SERVICES 





340 WEST FLAGLER ST. MIAMI 36, FLA. 
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enter the plastic at an angle of 42.2 degrees 
The complement of 
this critical angle, the angle between the ray 


from the perpendicular. 


and the surface is, of course, 47.8 degrees 

Conversely, 1f the ray of light in the plas- 
tic hits an outer surface in contact with air 
at an angle more than 42.2 degrees with the 
perpendicular, it can not escape, but is re- 
flected from the 
bounds, at an equal and opposite angle. 
within the plastic. If the two surfaces of 


surface internally and re- 


the plastic are parallel, the internally re- 
flected rays rebound from one surface to the 
other, through — the 
remaining entirely 


advancing lengthwise 
material but within it, 
until the edge opposite the point of entry is 
reached. If the plastic is curved the mini- 


mum outer radius of -curvature that will 


carry light without serious leakage can be 
determined by mathematical derivation but, 
loosely, it is three times the diameter (or 
thickness) of the plastic. For example, 
l-inch rods can be bent to a 3-inch radius 
without light 

\s explained above, critical angle, tech- 
nically, between the 
imaginary line perpen- 
Experience, how- 


allowing important leakage. 


describes the angle 
light ray and an 
dicular to the surface. 
shown that fabricators and de- 
signers find it more practical to deal with 
the complement of this angle. For this 
reason, in the discussion that follows, the 


47.8 degree value has been chosen. 


ever, has 











on white design 
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ZL Part of ascene engraved 


macnn "4 


"ail Paint edge opposite 





\ _ 


Frame width should be slightly 
wider than sheet thickness 


ss Plexiglas 


Socket for e 
Plexiglas edge 














a light white 


~ Tempered glass 


Polished reflector 


Filament tube 
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“RADIANT WALLS” 





on each sheet of 
Plexiglas 














AN # \ 4 Thick 
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. . ; Thin \light rebounds 
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The more spectacular effects of 
piping such applications as 
medical instruments or 
lighted signs — have a tendency to over- 
shadow other important, though less _ ob- 
vious, uses for the phenomenon. Designers 
take advantage of light-piping in as simple 
an article as a “Plexiglas” jewel chest or 
cigarette box. In a traditional design, using 
right-angle corners and square bottoms, the 
top edges of such a piece are dull and life- 
less because the light simply passes from the 
top edge through to the bottom. If, on the 
other hand, the sides and bottom (or the 
ends and bottom) are formed as a single 
curved piece, the top edge will be brilliant— 
glowing with the light that enters one edge, 
emerging from the other. When curved 
sides or ends are not desired, it is often 


light- 
cold-light 
mysteriously spot- 


practicable to bevel the bottom corners to 
45 degrees and thus secure 
edge brilliance. 

Kdge-lighting can be achieved by ex- 
cluding air from a surface without actually 
destroying the surface. Any material which 
adheres tightly to the plastic and thus ex- 
cludes the air will glow when seen from 
the opposite side of edge-lighted sheets. 
Such coatings produce the same result as 
shading or engraving the surface; that is, 
they change the angle at which light beams 
striking the surface are reflected. 

The coating or machining, being the im- 


considerable 


mediate source of the escaping _ light, 
appears to glow. Obviously, since the flow- 
ing design is due to internal reflections, 


the design is more brilliantly lighted when 


viewed through the surface opposite the 
interruption than it is when seen direct. 
In the former case the light seen is_ re- 


flected from the interruption and is nearly 
all visible, but in the latter instance the 
only light visible is that which has_ been 
able to escape through the interruptions. 
Opaque paints are often used in producing 
edge-lighted designs and these, of course, 
must be viewed through the plastic. 

The most. brilliant 
when all possibility of light transmission is 
blocked since a portion of the light in an 
edge-lighted panel will be transmitted if 
the interruption is not opaque. Machined 
or embossed designs, for example, may be 
filled with opaque pigments of the proper 
Unpainted, sand-blasted surfaces are 
brighter than simple machined areas since 
they are more irregular. 

A variety of techniques is 
produce different effects. A painted design 
glows with a uniform diffuse light but actual! 
cutting of the plastic surface 
sparkling h'ghlights. An engraved line 
appears mos brilliant, seen directly, if given 
a “V” profile. A “U” = profile reflects a 
thin highlight from any angle. A = square 

[Continued on page rio) 
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Ruel Polished straight-cut holes 





Contact between glass & Plexiglas 
as good as possible 
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All edges painted white 
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If you are one of the many display and merchandising experts who 
bounds have discovered the extraordinary eye-appeal of aluminum foil, you 
tly ) have one more reason to be glad the war is over. Yes, foil is back 
in many new, exciting forms. Colored or embossed; striped or 
sual decorated with designs; bright or dull-finished — foil will 
igh . ° . . ° 
a 4 dress up your windows and interior displays and will make 
4 Ow- 3 . . : . 
ection excellent gift-wrap suggestions. Remember, foil has 
d whl very high reflectivity, hence its great attention-get- 
ite the ting value. 
direct. 
is re- 
nearly ryt LN ‘we! PINE SPRAY DESIGN brings out 
ice the the striking contrast between care- 
. han fully selected colors and the sil- 
asian very sheen of aluminum foil. The 
? 7 : artistic design is particularly well 
palettes... RHINO EMBOSSED FOIL is an en- adapted for Fall and Christmas 
course, tirely new display medium, combin- promotion plans. 
ing the rugged appearance of ; eee 
, : : - . Color Combinations : 
»tained thinoceros hide with the glitter of ae 
; f ee ° White & Silver Pine Sprays on Red 
S10N 1§ shining aluminum. Unusual look- White & Silver Pine Sprays on Green 
in an ing, strong and pliable. 52'' WIDE White & Silver Pine Sprays on Rasp- 
an berry Pink 
ted 1f Colors Gold, Silver, Copper, Mohawk White & Silver Piné Sprays on Opera 
chined Green, Magenta, Chartreuse. Green 
Red & Silver Pine Sprays on White 
lay be Blue & Silver Pine Sprays on White 
propet Green & Silver Pine Sprays on White 
es are 
since 
ble to 
design 
actual! 
duces’ 
1 line 
given We also have SATIN STRIPED FOIL and VELVA STRIPED 
cts a FOIL in beautifully harmonizing or strikingly contrasting color 
es combinations. Both of these materials have a candy stripe de- 
sign; one with alternating wide satin and foil stripes, the other 
with velvety stripes combined with foil stripes. You must see 
these lovely materials to appreciate them. 
Satin Striped Foil Colors Velva Striped Foil Colors 
Dull Silver and Light Blue Dull Silver and Lemon : f ; 
Dull Silver and Opera Green Bright Silver and Bright Xmas Copper Foil Black Flock 
Dull Silver and Opaque White Green Silver Foil White Flock 
Dull Silver and Tropic Aqua Bright Silver and Bright Xmas 
Dull Silver and Raspberry Pink Red Silver Foil Xmas Red 
1oles Dull Silver and Standard Gold Bright Silver and Bright Xmas_ ¢.) » . - 
ore Dull Silver and Copper Blue Silver Fol Smee Bm 
Dull Silver and Fuchsia Silver Foil Xmas Green 
STARS Aluminum Foil was created 
e specifically for gift merchandise 
= Ba : romotion, i II i 
BASE METAL and BULKTON FOIL are available again in an extensive range of promotion, bet is equelly suited for 
Chri = : : other display purposes. Note the 
ristmas and pastel colors. Three foil weights: Light, Board and Duplex. color combinations and bear in 


mind that the star design is gen- 
vine aluminum foil. 
JVyento far SC . - 
VU rite for 3 ample Books Colors: White and Silver; Red and Silver; 
Sky Blue and Silver; Raspberry Pink and 


Silver; Dull Lt. Blue and Silver; Opera 
Green and Silver. 





BULKLEY, DUNTON @& CO. 


INCORPORATED 


295 MADISON AVENUE, NEW YORK 17,N. Y. 
CHICAGO 16, 2635 S, Wabash Ave, * LOS ANGELES 13, 124 W. 4th St. 
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T US REMEMBER THOSE GREAT ALLIES 
© SHARED OUA STR CLE FOR LIBERTY 














Selfridge’s 
Celebrates 


This is how the store front of Selfridge’s, Lon- 
don’s great store, looked for the anniversary of 
V-E Day. The decorations were planned and 
executed under the supervision of C. Tullberg, dis- 





play director, and followed the general theme of 
“Let Us Remember those Great Allies Who Shared 
Our Struggle for Liberty.” 


Careful inspection of the picture at the upper 
right shows several display windows still “blocked 
up” into relatively small display space; these were 
damaged by bomb or doodlebug blast and must 
await the time when rebuilding supplies are more 
plentiful in England before resuming their former 
size and appearance. 


An idea of the size and construction of the main 
decorations is obtained from the two photographs in 
the center. The windows themselves each contained 


a small merchandise showing, plus a blow-up of a 





V-E Day parade scene. 
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, Lon- 
ary of 
d and 
g, dis- 
‘me of 
Shared 


Dear Display Diuctor : 
Nou av the admable Citth 


papicr- mache cherubs that 
captivated you $0 durima market 


week . They stand 26 inches high 
play giddy musical para > 


and. are rsiched in pate blue and 
silver. 


Price? 35,°° each,a only 
30.°° each i if you need 24 ov 
more. 


os incere ly, 
Gott 
ae 
Zaria- 404 Sixth Ave. NY. 


"1 MOTION 6or curistmas! 


1 must 


> more 


Each of these displays is animated by Gregory Motor No. 25. 


It is 


former silent and inexpensive, costing about nine cents per month to operate. 
Due to scarcity of material we are somewhat limited in quantity, 


» main therefore please place your orders early. 


iphs in Beautifully printed in seven colors; size 33" x 48", 434" deep. Strongly con- 
itained structed in shadow-box frame. Animation: The deer gallop and Santa waves 
p of a his arm. Cost for this display, complete with motor, $25.00 each, f.o.b. 


Brooklyn |, N. Y. 





Size 26" wide x 41" high, printed in 
seven colors. Animation: Santa wags 
his head and waves his arm. Cost for 
this display, complete with motor, $25.00 
each f.o.b. Brooklyn |, N. Y. 


GREGORY MOTORS, iwc. 


320 BRIDGE ST. 


BROOKLYN I, N. Y. 
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The Designer's Page ‘ 


By A. EUGENE CLAUSSEN, Art Director, 
J. Rogers Flannery Jr. & Associates, Pittsburgh 


The Christmas units shown on this page were designed 
by Douglas Pickering of the Flannery & Associates 
art staff. 


The simple construction and materials used make 
these displays easy to build. The sizes, of course, 
depend on the shape and proportion of your par- 
ticular display area. The settings, ideal for Christ- 
mas accessories or small gift items, should be further 
highlighted by well located spotlighting. 











Four flat wallboard panels, painted gold, stand out into the 
window from one central point on the background. Cut out 
of each of these panels is a stylized deer. The deer cut from 
the panel is painted a bright Christmas red, and fastened on 
the front edge of the panel. A half-round awning canopy ef- 
fect is used at the top, giving the feeling of a merry-go-round. 
This is also painted a bright red. Strands of thick. holly or 
pine branches are draped from a center point on the back- 








ground to the outer edge of the canopy, and then along the Displ 
front edge of each panel. A huge ribbon may be tied at the the t 
top, as indicated; this can be of metal, painted gold on the yor 
inside and bright red on the outside. The background and the can | 
floor of the window should be white. this | 
odd- 
arra 
spac 
Han 


This unit is constructed exactly the same as that 
described for the window. The colors will be the 
same, but the cut out deer are fastened to a 
heavy metal ring which surfounds the entire ledge 
display. This ring should be painted white. 


This design for a large case follows the same color 
scheme as those above. The panel with the cut- 
outs is placed slightly in front of the existing back 
panel. The cut out deer are fastened to card- 
board tubes striped in red and white. These tubes 
are fastened into position between the floor and 
the ceiling on the case, and help to support the 
strands of holly or pine branches. 
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“Life Like’-really looks real! 


PLASTIC BUST FORMS 


Here's the bust that has no equal . . . the bust 
that truly has "EVERYTHING"! Made of one 
quarter inch thick Plexiglas, with FULL NECK and 
SHOULDERS. In your choice of clear, transpar- 
ent Plexiglas, also in Gold, Sun Tan and Flesh 
colors . . . beautifully LACQUERED on the inside, 
so that it cannot crack or chip off! We will tint 
to any color submitted. This beautiful bust has 
a unique rubber insert in the neck and may be 
placed in any position. 










Add $3.50 for clear Plexiglas stand with tilting arrangement. 





CLEAR ALL COLORS a 


"8.75 *9.75 | by atic INDUSTRIES, INC 


Order direct from manufacturer 7158 N. W. FIFTH COURT 
IMMEDIATE DELIVERY MIAMI. FLORIODA 


3 ail 























Artistic ... Attractive ... Appealing 


Displaymen, with a keen sense of eye appeal, recognize Famed 
the beauty of these tastefully designed legs. Any glass in D 


your stockroom, from 12” to 30” in diameter or length, 
can be used to make a most attractive table displayer with 
this 3-leg Baroque unit. Round, oval, oblong, triangular, 


odd-shaped ... any glass top does the trick. Easily (A. 
arranged, disassembled, stored away in a minimum of ’ DISPLAY FRAMES 
space. 12” High. Available in All-White or White With 


Hand-Decorated Gold Trim. 

































Not jusi a frame, but a “take-it-apart”’ 






Exactly similar! to unit 


a : nit ¢ Ta) tl t 
denettinnth chnten, tink WK Weal unit to be used in countless variations 





$12.00 


‘ 






‘ 





This novel Baronial Frame 


Eye-Catchers in De- 
partment Stores, Gift 
Shops, Clothing 
Stores, Etc. 






harmonizes in style and 






coloring with Baroque 
Table Displayer. Approx. 
40” high, 32” wide. 














Made of special composition, 
ADAPTO.DISPLAYS are sturdy, wash- 
able., Timed for the holidays, so 
order today. No C.O.D.’s. Send 
check, save 2%. 


ADAPTO 


MINNA-LEAH CREATIONS 34 West Third St.- New York 12, WN. Y. 














- complete with 
screw and 
bolt type 
hangers 
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Attractive pricing of merchandise 


means more than the price itself. 
Eureka holders compel attention PRICE CARDS 
and display your prices with irre- 


sistible buy appeal. 


Distinctively embossed in gold or FOR DISPLAY 


silver foil, they're bright spots for 
all store promotions—for window, B U Y A © P EA L 
counter, shelf, or showcase. Ad- 
justable too for easy reading at any 
view level. 







To cover all price changes and 
ranges, each box contains 20 die- 
cut and scored holders (2” x 
25%’) with 440 figures from 0 to r information 
9. Includes signs for dollars, cents Seeenee 
and decimals. Prices appear in ORDER FROM YOUR JOBBER TODAY! 
high-visibility black on matching OR WRITE DIRECT 


gold or silver grounds. EUREKA) 


Special Price Cards 
with name of Com 
mark. Write Us fo 


Made to Order 
Pany or trade 











EUREKA SPECIALTY PRINTING CO. 


STATIONERY DIV., DEPT. DW 
11 W. 42nd Street * New York 18, N. Y. 



























A NEW AND ORIGINAL LINE OF 


EC OTE 


For floor, backgrounds and panels. In tapestry, carpet, snow, and grass effects in all standard 
colors and many color combinations. Also in silver and tinsel. Special giant poinsettia 
design for Christmas. 














Made on heavy waterproof parchment sixty inches wide. The price is right. 


MANUFACTURED AND DISTRIBUTED BY 


A. B. SALIGER 


62 GRAND ST. Tel. WA 5-6913 NEW YORK CITY 13 
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Morris Goldberg, Schack's, 
Dies Of Heart Attack 

It is with deep regret that the death of 
Morris Goldberg, president of Schack’s, Inc., 
Chicago, is announced. Active in the dis- 
play artificial flower field for more than 30 
years, Goldberg was only 57 at the time of 
his death, which was due to a heart condi- 
tion from which he had suffered for some 
time. During recent years he had turned 
over most of the tasks connected with the 
business to his son Philip. 

During the war, Goldberg worked ener- 
getically at anything which would contribute 
to victory. A large part of the plant was 
converted for war material production, and 
Goldberg is also credited with originating 
the idea of making boutonnieres of War 
Saving Stamps; his company produced vast 
numbers of them. 

Goldberg was a past master of Prudence 
Lodge No. 958 of the A. F. & A. M., and a 
member of the Free Sons of Israel. Sur- 
viving are the widow, Sara; two sons, 
Philip and Richard, and a daughter, Rayna. 





General Plastics Announces 


Rotary Display Tables 

A rotating display table is the newest 
creation of the General Plastics Corpora- 
tion, Marion, Ind. These tables have a 
moulded plastic base enclosing an electric 
motor unit geared down to 3 r.p.m. Starting 
with this base, the table can be built up in 
a series of plastic shelves in almost any 
combination desired, either as to size or 
color. 

General Plastics has already developed 
one, two and three tier models with shelves 
ranging in width from 8 to 18 inches. All 
parts of the superstructure can be easily 
taken apart and re-assembled quickly to 
make it adaptable to various display prob- 
lems. 

Although several models are now stand- 
ardized, immediate future developments by 
the company are aimed at gaining novel 
lighting effects for the rotary display unit. 
General Plastics hopes to have available 
soon a model incorporating “black light.” 





Park Lane Fabrics 
Is New Display Firm 

Herman C. Stern, in association with 
Harry Quint and Harry Kosmacher, has 
formed a new display firm known as Park 
Lane Fabrics Company, Inc., at 45 East 
30th street, New York City 16. A complete 
line of display fabrics, flowers, papers, rib- 
bons, and plastic and wood fabricated units 
will be handled. 

Stern was formerly with James A. Cole 
Company, New York City, for 10 years and 
has been in the display field for 17 years. 
Quint and Kosmacher are both well known 
in the textile industry. 





City Stores Men 
Have Meeting 

Under the chairmanship of Wells Werner, 
display head for the five Oppenheim-Collins 
stores in the metropolitan New York area, 
members of the display group of City Stores 
Mercantile Company met September 10 in 
New York City. The group was organized 
during Display Market Week in June. 
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NATURAL HOLLY 
ITALIAN RUSCUS 
PRINCESS PINE 
BABY’S BREATH 
(Gypsaphilia) 


NATURAL XMAS TREES 
Preserved and flameproof, in white and 
| pastel shades, 3’ to 8’. 


Nature’s Best! 


XMAS WREATHS, TREES and ROPINGS 


FLAMEPROOF 


STATIS 

BRUSH PINE FIBRE 
BALSAM 

BIRCH BRANCH TIPS 


PRESERVED °@ 


In natural, green, pastel shades, or frosted. 
on heavy wire frames; ropings on heavy cord. 


Wreaths mounted 






(open top wreath) 








Skillfully made from your sketch or speci- | 
fications, to your requirements. | 


SPECIAL ORDERS | 








Write for price list, or, better still, visit our showrooms. 


ARTS AND FLOWERS 


MANUFACTURERS AND CREATORS 
43 West 56th Street (near Fifth Avenue), N. Y. 19, N. Y. 





























e : 8 
The Glass That Bends 
FLEXGLASS—The Glass that Bends. 


renuine glass rectangles mounted 
n flexible fabric backing. Readily 
emented to flat or curved surfaces. 
lirrors, dewdrops and opals...in 
any different colors. 











with folded in corners. 


white mirror... 


Note the unusual and interesting use of the center sheet 


Standing background sheets are 


flat sheets are blue mirror. 


Shining Example 


Put the scintillant charm of Flexglass to work 
tor you. 


Those sparkling segments of real glass form a 
display background that never stops selling. 
Customers notice a Flexglass setting immedi- 
ately. They come to look ... stay to buy. 
Try it yourself. 


expensive items. 
background. 


more 
Flexglass 


Choose one of your 
Dress it up with a 


of a STAR SALESMAN 


Then watch store traffic move to that display. 
Shining Flexglass rectangles are mounted on 
flexible fabric backing. Use them in an endless 
variety of attractive settings and you'll have 
aggressive, inexpensive salesmen working for 
you constantly. 


Write today for full information and samples. 
Flexwood and Flexglass are manufactured and mar 
keted jointly by United States Plywood Corporation 
and The Mengel Company. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th St., Dept. F 


New York 18, N. Y. 
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Weed & Co., Buffalo, and after the picture Plans 
of the display had been published in Mer- For | 
chants Record, the store received a clipping fi 
of the picture from a man in Australia; |i Disp’ 
had marked the various items he wanted to 04.25 
order from the display, giving measure- ntl 
ments, and ordered a_ suit, hat, top-coat, Exhi 
SEPTEMBER, 1921 shoes and complete accessories probably will 
Major William Butement, display man setting 2 permanent record for long-distance tion 
ager for Forbes & Wallace, Springfield, display selling. Indu: 
Mass., and one of the founders of the NAI 
International Association of Display Men, SEPTEMBER, 1936 NAT 
returned from a lengthy visit to England The Chicago Display Club met to honor rh 
and Scotland. its vice-president, Carl Gestrine, Butler Orle: 
Howard Oehler, display manager for the Brothers. ae 
ie » ‘ mainte . “‘hicao , mpc ot t 
Wieboldt store on Ashland avenue, Chicago, Otto Lasche, display manager for Kline’s, ul j 
was placed in charge of display tor the St Louis. won first prize in a local display ; poe 
aroer stor ( ‘ ep ‘ » a _—— . = : qi detz 
large tore on M ilwaukee avenue and re contest promoting the National Horse Show, ve 
tained supervision over his former post. : ; ‘ )cto 
; - : George Wells resigned as assistant dis- rs 
Oehler was secretary of the Chicago Dis- : : 10 
; play manager for Montgomery Ward & Co.,, Dr 
play Men’s Club. ag pal : xs 
‘ : Chicago, to join Franklin Simon & Co,, tion 
- phages formerly hierar Pa., New York Cav. ne 
joined the display staff ot McCreery & Co., a Rin = “% 
ALL CHROME : ne ae \l Parke joined the staff of Old King Cook 
Pittsburgh, as first assistant to W. FE. ; : : ; . 
Nel Cole, Canton, Ohio, as director of design. appo 
STURDY CONSTRUCTION Re ernes ; 
ith BRACES STORS The Chica Display Men's Club met at At one time an instructor in scene paint- 
ago splay Men's ) met a : ; , 
7 A and CA , oe ie : . ing with the Yale university department of Disp 
the Stevens building tor the first fall meet- é . ‘ae . 
No. 1159 } vee. : drama, Walker Burbank joined the display For 
ci | ing of the vear. Speakers on the program it ao ak & Tatlen f York Cit 
66" High were Harry C. Davis, M. L. Rotechiid a OT eee eee ee Re 
48" long $44.00 | Co.; William A, McCormick, The Boston a a — es ee for oper 
60" long $47.50 Store; Howard Oehler, Wieboldt’s ; a. Dun- ust 1 Brot ees ot. aus : Clad Ux cn hrst Wee 
a * a ates : ‘ ; assistant to George H. Wagner at George The 
72" long $50.00 can Williams, free lance, and Robert O. eye K ip a 
| Johnson, Commonwealth - Edison Company. B. I eck Company, ansas \ ity. 3 eee oh Nati 
\ “rally” ; Michi r 4 The Pacific Coast Association of Display City 
ENSELL DISPLAYS ln — eee ee ee pe ape display- Men convention was held in Spokane. The ] 
j @ | men was held at the Board of Commerce, ; . : : i, ane. 
fret tl ; D + Disol Men’ following were elected officers: president, Sows 
. i } roit, with the ‘troit isplay Men's . oP reyy: ) , . — 
71-23 Austin Street, Forest Hills, N. Y. | “esenter ee ut sate —s om . G. EE. Williams, Barnes-Woodin Company, the 
; is ee Yakima; first vice-president, Ray Hering, Nati 
| David W einberg, with the Barlow Kim- The Crescent, Spokane; second vice-presi- omens 
net Company for six years, joined the sales dent, J. Walter Johnson, Powers Furniture the 
torce of J. RK. Palmenberg’s Sons, New York Company, Portland; third vice-president, mate 
City. H. E. McLaren, Bon Marche, Seattle; secre- Unit 
i Four vears after Clement Kieffer had in-  tary-treasurer, Fred Lund, Hall-Bowen, sina 
SIDE VIEW stalled a display of men’s wear for C. A. Yakima. stor: 
t tl 
prod 
Remember Back wv hen -* Nati 
. this display was installed by Herman Frankenthal, for many years display manager for B. tion, 
Altman & Co., New York City, and dean of American displaymen at the time of his retirement 
several years ago. Probably you don't, because the display pictured was done 65 years ago, in Min 
1881, probably when Frankenthal was with Rosendorf's, of the same city. Frankenthal for years Of 
was known for his ability at draping. \ 
Nor 
“Papier Mache” Men’s, Women’s, and Chil- Joe 
dren’s Forms made by hand by experienced Is ¢ 
= 
> \ 


Mannequin Manufacturers. Finished in 
Papier Mache or Mannequin composition 
Price list and description sent on request. 


NATIONAL ART STUDIO , & owetinweianretne iain 
306-308 South Market Street Chicago 6, III. todkbd J, fo E 36 Sodxb dba ae) 6 ¢ 
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Pians Continued 
For SDA Convention 


Mficers and directors of the Southern 
Display Association met in Dallas August 
24-25 in order to discuss plans for the sec- 
ond annual Educational Conference and 
Exhibit. It was agreed that the meeting 
will definitely be held, despite the resolu- 
tion of the National Association of Display 
Industries to the effect that members of the | 
NADI may not exhibit at any other than |’ 
NADI sponsored affairs until next June. 

The SDA meeting will be held in New 
Orleans at the Municipal auditorium, May 
5-8, according to Frank Vermilye, president 
of the SDA and display director for the 
Maison-Blanche, New Orleans. Complete 
details of the meeting will be released in 
October, and exhibit space will be offered 
for sale at that time. 

During the directors” meeting the resigna- 
tion of R. K. Pugh, Shreveport, as chair- 
man of the board was accepted and James | 
Cook, The Fair Store, Fort Worth, was | 
appointed to the office. 





Display Help Is Asked 
For United Nations Week 

Retail displaymen have been asked to co- 
operate in the observance of United Nations 
Week, which is to be held September 22-28. 
The American Association for the United | 
Nations, 45 East 65th street, New York 
City 21, suggests these three themes: 

(1) Any material which tells about the 
flags, locations, customs and costumes of 
the 51 nations represented in the United 
Nations. (2) The story of the interdepend- 
ence of the world as shown through (a) 
the import and export of essential raw 
materials from member countries of the 
United Nations; (b) our cultural indebted- 
ness to the countries of the world. (3) The } 
story of the “United Nations at Work,” as 

wn through visual material depicting 

rsonnel of the United Nations, activities 

1 the various sections and committees, re 
productions of excerpts from the United 
Nations Charter and, most important of all 
he choice between war and a United Na 
IONS world. 


Minneapolis Firm Makes Line 
Of Animated Displays 
\nimated Display Creators, division of 
Fibro Corporation, 510 First avenue. 
North, Minneapolis, is again producing a 
el line of full-sculptured animated dis- 
plavs, finished and clothed in lite-like fash- 
Included are tigers, seals, and other | 
mals, all animated, and a Santa Claus 
h is 68 inches high and is strongly built 
moulded fiber and supplied with motor 
full animation. 
he entire line of displavs is described in 
ul mm a new folder which can be had 
the address given above. 


Jeck Weldon Studio 

ls Opened 
studio has been opened at 1919 Broad- 
New York City 23, by Jack Weldon. 
vas formerly with Art Novelties and 
rican Display Company, New York, 
was art director for the Morgan Litho- 


ph Company, Cleveland 
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Feather-Light PLASTIC 


Tala- Bat 


A new, unusual texture for Christmas backgrounds and merchandise 
Available immediately at your display jobber. 
is 3-dimensional, practically unbreakable, and so light a common pin 
Glistening white, gold, silver. 


displayers. TALA-BAL 


will support the largest unit. 
translucent, washable, and may be colored or tinted. 


Some Jobber Territories Are Still Open 


ry RE OO Pe CT. 
¢c .©.M PP 4A wae 


238 GEORGE STREET, NEW HAVEN 10, CONN. 


Ib LNA 








STOP 


NEEDLESS 


FADING 


TRANSPARENT 
SHADES STOP 
FADING RAYS*— 
YET GIVE YOUR DISPLAYS 
COMPLETE VISIBILITY. 





Almost 500,000 In Use! 


*over 90%, by actual test! 


FRE — Big, new book, “Sun Pro- 

tection Plus Visibility.” Illus- 
trated throughout. Generous samples of 
Transparent Shade material included. See 


how to stop needless fading, and in- 
crease your display profits! 


WRITE TODAY FOR YOUR FREE COPY 


RANSPARENT 
SHADE COMPANY 


Department 2, 50! N. Figueroa St., 
Los Angeles 12, Calif. 
Telephone Trinity 0851 
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MEETING BURDINE'S 
DISPLAY PROBLEMS 


[Continued from page 41] 


minute interest by shoppers who identified 
themselves with the mannequins posed in 
scenes from daily life. 

Three windows on Southeast First street 


a 
% 


my Oh 
ov 


are regularly devoted to beachware, items 
with which Burdine’s have had at least as 
wide experience as any store in the country. 
In arresting displays, they have shown half- 
figured mannequins ,.in pools, romping on the 
sands and—it is rumored—sun-bathing sans 
suits! For beachware windows, Eastham 
recommends lighting with cool greens and 
pale blues. 

Furniture is permanently displayed in a 
large corner window at Southeast First 
street and South Miami avenue. An adjacent 
window is devoted to rugs and draperies. 
Of displaying this merchandise, Eastham 
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says, “Use lots of mannequins suitably 
dressed. Furniture, rugs and drapes need 
human interest. And, of course, this enables 
you to tie in other merchandise .. . clothing, 
tea tables, anything which the mannequins 
as people have brought to the scene.” 
Ingenious advantage is taken of the pres- 
ence opposite several windows of the city’s 
largest bus terminal. Here where thousands 
of persons wait from five to twenty minutes 
for transportation are displayed, in two 
windows, housewares and other less ex- 
pensive items. Display psychology here is 
that these people are en route rather than 
being deliberate shoppers, and will find the 
time to make smaller purchases where they 


—Above, left, here again an enlarged dress 
design is used in the display—this time on 
the interior. . . . Immediately above, another 
of the Lucien Lelong displays. . . . Below, an 
interior display treatment for a_ store-wide 
promotion of Pan-American Week— 
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SMART 


WOOD and CHROME 


COMBINATIONS 


DISPLAY MEN! 


We are proud to announce 


our new line of window 


DISPLAY STANDS 
& TABORETTES 


of highest quality for 
men's furnishings. 


Write for our 


Complete Circular 


NORTHERN MILL & 
CONTAINER CO. 


Successors to 
ARTISTIC WOOD TURNING WORKS 
Manufacturers 
1828 W. Hubbard Street 
Chicago 22, Illinois 














All types of flags for 
window and store dis- 
play purposes. Imme- 
diate deliveries in all 
sizes and materials— 
grosgrain rayon, taf- 
feta, and standard 
bunting. Also, special 
sizes and types made 


Write For to order. 
Illustrated Price List 


All types of patriotic decorative 
materials, flag sets, flags of all na- 
tions, etc. Write today for our 
prices and free catalogue. 


REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 
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would hesitate to become involved in time- 
consuming buying. 

Burdine’s windows are said by many to 
be the most efficiently lighted in South 
Florida. In addition to overhead spots they 
carry two overhead bays of lights plus wing 
lights and theater-pit lights. The latter are 
not presently in use due to equipment short- 
age. Spotlights with as high as 500 watts 
are used at times. 

Although many South Florida stores find 
it necessary to protect their window dis- 
plays from the sun, Burdine’s is unusually 
fortunate in this respect, having sufficient 
shadow from adjacent buildings to prevent 
sun-bleaching. 

A cardinal point of Burdine’s window dis- 
play is an effort to provide customers with 
the information necessary to locate the de- 
partment in which the displayed item is 
carried and its price, as well as to enable 
the salesperson to know what item is being 
sought. Each window is conspicuously 
numbered on the lower right hand side of 
the glass. A window card shows the de- 
partment and the price, and the price is 
displayed a second time on a ticket next to 
the mannequin. Budget Shop displays will 
even the price of Bur- 
dine’s salespeople, however, will admit rue- 
fully that many Customers seem to miss even 


show accessories. 


these aids. 

Probably the most widely discussed Bur- 
displaying en- 
This 


practice of 


dine’s windows are those 
larged sections of dress print designs. 
type of display is a regular 


high fashion (January) promotion. For ex- 
1944 high fashion was a dis- 
tinctive bougainvillea-print dress: artificial 
bougainvilleas were strung in the windows. 
The 1946 high fashion promotion embodied 


ample, the 
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larger - than - life 
were to be 


a flamingo design, and 
models of the bird seen in 
windows and spotted throughout the store. 

Humor is a trequent visitor to Burdine’s 
windows; the flamingo reflected in’ gay 
caricature the attitude of the haughty man- 
nequins. On another occasion, a male man- 
nequin was shown fully dressed except for 
trousers, pictured as about midway between 
the display was de- 
signed to promote a sale of men’s. shorts 
and a window-card explained the situation 
with a caption beginning: “Well, They're 
So Good-Looking .. .” 

The main store window display staff con- 
sists of four displaymen and two helpers. 
There are, in addition, a display manager 
and assistant in Miami Beach and in Palm 
Beach a display manager and assistant, a 
sign editor, a display stylist and a helper, 
The nine Flagler street windows are 
changed on Monday mornings, and _ all 
Burdine’s windows are completely changed 
week. Fashions are checked and 
accessories selected by a display coordinator. 

A safety procedure has been worked out 
to prevent damage to mannequins being 
carried to windows. The arms, detached, 
are carried in cloth bags with grommets at 
the top. After the mannequin has 
positioned, the arms: are attached, and _ the 
bags are hung behind the window. The first 
step in the removal of mannequins is to re- 
turn the arms to the bags. 

Burdine’s has 225 mannequins (all sun- 
tanned!) which are the responsibility of a 
property man. In the display department 
are individual with air-tight doors 
for each mannequin. Standing figures are 

vertically with their stands and 
arms are hung beside them in their 


his house and a bus; 


once a 


been 


booths 


stored 


wigs: 





—Members of the Display Guild of Charleston, W. Va., met recently to elect officers for the 


ensuing year. 


In the usual order, front row: E. L. Rabel, A. W. Cox Stores, publicity chairman; 


E. A. Meyers, The Diamond, vice-president; R. Mackenzie, Ann Lewis Shops, president; Wayne 


Surbough, The Diamond, treasurer. 


Standing: Sam Robison, J. C. Penney & Co.; Sidney Marks, Embees; Wilson Pritt, Pritt 


Graphic Arts; R. C. Burt, Peoples Store, and Rex Trout, The Diamond. 


Others members not shown 


in the photograph are Marion Rice, The Diamond, secretary; Geraldine Farley, The Diamonds; 
Bernard Miller, Miller Display; Vic Adams, Adams Display; Paul Mace, The Diamond; Francis 
Boyd, Coyle & Richardson, and Les Davis, Sears, Roebuck & Co. 
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Herman C. Stern 


in association with 


Harry Quint and Harry Kosmacher 


announces the formation of the 


Park Lane Fabrics Co., Inc. 


45 East 30th Street, New York 16, N. Y. 
Murray Hill 4-3124 


Offering a complete line of Display Fabrics, Flowers, 
Papers and Ribbons. Also Lucite, Wood 
and other fabricated units. 


JOBBERS' INQUIRIES INVITED 























3,900 


COPIES 


This issue of DISPLAY WORLD 
attains a new circulation high of 13,500 
copies, a gain of 3,500 since the first 
of the year. Subscriptions are being 
accepted for immediate entry, for the 
“present at least, although the paper 


shortage may make a resumption of a 





subscription waiting list necessary soon. 
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CONVENIENT 
ACCURATE 
EASY TO OPERATE 


THE DISPLAY 
MAN’S TOOL 


DUO-FAST 


COMPRESSION TACKERS TACK IN EXACT SPOT! 






THE NEW 
MODEL 


Ideal for window trimming, tacking up backgrounds and point-of-sale advertising. 


Also in extensive use for attaching silk screen stencils to frames. Investigate these 


efficient Duo-Fast Compression Tackers. 


FASTENER CORPORATION 
848 FLETCHER ST. CHICAGO 14, ILL. 


WRITE 
Topay JO 





Colored Granular Materials Give Your 
Displays Color and Effect 


THEY ARE CREATIVE — COLORS FOR EVERY SEASON 


Wood Flakes, Kubes, Chips, colored Sand, Stones, Tinsels, Diamond Dust, Beads. 
Pearl Chips, Sea Shells, Fibre Glass, ete. Manufactured in all rich standard colors. Fits 
most displays. Can be used in exterior and interior displays. Good around tree trunks, 
pedestals, posts, odd spaces, etc. Most leading stores are using these Realistic Displays. 
Gives greater coverage. Easy to handle. No experience necessary. Anyone can sprinkle 
them around. 





182P—Wood Kubes 


NATIONAL SAWDUST CO., Inc. 


No. |—Flat Wood Flakes No. 6—Wood Chips 


Display Dept. 
65 NORTH 6th ST. BROOKLYN 11 


Contact your jobber or write direct if necessary. 


Ma © « 


Catalogue furnished. 


Gedar & Birch Displays 















to top off your 


mannequins © CEDAR BARK IN SHEETS 
q e CEDAR AND BIRCH POLES 
Y le iales A e RUSTIC FURNITURE 
our own «style 
natural sketches duplicated if 7 poe Att 
attractive desired. Designed for © CEDAR SLABS 


display mannequins of 
every description. 


e BIRD HOUSES 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft’’ 
Phone 68 Day— —Night 147 
Black Horse Pike at R. R. 
Williamstown, N. J. 


display 


WIGS 
Arranjay’s Wig Co, 


WIG SUPPLIES, DOMESTIC 
AND EXPORT 
32 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 














@ Please Mention DISPLAY WORLD When 
Writing Advertisers 
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grommeted bags. Booths are now being 
planned with waist-high shelves for holding 
the upper torsos of sitting figures. Manne- 


quins are not assigned to definite bootlis, 
which would leave some booths empty ior 
long periods; rather, the booths are as- 


classified as to their 


children. 


sections 
women, men, 


signed in 
type, 1. e., 

At present the display department has no 
regular property inventory or receipt sys- 
tem. A warehouse fire in early July de- 
stroyed several thousand dollars worth of 
standard props, much of it antiquated, and 
it is expected that new figures purchased by 
Display Director Eastham will be the 
of a complete merchandise control. 

As has mentioned, interior 
is an integral part of the many 
| erdmictions. More perhaps than in most 
Burdine’s interior display people 
work closely with the window display staff. 
Interior display, directed by Mildred Duke, 
consists of four women who operate as an 
unusually well-integrated team. They con- 
struct most of their own props in the Art 
Shop and then sally forth as a unit to “do” 
the store from top to bottom. 


basis 
been display 
store-wide 


stores, 


Ingenuity is a keynote of interior display. 
Because of Burdine’s color policy, no bright 
or gaudy colors are used even at Christmas 
time. Cases are mainly neutral aqua so 
that almost any soft pastel color can be 
used. The staff makes its own papier mache 
props, such as Easter rabbits dressed with 
tulle net and bedecked in paper flowers. 
During last year’s store-wide Cotton Shop 
promotion, they spotted throughout the store 
great pastel-cloth bowls overflowing with 
angel’s hair (spun glass) which made a 
brighter “cotton” than the real product. 
One of their gayest displays was during 
Pan-American week when Disney cartoon 
cut-out figures in Mexican garb were com- 
bined with the flags of nations south of the 
border. 


However, it is in the construction of two 
particular types of fixtures that interior dis- 
play shines: three-dimensional figures and 
paper sculpture. 

An example of clever three-dimensional 
work is a series of plaster and papier mache 
windows on view in the store Pet Shop. 
One is a barber-shop scene complete with 
cans of mange cure where an erect bulldog 


in white coat is cutting the hair of a 
seated spaniel who is engrossed in the 
Police Gazette. A shaggy dog with a rope 


around his neck is shown in a street scene 
wistfully peering through a window at a 
snooty Pomeranian customer wearing a 
shiny new harness; the window is inscribed: 
“Burdine’s Doggie Dog Shop.” The third 
scene depicts a salesroom where a_long- 
eared spaniel is fitting a harness on a 
dachshund who is watching himself critic- 
ally in a full-length mirror. 

Paper sculpture is encouraged by Eastham 
for the depth it gives to backgrounds that 
would painted. This display 
form made its appearance at Burdine’s dur- 
ing the war when the shortage of 
material and help necessitated more sem!- 
permanent displays. Purely painted signs 
to be 


otherwise be 


vears 


now are 
The E 

brightest 

floor 


rarely seen. 

provides Burdine’s 
when the first 
with 


aster season 
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live canaries and parakeets. Maintenance 
of the birds and their cages, however, be- 
comes the task of the store cleaning staff— 
much to the relief of interior display! 

It is interesting to note that members of 
interior display are not assigned to specific 
floors. According to Miss Duke, “The girl 
preter to work all departments and we en- 
courage this for it promotes greater versa- 
tility.” It also promotes team work since 
each display is a problem for the entire staff. 

Tying in with interior the 
small pron.otional displays, mainly of house- 


display are 


wares and accessories, which are designed 
and built by John Collier, head of the Art 


Shop. Collier spent four years with Bur- 
dine’s prior to the war and has lately re- 
turned after three years in service. The 


Art Shop, under his direction, is among the 
most completely equipped in the South. It 
is set up to make all necessary constructed 
displays, animated displays, and such spe- 
items as intricately-lighted dio- 
ramas. It handles all hand-lettered 
required in Burdine’s three stores. 

“Tropical atmosphere,” Collier, “is 
really our meat. I imagine we have more 
cabana scenes, palm trees and ropings than 
any store in the country.” His palm trees, 
incidentally, are made of real bark over 
artificial frames. 

“We would prefer to be able to buy cer- 
tain fixtures,’ Collier admits, “but pur- 
chasing by correspondence is. these days is 
terrible. In some cases, supply houses will 
not even answer letters; in other instances, 
they will ship weeks after request, and these 
shipments often arrive after the need for 
them has passed.” 

A particular problem in the construction 
of displays is the narrow entrances to most 
Burdine windows. For this reason, sets are 
usually designed in three parts. 

In the 49 years since the main store first 
opened its doors, Burdine’s has continued 
to grow and the display department, once 
a part of advertising, has grown with it. 
Quarters now are manifestly inadequate: 
Display Director Eastham’s office is a busy 
crossroads between the various units which 
have, like Topsy, “just growed” where they 
could. Corridors have been pressed into 
service as work-rooms and fixtures are to 
be found peeping from under desks. 

These conditions should be alleviated by 


cialized 


signs 


Says 


another half-block-size store under con- 
struction across South Miami avenue and 
fronting the same streets as the present 
main building—to which it will be con- 


nected both by an overpass and a tunnel. 
department will move to new 
quarters in this building. A three-dimen- 
sional plan constructed by Eastham illus- 
trates the ideal display department he hopes 
to have. It covers an entire floor 150 feet 
by 75 feet. 
“People will hit the sign department first,” 
he explains, “and pick up their material 
iron. the sign editor. They won't be run- 
Ine through the whole department.” 
xt to the sign department will be East- 
office with an adjacent room for his 
Nearby will be the display 


The display 


secretary. 
tylist 
ere will be a large window-rigging de- 
lent with a full-sized display 
w complete with lights. 
[Continued on page 103] 
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herman 


(Illustrated: Here is one of the many 
Sherman display creations—a jovial cut- 
out Santa Claus, available in 4 sizes, 
from 6” price cards to life-sized floor 


models. ) 





PAPER PRODUCTS 








Displays 


STOP! 
TELL! 
SELL! 


You've got to tell your prospects 
about your merchandise before you 
can sell them. And you’ve got to 
stop them before you can tell them! 
Your greatest aids, in this big job, 
are Sherman display materials. For 
they catch the eyes of passers-by— 
and create an atmosphere which 
helps your windows tell their story 
and sell your merchandise. 

You will find a galaxy of bril- 
liant new pictorial panels and roll 
designs, gay background materials 
and sparkling accessories in the 
new Sherman Display Guide. See 
this great line at your display 
dealer’s — or send for your copy 
of the Sherman Display Guide for 


Fall and Winter — it’s FREE! 


CORPORATION 


NEWTON UPPER FALLS 64, MASSACHUSETTS 


NEW YORK . CHICAGO ° 


LOS ANGELES . ATLANTA 

















TACKERS 


The Display Man's Favorite 


No. 200 SPEEDMATIC 


Brand New * Factory Guaranteed 
Price $7.50 
No. 416 Speedmatic Staples... $2.00 per box 
- also Staples for - 
Kling Tite—Hansco No. 3 Ace No. 141 
Kling Tite—Hansco T 38% Ace No. 143 


S. L. GREENBERG 


62 Speedwell Ave. Morristown, N. J. 











| GIVE DISPLAYS 
NEW DRAMA! 


Emphasize quality or style in merchandise by 
using fine natural plywoods in your displays — 
Mahogany, Walnut, Curly Birch, Bird's Eye 
Maple! Wide assortment of panel sizes and 
thicknesses. Send today for catalog of special 
plywoods and materials for display builders. 


CARMEN-BRONSON CO. 


165 EAST 3®° ST. DEPT.9 0 Bima i lel a mae 
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Blast ...\MMEDIATE DELIVERY 


671 Rolls of Elegant, First Grade 
FLOOR COVERING PAPER 
















Beautiful colors, deep, artistic embossing, heavy-weight paper, 
Pyroxolin coated. Including 80 rolls in modern Stars and Stripes 
Patriotic Design. Each roll packed in individual corrugated paper 
box. 


Closing out the entire lot at prices far below actual value. 


638 Rolls, 40 in. wide, 100 feet to roll $1.50 Roll 
23 Rolls, 26 in. wide, 100 feet to roll $1.00 Roll 


(10 Short Rolls at Proportionate Prices.) 
Al|l F.0.B. St. Louis and Subject to Prior Sale. 


ORCHARD PAPER COMPANY 


3914 NORTH UNION BLVD. Mulberry 8400 ST. LOUIS 15, MO. 





























| CHRISTMAS LINE ON DISPLAY 


EVE BRUESER STUDIOS, Inc. 
AND 


GRIMES DISPLAY SERVICE 


22 WEST SETH ST. 
NEW YORK 16, N. YT. 





« 
REPRESENTATIVES 
‘ MR. WERNER LEWY MR. JAMES H. JACOBSON 
27 East Monroe Street 219 West Seventh Street 
Chicago, Ill. Los Angeles, Calif. 
) 
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| USE THE 
WINDOW DISPLAY OPPORTUNITY EXCHANGE 
MATE RIAL POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 
BECKER SIGN SUPPLY CO. REPRESENTATIVES WANTED 


319-321 N. Paca St. Baltimore 1, Md. $3.00 Per Column Inch — CASH WITH ORDER 
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Kalasky Heads Display 
For Boise Store 

The appointment of Al Kalasky as display 
manager for Falk’s Department Store, Boise. 
Idaho, has been announced. Prior to enter- 
ing the service, from which he was _ dis- 
charged a short time ago, Kalasky directed 
display for the W. B. Davis Company, 
Cleveland, and at one time was with the 
G. M. McKelvey Company, Youngstown 





Pugh Adds To Duties 
At Selber's 

In addition to directing display for Selber 
Brothers, Shreveport, R. K. Pugh has also 
taken over the post of advertising manager 
for the store. The additional duties have 
made necessary his resignation as chairman 
of the board of directors for the Southern 
Display Association, as noted elsewhere in 
this issue. 





Mikesell Heads Display 
For Retail Association 

Val Mikesell has resigned his position as 
display manager for Adler & Childs, Inc.,, 
Dayton, in order to head a display program 
inaugurated by the Associated Retailers of 
Indiana and which will begin this fall. His 
new duties will include instructing classes 
in display, these to be held in various parts 
of the state. The University of Indiana is 


participating in the program.  Mikesell’s 
headquarters will be at 808 State Life build- 
ing, Indianapolis. He assumes his new 


duties September 16. 


Paul Parker Now With 
Bullock's, Pasadena 

Paul Parker, formerly display director 
for Bullock’s (Wilshire), Los Angeles, has 
been named art director for the company’s 
store in Pasadena. His former first assist- 
ant, William Blackburn, now directs dis- 
play for the Wilshire store. 
Riviera’ Mannequins 
Introduced By Williams 

Full size wire mannequins in various ac- 
tion poses and having papier mache masque 
heads have been introduced by Jas. B 
Williams, Inc., 498 Seventh avenue, New 
York City, under the name of “Riviera.” 
Priced at $125 each, the figures follow 
closely the technique used for the miniatures 
seen in “Theatre de la Mode.” 
Fall Catalogue Issued 
By Garrison-Wagner 

\ 20-page fall catalogue supplement has 
been released by Garrison-Wagner Com- 
pany, 1627 Locust boulevard, St. Louis 3 
and copies are available on request to that 
address. With many of the pages in color. 
literally hundreds of display items are 
shown. 


Woolard Leaves Constable's 
After Long Service 


Display manager for Arnold Constable & 
Co., New York City, for more. that 16 
vears, Ernest Woolard has resigned. His 
future plans have not yet been announced, 
nor has his successor been appointed. 
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REGISTERED TRADE MARK 


GENUINE STRUCTURAL BENDS ORIGINAL 


7 OF TEMPERED MASONITE 
nter- 
is For Modern Remodeling and New Courstructiou 


any, In Stock Send for 
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Shipment Blueprinting 
Seventeen 
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| as Double framing with Structural Bends creates beautiful fashion window. 
nc., Ackemann Brothers, Elgin, Illinois. Chas. Brinckley, Display Manager. j 
‘am Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate- 
of rial for creating outstanding treatments for smart, modern window backgrounds, interior and 
His remodeling construction. They are flexible ... easy to cut... construct ... finish and install 
1S : . Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 
ses bal a available in 8 foot and 12 foot lengths ... Any height ... any shape any size area 
sil A POPULAR DESIGN can economically be treated. They are designed to meet the requirements of modern construction 
WITH HUNDREDS OF for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 
1S PRACTICAL USES. . .. durable ... modern .. . extremely practical ... affording almost unlimited opportunities DESIGNS AVAILABLE 
II's for creating outstanding effects . .. at low cost. They are in stock, available for immediate 
id shipment. Plan vour needs ... Place your order now! 
Id- 
ew DISTRIBUTED EXCLUSIVELY BY 
s a - 
W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 
Or yy The Unprecedented Demand for this Electric Train Dis- 
Aas Hurr / UV V: Uy ry: player is Fast Absorbing Much Essential Material Not 
y's J eee Replaceable This Season. 
st- 
“4 7 - — - DON'T BE A "TOO-LATER" 
REACH FOR YOUR ORDER BOOK NOW! 
Mr. Toy Buyer: 
Isn't this what you've always wanted? A means of 
C- demonstrating a number of trains without using up all 
of your flat counter space. 
He 
HERE IT IS! 
. Demonstrate any of the four trains at the push of a 
button in the space usually required for one train. Trains 
W are presented in full view at eye level. Easy for young 
sters to. see. Trains in different price ranges can _ be 
S compared You will sell more high-priced trains 
Displey accommodates all trains—Lionel, Marx, and 
the new Gilbert @” gauge. Offset middle rail permits 
“HO” gauge to be run on some of the loops in conjunc 
y" IN IS y tion with “O” gauge Display is mounted on a chrome 
| trimmed ‘“‘Masonite’’ base 45” x 82” All metal is 24 ST 
Mr. Di ° NY aluminum Attractive color scheme of black, red and 
s splay Manager: 1; polished metal. Completely wired for all operations. Indi 
. Give the train-hungry fans a preview of the 1946 models vidual switch control for each loop Can be set up or 
I- th this attractive window display Accommodates all dismantled in less than 15 minutes. 
3, odels—all gauges. Simple, foolproof, yet plenty of action. 
: umtnum rails provide perfect operation and_ eliminates 
i ear on wheels and contacts Demonstrator does not be 
ne a “used train.” Packs away in permanent dust 
, t. corrosion-proof case between seasons 
Use this as an early se son window display to identify 
store as “train hea lquar ters” in your com munity 
use as a counter demonstrator to conserve epace and 
sales 
PRICE—$110.00 F.O.B. Los Angeles 
cor Weight 150 lbs.—-IMMEDIATE DELIVERY 
TERMS o—10 days. Net 30, on approved credit 
5% DISCOUNT CASH WITH ORDER, 
| or on C.O.D. EXPRESS SHIPMENTS. 
COLE-BUILT PRODUCTS 
1062 West 5Ist Street, Los Angeles 37, Calif. 














More retention 


with 


BABY MANNIQUINS 
New... SITTING BABY 


with movable legs. Now ready 
for immediate shipment. . .$21.75 


































These 
four realistic baby poses, which offer an infinite 


lifelike manniquins are irresistable in 


variety of display possibilities for showing 


jackets, bonnets, rompers, dresses ... in fact, 


anything in infants’ wear. A must for every 


infants’ department. Our baby manniquins are 
6 months, life size, 24 inches high with adjust- 


able arms. 
Group of four...... $75 
Individually ....... $19.75 
Write for circular on Children Manni- 


quins from tots to teen age, also Junior 
and Senior Manniquins. 


WRITE FOR CHRISTMAS LINE 


Circular on new Christmas items sent 
on request. Also write for Christmas 
Novelty Display Line. 


MIDWEST 





MANNIQUIN DISPLAYS 


532 N. WATER ST. MILWAUKEE 2, WIS. 
Jobber Inquiries on Baby Manniquins invited. 





| 


| 
| 
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Thompson Acquires Interest 
In Stensgaard Associates 


W. L. Stensgaard, president of W. L. 
Stensgaard & Associates, Inc., Chicago, has 
announced that Alfred C. Thompson, form- 
erly vice-president of the Associated Mer- 
chandising Corporation, New York City, has 
acquired a _ substantial interest in the 
Stensgaard corporation and takes the posi- 
tion of executive vice-president and general 
manager of the Eastern Division, with offices 
in New York City. 

Thompson joined AMC in 1936 as director 
of research after 10 years as an executive 
with Strawbridge & Clothier, Philadelphia. 
In commenting on his resignation, A. Kasper, 
president of AMC, stated: “Thompson has 
made many valuable contributions to the 
AMC organization through the years, hav- 
ing been responsible for many innovations 
in the field of and operations.” 
The Stensgaard services are retained by a 
large list of America’s manufacturers and 
the services are used by almost every classi- 
fication of retail stores throughout America. 


research 


Thompson is a graduate of the Wharton 
school of the University of Pennsylvania. 
His first position was with E. I. du Pont de 
Nemours Company, Wilmington. He later 
became associated with the Artcraft Hosiery 
Company in an executive 
joined Strawbridge & Clothier, 
phia’s largest department store, as an ac- 
countant and held executive 
in the following years with that store. He 
was assistant to the president and general 
manager of the store when he resigned to 

with the Associated 
Corporation, composed 
America’s finest retail stores 
Since 1937 with AMC 
he has served in executive capacities with 
the following control, publicity, 
display, store operation, personnel training, 
purchase and supplies, figure exchange, re- 
search, workroom operations, store planning 


position. He 


Philadel- 


various posts 


accept a position 
Merchandising 
of some of 


from coast to coast. 


divisions: 


and architectural activities. He has been 
keenly interested in research, store plan- 
ning, packaging and promotion. With this 


background of AMC experience he brings 
the Stensgaard organization a very outstand- 
ing ability and experience. 


Speaking of his new association, Thomp- 
son said: “W. L: 


Inc. are, in my 


Stensgaard & Associates, 
opinion, the outstanding 





—Left to right, A. C. Thompson, A. C. Stensgaard, Mrs. Thompson, W. L. Stensgaard— 
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presentation 
I con- 


merchandising 


specialists in 
and sales promotion in this country. 
sider it a real challenge and opportunity to 
syndicate in this unlimited field the experi- 
ence gained in 20 years of merchandising 


research and retail management. My asso- 
ciation with AMC was a most happy one 
and my interest in that fine organization 
continues.” 

Stensgaard states: “We consider ourselves 
very fortunate in adding to our organiza- 
tion a man of the calibre of A. C. Thompson. 
His wide experience in all fields of mer- 
chandising will be an invaluable asset in our 
services to our clients.* He has long been an 
ardent proponent of our program of aiding 
successful, low-cost distribution by expert 
attention to the point-of-sale and the ‘cost 
per transaction’.” 


Letter Writing Week 
Contest Planned i 


A total of $660 in awards will be 
made for the best window displays making 
a tie-in with National Letter Writing Week, 
which will be held October 13-19. Identical 
prizes will be given in each of four classi- 
fications — department stores, stationers, 
variety chain stores, and drug stores and 
other retailers not otherwise covered. The 
prizes are $100, $40 and $25 in each division. 


cash 


Windows will be judged on their inter- 
pretation of the theme “Keep Friends Near 
with Letters.” Entries must be photographs 
not smaller than 5 by 7 inches, accompanied 
statement that the display 
view for three days or more during Letter 
Writing Week, and must be received by the 
by November 12, 1946. One or 
more of the official posters must be used in 
each window; the posters can be obtained 
from Paper Stationery & Tablet Manufac- 
turers Association, Inc., 527 Fifth avenue, 
New York City, and entries in the contest 
should be sent to the same address. 


by a was on 


sponsor 


Assistant Display Manager 
Named By Horne's 

After six years with Horne’s, Pittsburgh, 
H. Herchenroether has been named assistant 
to Joseph Manassie, display director. Her- 
chenroether was formerly with Kaufmanns 
and Boggs & Buhl, of the same city. 
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Albert Scott, Brandeis, 
Dies Suddenly 
\ibert E. Scott, first assistant to George 
\Vagner at J. L. Brandeis & Sons, Omaha, 
of a cerebral hemorrhage while at work 
\ugust 12. 









YULETIDE 
REFLECTIONS 


Watch our glass items glitter and 
glisten. Note how their sparkling, 
light-catching qualities emphasize 
your Christmas merchandise. Avail- 
able in lovely colors: Blue, Green, 
Red, Fuchsia, Gold and Amethyst. 
Write for price list. 




















































—Albert E. Scott— 








Regarded as one of the best ready-to-wear | 


lisplaymen to be found anywhere, Scott was | | No. 3114 — GLASSDROP ORNA- 
formerly with Wagner at George B. Peck | : : MENTS. Clear and in colors. Sizes 
Company, Kansas City, joining the Omaha 3’ thru 6" long. 
store about seven years ago. 

He is survived by one sister who lives 
in Kansas, where funeral services were held. 





=) 







Petsch Heads Display 
For Hughes & Hatcher 
\iter nine years as display manager for | 
seven Printz Company stores in Ohio, 
Pennsylvania and New York, Herbert O. 
Petsch has resigned in order to direct dis- | 
play for Hughes & Hatcher, of Detroit and | 
Pittsburgh. The change became effective | 
September 15. A new four-story building | 
r the Hughes & Hatcher store in Pitts- 
th is nearing completion and it is ex- 
that the formal opening can take | 
place around the middle of October. 





Nightingale Rejoins 

New York Firms 

Eve Brueser Studios, Inc., and Grimes No. 3129—GIANT GLASS BALLS. 
Display Service, 22 West 38th street, New | In silver and colors. Sizes 4°’ thru 
Y City 18, announce that Mrs. Claire | 8'' diameter. 
Nightingale has rejoined the firms after an | 
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a’ 
4 

































ce of two years. She is in charge of | No. 3130—GLASS TUBES. Fit into 
New York showrooms. | necks of glass balls to build com- 
——__—_——_- plete units for millinery or acces- || 
Club Tournament sory displays. In silver and colors. | pe | 
ls Held Sizes 1%,‘ thick x 12‘ thru 24” = 3 
The annual golf tournament of the Chicago | long. ; 3 
ty Club was held on September 8 at the : z 





Pines golf course, Bensonville, Ill. <A 
linner and entertainment followed the 
tournament. 
Point of Purchase Institute 
Holds Directors Meeting 


\ ineeting of the board of directors of the 


D 


31 WEST 31ST STREET - NEWYORK ILN.Y. 
27 East Morroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 


rou of Purchase Advertising Institute was 
it 10 a.m. on September 10 at the 


Hot Biltmore, New York City. A AUSTEN DISPLAY 
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NEW - EFFICIENT - VERSATILE 


Here is a display fixture that has been needed for years 
and now is in demand. 


* Easily adjusted to any angle. 
Displays merchandise most effectively. 
Reduces decorating time. 

Sturdy and durable. 

Plated or baked enamel finishes. 

Ten sizes available. 


Made by Sold by 
JOHNY BILT DISPLAY CO. CARDINAL SALES Co. 
Cleveland 10, Ohio Cleveland 10, Ohio 








“IT’S CHOCK - FULL OF THE SEASON’S 
CLEVEREST DISPLAY IDEAS!” 


The Art R. Cohen Company's Exciting 


1946 CHRISTMAS 
CATALOG 


Rapidly becoming a leading name for 
the new and unusual Art R. Cohen 
Company now adds further distinction 
with this inspired array of Christmas 
creations. You, too, will want to include 
these exclusive, sparkling ideas in your 
holiday plans. 


Write for Your Copy Today! 


ART R. COHEN COMPANY 


810 PENN AVENUE e¢ PITTSBURGH 22, PA. 


















USE THE 
Be independent. Big ’ I I OPPORTUNITY EXCHANGE 
weliing. Fescinesing. Ne special dill aneded. For any WANT AD purpose: 
Lifetime business of your own. Write for POSITION WANTED POSITION VACANT 
infovmanion USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 


SHERWOOD PUBLISHING C 
UBLISHING CO. $3.00 Per Column Inch — CASH WITH ORDER 


Irvington 35, N. J. 






















WALKER'S DISPLAY 
[Continued from page 45] 


is responsible tor the care of the fixtures 
and mannequins he handles. If an employes 
gets a certain number of points he ts eligill 
for advancement, and the arrangement 
seems satisfactory to one and all. 

But maybe the members of the dispiay 
department won't want to be advanced—at 
least not out of the department. You see, 
this summer the department 1s moving from 
the seventh floor to the root, into the latest 
in design in display departments. 

There will be modern paint and work 
shops, connected by a special staircase with 
the carpenter shop, making it as easy as 
possible to plan and build displays. There 
will be a special elevator with direct service 
down to the street floor. It will probably 
be the only pent-house display department 
in existence. 


Preliminary Survey Planned 
On Display 'Audience" 

At a joint meeting of the Executive and 
Research Committee of the Point of Pur- 
chase Advertising Institute on August 20 it 
was decided to initiate a preliminary “win- 
dow display-audience survey.” C. L. Van- 
derbogart, Institute president and vice-presi- 
dent of the Niagara Lithograph Company, 
stated such a pilot study will prove invalua- 
ble in the selection of testing methods to be 
used in a master survey on window dis- 
play which has been scheduled for the 
spring of 1947. 

The Executive Committee includes Van- 
derbogart, president; Ralph W. Thomas, 
Forbes Lithograph Company, vice-president; 
Edgar Reutener, William A. Howe Com- 
pany, vice-president; and Carl Percy, Carl 
Percy, Inc., treasurer. 

Research Committee members are: 
Charles Solomon, chairman, American Safe- 
ty Razor Company; John F. Kurie, co-chair- 
man, M. & M. Limited; Sidney Voice, Con- 
solidated Lithograph Company; W.. L. 
Stensgaard, W. L. Stensgaard & Associates; 
Carl Perey, and Ralph W. Thomas. 
Change In Display Set-Up 
For Five O-C Stores 

Wells Werner, display manager for the 
Oppenheim-Collins store on 34th street, New 
York City, has been appointed director ot 
the display operations of the firm’s five 
metropolitan stores in Brooklyn, White 
Plains, Garden City, Westchester, and East 
Orange, N. J. 

\t the same time it is announced that 
centralized production will be handled by 
Samuel A. Mandeville, for all Oppenheim- 
Collins stores. 


Catalogue Released 
By Darling Company 

\ 24-page catalogue, replete with illustra 
tions, has been released by the L. A. Darl- 
ing Company, Bronson, Mich., covering ‘ht 
firm's line of displayers, forms, heads, and 
similar equipment. Forms and heads ‘orf 
men, women and children are included 1 a 
wide variety of styles. Copies of the cata 
logue are available on request. 


SEPTEMBER, 1926 
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CHRISTMAS IDEAS 

[Continued from page 53] 
small windows at Neiman-Marcus Com- 
pany last year, and the picture at the upper 
right on page 52 shows one reading: “For 
a Yuletide Blessed with Reunions . . . Nei- 
man-Marcus Wishes You Joy and Happi- 
ness.” The lettering was done on “Traca- 
Film” and mounted on pressed spun glass 
sheets. Mirrored glass stars hung from 
the ceiling and fluffy spun glass was heaped 
in mounds on the floor and on the card 
edges. 

“The Four Freedoms” formed the basis 
for 10 windows used by Ellis Stone & Co., 
Greensboro, N. C., to show the blessing lav- 
ished on America and a comparison of con- 
ditions here and elsewhere. “Freedom of 
Worship”, for example, showed parishioners 
on the way to church — while the next 
display showed the same scene in a European 
country, with the church bomb-blasted and 
blackened by fire. In a similar way, an 
American home was shown with the in- 
terior easily visible through the windows and 
abounding in comfort and cheer; by con- 
trast was shown a gutted house in Europe. 
All these displays were the work of Bruce 
D. Crawford and Edgar Mallonee, of Ellis 
Stone & Co., who spent about two months 
in their preparation. The characters in the 
scenes were dolls, appropriately costumed 
by a skilled seamstress who worked for six 
weeks on the clothing. These windows drew 
front-page publicity in local newspapers and 
were awarded much commendation by 
Greensboro shoppers. 

\nother display for men’s wear, by Don- 
ald Kester, Rothschild’s, Kansas City, is 
seen at the upper left on page 53. The 
Christmas touch was furnished by the bar- 
ren white tree at the right center. 

Immediately below, on the same page, is 
a view of the column treatment which Joe 
FE. Vent, display manager for The Rike- 
Kumler Company, Dayton, found effective. 
Large red electric candles ascended in stair- 
step formation on the side of each post, 
flanked with silver holly leaves. At the 
left of the photograph is seen a displayer 
in the form of a hollow Christmas tree. 

\ group of carol singers stood “outside” 
a window by Arthur J. Harper, The Edw. 
Malley Company, New Haven, Conn., as pic- 
tured. The home exterior was faithfully re- 
produced and the sounds of carolling came 
to pedestrians through a public address 
system, 


Fire Damages Mannequins 
At Cincinnati Store 

Nearly a score of mannequins were dam- 
aged by a small fire which broke out in the 
display department at Rollman & Sons Com- 
pany, Cincinnati, some time during the night 
of August 12. Automatic sprinklers held 
the fire in check until it was discovered. 


Two Radio Talks Given 

By Cecilia Staples 
Vhile in Chicago recently, Cecilia Staples, 
Staples-Smith, Inc., New York City, was 

gvest speaker on Martha Crane’s program 
WLS and on the following day appeared 
a similar role on June Baker’s program 
WGN. 





and BANNERS 
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How to help Your S lore 


ay 





Create a truly festive atmosphere 
with these gay and colorful garlands, 
wreaths and banners. They add a holi- 
day note to your displays and window 
dressings and help promote early Christ- 
mas sales. These Emkay decorations 
are available in a wide variety of 


shapes, colors and sizes. 


FREE FULL-COLOR iy 


CATALOG ay & 
“duce PTS 


Emkay garlands, GARLANDS an, S 


wreaths, centerpieces and 


fry. Ree 
CENTERPIECE 


banners are shown in 
full color in Catalog 436. 
Write for your free copy. 














611 E. Hiawatha Boulevard 


Emkay Candles omar 


A Division of Muench-Kreuzer Candle Co., Ine. 











XMAS EYE CATCHERS 


14 PLY METAL FOIL LINED CARDBOARDS — 16x 44 


5 Bright Colors: Silver — Gold — Red — Green — Blue 
Limited Quantities — Order Today 





_ ALSO — 28 — METALLIC COATED PAPERS 


26" Wide Rolls — 25 - 50 and 100 ft. Lengths and Sheets 26 x 20 — Suitable Backgrounds — 
Shelf and Show Case Lining — Displays — Gift Wrappings Etc. 
Write for Sample Booklet 102 and Prices 








112 CHARLTON ST. 





SHOPSIN PAPER COMPANY 


MANUFACTURERS 
WoOrth 4-6038 NEW YORK 14, N. Y. 
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~ New Washington Store 


One Large Display 


develop- 
ments in suburban merchandising, Fred- 
erick & Nelson, Seattle division of Mar- 
shall Field & Co., Chicago, opened its first 
suburban store August 20 at Bellevue, Wash- 
ington, a rapidly-growing community across 
Lake Washington from Seattle. 

The handsome, one-story store dominates 
a space one block long and half a_ block 
deep in the center of the new Bellevue Shop- 
ping Square, an attractive modern project 
offering all-around shopping. service. 

Consisting almost entirely of clear plate 
glass on three sides, the new Frederick & 
Nelson virtually is a vast display 
window. “Open-vision” window display plat- 
forms, built without fixed backgrounds, and 
the absence of pillars in the main selling 
area provide a sweeping vista of the entire 


ies “ORPORATING tthe latest 


store 


interior. 
features of 
which 


the 
exterior 1s a 


One ot most interesting 
the massive marquee, 
extends around three sides of the store. This 
marquee, made of solid 
pended on the cantilever principle between 
the glass exterior and the superstructiure. 
A continuation of the marquee extends into 
the store itself. 

The smooth-flowing the 
interior of the store provides a unification of 
merchandise display, with no confined de- 
partments. Bright, modern colors predomi- 
nate. 


concrete, 1s sus- 


arrangement ot 


are set in a 
central selling 
the wall in 
Counters and 
cases are bleached and grayed, with 


and cabinets 
pattern in the 
area, in rows parallel to 
each of the four corner areas. 


Display 
half-wheel 


Cases 
and 


show 
the tops of the fixtures finished in natural 
wood and the sides painted in brilliant com- 
plementary colors to provide a modern tone. 

Ten well-appointed fitting rooms are ar- 
ranged in an easy curve along the central 
the 

two-thirds as 


A mezzanine floor, 
approximately the 
building, extends along the rear wall, pro- 


rear wall ot store. 


long as 





viding space for reserve stocks, offices and 
rest 

Although the fundamental business _poli- 
cies at the Bellevue store are the same as 
those applying in the parent institution, the 
suburban store is a different type of opera- 
tion, both in concept and purpose. Basi- 
cally, it is a soft goods fashion store for 
men, and children with accent. on 
casual and sports clothing. Medium-priced 
lines are emphasized. 

30th window and interior display will be 
handled from the main under the 
direction of Joe Sjursen. 


rooms. 


women 


store, 





Apolinsky Meets Displaymen 
Of Cincinnati 


A number of members of the Greater 
Cincinnati Display Club met with Joseph 
Apolinsky the night of September 4 for an 
informal discussion of the International 
Association of Display and display club 
problems. Apolinsky, who is president of 
the IAD and display director for Loveman, 
Joseph & Loeb, Birmingham, was en route 
to Detroit, Chicago and New York City at 
the time. 


Veterans Establish 
Display Firm 

Several war veterans have established a 
display company under the name of Nu-Art 
Advertising Studio, Eugene, Ore., and are in- 
terested in hearing from suppliers of dis- 
play materials and equipment. R. C. Wise- 
man is production manager of the firm. 





McCullough Joins 
Rappold Company 

H. L. McCullough is now in charge of 
display for the Rappold Company, Warren, 


Ohio. He was formerly with Strouss- 


Hirschberg, of the same city. 
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Fisher Announces Program 
For WAI Associates’ Meeting 


A convention of the associates of Window 

\dvertising, Incorporated, will be held at 
the Continental jotel, Chicago, September 
20-22, with indications that it will be the 
lareest WAI associates meeting ever held. 
Sol Fisher, Fisher Display Service, Chicago, 
sin charge of the event and announces that 
more than 65 display services have made 
reservations, with approximately 100 indi- 
viduals to attend. 


Following registration on Friday morning, 


the delegates will hear a welcoming address 
by Fisher, after which Frederick L. Wertz, 
president of WAT, will give a “General 
Review.” A buffet luncheon will be served, 
and the delegates’ wives will be taken on a 
sight-seeing tour of the city. The business 
sessions in the afternoon will open with a 
discussion of “Store Research,” led by L. H. 
Coloney. A round-table on “Developing 
New Income” will follow. 

The evening’s entertainment will consist 
i a nautical party, to be held at the Town 
Club, where the guests will swim, patronize 
a snack bar, and enjoy a water show. 

On Saturday morning the meeting will 
include a presentation of a WAI sales talk, 
by L. H. Coloney, and related discussions 
led by Elmer G. Jones and P. P. Oakler. 
Women visitors will be taken on a tour of 
Marshall Field & Co., followed by a lunch- 
eon and a matinee performance of “Bloomer 
Girl.” 

In the afternoon Elmer Jones will talk 
on servicing accounts, and Sol Fisher will 
discuss local service operations and _ co- 
operation. A banquet will be given in the 
evening, through the courtesy of The Tuttle 
Press Company, Appleton, Wis. Speaker at 
the banquet will be C. C. Willard, sales 
promotion manager, 5-Day Laboratories of 
\ssociated Products. 

Unfinished business will be cleared up on 
Sunday morning, followed by adjournment. 


NADI Showing Set For 
December, In New York 





Plans have been made known by George 
Silvestri, president of the National Associa- 
tion of Display Industries, for a showing of 
spring lines by NADI members in New 
York City during the week of December 2-9. 
While he describes this as “not a big show- 
ing,’ Silvestri added that many display 
people visit New York City during Decem- 
ber to inspect Christmas displays and to 
make early spring purchases, and that the 
NADI affair will help them to kill two 
birds with one stone. 

NADI members have been asked to esti- 


Mate the amount of space they will require 

the Display Market Week, to be held 
in ( hicago next June, and to notify Silvestri 
ccordingly. 











Don’t forget — send in your news 
tems about all happenings in the dis- 
lay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen any- 
vhere, 


=e 
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XMAS PACKAGE DESIGN 


The package design is but one of our many new and varied Christmas patterns. 
.. . Also in our extensive Xmas line are 26" Case Trims, 50", 84° and 107" 
Background and Post Wraps. . . . And our new decorated and tinseled glass 
fiber materials. . . . Write for our new catalogue. 


DINGLEMAN-WOLFF CO., Inc. 
|| 112 W. 42D STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 








IN THE 


Gurite sz Arhut MILLINERY FIELD 


16°" 





Three dimensional crystal LUCITE Millinery 
head, will fit head size and shape of any hat! 
9 inch circular base, reaches the height of 14 inches. 


| by 
| VIt 17 West 45th St. 
yotey New York 19, N. Y. 
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Henry's CY ee | | 


PLASTIC HANGERS 
for DISPLAY | 


“We make the better Hanger 
For the better Merchant” | 


12" Size 
“KIDDIE HANGER” 





ee ee 


14/," Size 
“JUNIOR HANGER” 


THE BEST 
HANGERS 
MADE 






17" Size 
“LADIES HANGER" 


' A Hanger of Superior Quality 


“THE HANGER KING” ° Pioneer of Plastic Hangers 


| HENRY HANGER CO. of AMERICA 
_ 450 Seventh Ave. N. Y.1, Dept. DW 


DISTRIBUTORS WANTED IN SOME TERRITORIES 


LUSTERLAC 


For BEAUTY 
D101 


A pearly, lustrous brushing 
lacquer that spreads uni- 
formly and flows easily. 


os ARS sss 








PEARL GREEN 

VIOLET YELLOW | 

CRIMSON BLUE | 
ORANGE 

4 oz. Jars $1.00 each 

16 oz. Jars 2.50 each 


f.o.b. Malden 


Color card upon request 


Technical Specialties Co. 


184 COMMERCIAL STREET 
MALDEN 48, MASS. 














DISPLAY WORLD 


DISPLAY AT THE MAY 
[Continued from page 49] 


and the window display force work steadily 
every day, preparing for the “cycle” displays. 

Superimposed upon the basic display pro- 
gram are the “special” displays which are 
brought on by manufacturer’s request, or 
popular trends of the public which present 
an unusual theme that can be worked up 
for windows or interior. Just how these 
special promotions are handled will be taken 
up later in this article. 

Located on the eighth floor, the one that 
is given over to “store maintenance activi- 
ties,” is the prop shop which is used by 
both display departments. Large and well- 
lighted, the shop is equipped to meet most 
all demands of display. Spangle-studded 
backdrops, realistic fireplaces, imitation 
wrought iron gates, and even a quarter-size 
white piano complete except for soundboard 
and strings have been produced by the tools 
of the prop crews. (The diminutive white 
piano was used in a special promotion which 
tied up with the Cleveland showing of the 
motion picture “Rhapsody in Blue.’’) 

Both prop crews of each department use 
the facilities of the prop shop. Work is so 
arranged by the department heads that 
normally the two crews do not interfere 
with each other. But when rush jobs face 
both departments at the same time, Collins 
and Richards meet and decide which job, 
‘n relation to the benefit of the company, 
rates priority. Then the deferred project is 
held up while both prop’ crews concentrate 
their efforts on the primary work. 

Meeting the deadline on rush jobs is only 
one advantages of a store prop-making 
room. For, according to Collins and Rich- 
ards, it also presents the opportunity of 
making certain that the final prop will be 
identical to that of the designer’s mind. 

Last-minute changes can also be affected 
with little inconvenience. A splash of color 
can be deepened or lessened in intensity; a 
rakish angle can be corrected to be more 
subtle. 





From the standpoint of economy the prop | 


room more than pays for itself. Old props 
can be reworked, cut down, built up, or the 
material can be salvaged for future displays. 
Over a period of a year an appreciable 
savings in funds is made by the prop room. 
When the opportunity for a special pro- 
motion arises, or a request is received from 
a manufacturer, the idea is first thought 
over in the office of C. M. Davis, director 
of publicity for The May Company. Then 
after the facts have been digested by Davis, 
he summons Collins, Richards, the stylist, 
and other company members who are con- 
cerned with display or sales promotion. 
Whereupon Davis introduces the idea. 
Discussion follows as to the extent of the 
promotion. Then Collins and Richards, if 
the promotion includes both window and 
interior displays, outline the type of display 
that can be worked up for tie particular 
promotion. When all department heads 
reach an agreement in their opinions of the 
promotion, the meeting is adjourned. 
Retiring to his office, Collins, if the pro- 
gram calls for special window displays 
commences to plan the design. The window 
display manager digs out a few basic prin- 
ciples as a foundation and then proceeds to 
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POST-WAR DEVELOPMENT IN 
TEXTILES FOR THE DISPLAY 


INDUSTRY! 
50“ WIDE 
ARALAC CRASH! 


Immediate Delivery! White or Christmas 
Red! Special colors dyed in quantities 0; 
200 yards! 

Aralae is the revolutionary new 
casein product used as a base for 
synthetic yarn. It resembles a 
wool nubtex with a deep roug) 
texture, giving a modern char- 

acter for modern displays. 


$1.95 a yard 


Products Inc., 460 4th Ave., New York 16 
Chicago Branch: 180 W. Randolph St. 











Hand-woven crushed 


BAMBOO MAT 


A STRONG, LIGHTWEIGHT, SELECTED 
structural material of unusual texture. 
Washable finish. Good big sheets that adapt 
easily as backgrounds, flooring, dividers. 
Send for samples. 3’ x 5)’ mat $3.95. 


YUCCA POLES 


Give high dramatic 
lines to your win- 
dows! Light weight, 
durable. 1” to 6” 
diameters. Prompt 
delivery. 3” diameter 
and over 6 ft. high, 
each $2.40. 

















WRITE FOR 
NEW CATALOGUE 


TeapicRarr 


535 Sutter St., San Francisco 2, Calif. 
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build up a display theme by injecting fresh 
and timely trends into the mechanics of 
design. 

No certain amount of appropriation is set 
for the display. In fact no budget has been 
st up for the window display department. 
Collins estimates the cost of a display by 
mentally comparing it to a similar one in 
the past. Then, too, he says that the amount 
of money one saves by using revamped 
props and accessories varies from time to 
time. Therefore the only limits set on 
appropriations are the limits suggested by 
the good judgment of the display manager. 

Also in utilizing the advantages of a com- 
pany’s prop shop, a good deal of time can 
be saved between the conception of the idea 
and the time that the display actually 
appears in the window. Collins prefers a 
time limit of at least one week on a special 
promotion display. However, there have 
been times when such displays were built 
up in a matter of several days. 

Richards similarly operates his depart- 
ment in regard to appropriations and budget. 
Time limit requests on interior displays will 
vary, quite naturally, depending upon the 
extent of the display. But once actual in- 
stallation of the display gets under way 
time can be made up because Richards has 
found that his interior display force can 
erate during regular store hours. 

Having trained his displaymen to work in 
aneat manner and with consideration of the 
store's customers, Richards finds that the 
lisplay activity creates an interest which 
attracts customers and also manifests the 
progressiveness of The May Company. 

Collins, on the other hand, finds that the 
nature of his operations is best suited for 
irly morning or late afternoon hours. But 
e, too, finds that activity during the chang- 
ng of window displays never fails to attract 
the eyes of potential customers. 

Thus among the display operation groups 

The May Company of Cleveland are 
| the requisites of organization, ex- 
perienced department heads, and_inter- 
epartment cooperation. Blended in relative 
roportions, as they are in this case, the 
result is a window and interior display 
record that few other large department 
tores can equal. 





Woelky Now With 
Beck Chain 


C. G. Woelky on September 1 joined the 
S. Beck Company, New York City, where 
is in charge of visual merchandising in 

th windows and interiors. For the past 
eight vears he was connected with the D. 
\. Schulte, Inec., chain of stores. Prior to 
inng Schulte, Woelky was with the J. C. 
enney Company, New York City, for more 
Nan two years and with The Boston Store, 
ukee, for eight years. 





Moulding Company 

Issues Catalogue 

The firm's full line of metal mouldings of 
| es is shown in a new catalogue just 
by Ames Metal Moulding Company, 
25 East 144th street, New York City. 
ition, pre-finished metals in coils and 
sus colors are listed as now available. 
can be had from the address given 
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Cautitul, Nersative---AY AILABLe 


There’s nothing finer for window displays, floor displays, 
sales exhibits and store interior displays, than the beautiful, 


versatile, colorful corrugated display paper .. 


And no less important 





these days... 


It’s AVAILABLE NOW! 


¢ Two sizes... STANDARD: 48” wide x 25’ long, JUMBO. 48” 
wide x 250’ long. * 20 colors regularly stocked. Special matching 
colors run on order (minimum, 25 Jumbo rolls). ¢ Back printed in 
1” squares, for easy measurement and cutting. 

Jumbo rolls packed in individual cartons, 42 pounds shipping 
weight. Standard rolls wrapped for shipping, 5 pounds. 


Order DISPLAY-TEX from your display materials dealer, or... 


direct from ea 





vos, o¢ | BEMISS-JASON 
color swatches COMPANY 


sent on request 











lll Townsend Street, San Francisco 7, California 


Los Angeles, California e Portland, Oregon ¢« Seattle, Washington ¢ Chicago, Illinois 


























ern New England 
market (Vt., N. H., 
Maine, and Mass.) with every 


FLOWERS 







PLASTER 


FABRICS 










LUCITE 


PAPERS 


MANNEQUINS 
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Corset Company 
To Have Contest 


Awards of $100, $50 and $25 in Savings 
Bonds are being offered by the Diana Corset 
Company, Inc., New York City, for winners 
in a display contest being held during the 
month of September. Similar prizes will 
be awarded corset buyers for the stores 
winning, and each such store will be given 
| a double allotment of merchandise for the 
following month. 
| The display must appear during the month 
| of September, and photograph entries must 
be sent to the firm by October 1. 





Darling Introduces New 
Hair Technique 

Recently introduced by the L. A. Darling 
Company, ‘Bronson, Mich., is the new 
“Compo-Hair” technique in composition 
coiffures on millinery heads, mask heads 
and shoulder forms. The sculptured treat- 
ment simulates the appearance of natural 
hair and the latest hair styles have been 
successfully reproduced. The company is 
now delivering these new heads from its 
Plastic Division at Coldwater, Mich. 








Born IN NEW YORK CiTy, 
STARTED iN THE RIBBON BUSINESS 
WHILE STILL IN HIGH SCHOOL... WITH A 
BROOM ANO AS AN ERRAND BOY. CON— 
TINUED SCHOOLING AT NIGHT, AFTER 3 
YEARS OF CONSTANT PROGRESS, +E 
BECAME HEAD OF THE SALES DEPART- 
MENT OF ONE OF THE BIGGEST RIBBON 
FIRMS IN THE BUSINESS AT THAT TIME. 
CONTINVED IN THE SALES END OF THE 
RIBBON BUSINESS UNTIL 1932 AT WHICH 
time TAFFEL BROS, INC., OF 
WHICH HE IS PRESIDENT WAS 


ORGANIZED. nis company HAS ALso 
GONE QUITE HEAVILY INTO THE FIELD OF 
EMBOSSED FOIL DISPLAY PACKAGING. 


PRESIDENT, 


TAFFEL BROS.,INC. 
NEW YORK CITY 


Favorite ORGANIZATIONAL 
ACTIVITIES ARE THE y 
AND SHRINERS HOSPITAL FOR 
CRIPPLED CHILDREN. MARRIED 

AND KAS ONE DAUGHTER . HIS 

HOBBIES ARE READING, GOLF 

FISHING AND SQUASH. AFTER 

MANY YEARS OF EFFORT STILL IS TRYING TO 
LEARN HOW TO PLAY BRIDGE. DURING LAST 
WAR SERVED AS ACTIVE MEMBER OF THE 
UNITED STATES COAST GUARD. 
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Hunsicker Heads Display 
For Ralston Purina 

H. A. Hunsicker has become display ma 
ager for the Ralston Purina Company, St 
Louis, and has the responsibility of building 
a display program for more than 3,00 
dealers and 100 company-owned - stores 
stocking a complete line of farm supplies 
and farm hardware related to the basic 
feeding ends supplied by the Ralston mills, 

A dealer improvement program now under 
way includes the opening of numerous new 
stores and the remodeling of a large number 
of present stores. 





St. Louis Display Firm 
To Move In Fall 

The well known St. Louis display firm ot 
Garrison-Wagner Company has leased an 
eight-story building at 2012 Washington 
avenue, containing more than twice as much 
space as the present location at 1627 Wash- 
ington, and will move into the new location 
some time this fall. The second floor of 
the building will house the showrooms and 
offices. 
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"OUT OF BOUNDS" DISPLAY 
[Continued from page 60] 


task of reaching the motorists and bus 
rivers. In order to do this, we show very 
little merchandise and dramatize what we 
do have by using (even in the lush days of 
pknty) 4 by 8 illustrated panels. Fre- 
quently they are scenic; others may be 
simple words of copy that can be read at 
a glance. Another angle we use often is 
that of photographic blow-ups of the 
nationally known labels of brands for which 
we are the sole agents in this city. 

Doing an annual volume of $2,000,000 en- 
ables us to work on a fairly good-sized 
budget for display fixtures, mannequins, 
props, etc. However, when the business was 
small we relied mostly on one displayman 
and a helper. Today this displayman has 
access to a complete photograph and art 
studio which, in no small way, eliminates 
some of the problems his less fortunate 
colleagues are confronted with and _ the 
finished window is frequently the combined 
efforts of a photographer, artist and display- 
man. 

\s an example of the results of these 
efforts our current display in our feature 
windows consists of 8-foot square illustra- 
tions depicting a general view of a golf 
course; this picture is on wall-board and 
substantially framed to avoid warping; it 
runs diagonally across one end of the win- 
dow to the other end and running up to 

lis panel is an authentic copy of a golf 
ee—with the well known bench, grass, 
markers and foliage, three players, one sit- 
ting on the bench and the other two in the 
natural position of players awaiting their 
turn to drive. 

The other feature window has an 8-foot 
square scene of a beach which is framed in 
a careless manner with a huge net, a sand 
floor, old pilings and three mannequins in 
carefree beach attire. Of course these ideas 
are as old as display itself, but by the addi- 
tion of modern implements and change in 
the technique of handling, the result is 
fresh and modern in appearance. 

South Bend being a hot-bed for football, 
both at Notre Dame and in our high schools, 
we vigorously feature this theme during the 
season. Some of our favorite and most 
successful setups during this period have 
been big blow-ups of schedules, players, 
teams, and scenes taken from some of the 
most outstanding games. We have revised 
one or two of these ideas and used them 
the second time; they never fail to click. 

Lighting is important here because of the 
poorly lighted neighborhood. We use two 
Hoodlights located across the street to illu- 
minate our front at night, plus an abundance 

light in all windows, and_ concealed 
tered floor spots are usually used on our 
to reduce the cold glare of our over- 

( lighting. 

of our cardinal rules is cleanliness ; 
effort is made to keep the glass, floor 
valls absolutely spotless. 


Blackton Names Grubel 

As Display Manager 
appointment of Philip Grubel as dis- 
manager for Blackton Fifth Avenue 
New York City, has been announced 
mis A. Blackton. 


DISPLAY WORLD 101 


>>>>>>> >>> CO KNACK ~~~ ~K~K XK 


PROGRESSIVE 


MO) 


MERCHANDISE 
PRESENTATION 





Send for Free Booklet "Taffel Tales” 


TAFFEL BROS. /nc. 


95 MADISON AVENUE + NEW YORK 
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VISIT OUR NEW YORK SHOWROOMS FOR NEW IDEAS 
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“watch For Our 


cAdvertisement 
In this publication — next month!!! 


BARNEY STEMPLER & SONS, Inc. 


28 NORFOLK STREET ORchard 4-1780 New York 2, N. Y. 
"Hangers — That's all" Since 1900 














new 
, teen 
age 
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j 
mannequins 


SIZED 
TO FIT 
PERFECTLY 





This new group of Wind- 
sor Featherweight Flexible 

Teen-Age Mannequins were de- 
signed with the cooperation of 
leading stylists and garment 
manufacturers. Now. for the first 
time you have teen-age mannequins 
that really fit teen-age clothes 
perfectly. And, their personal- 
ities are something to rave 
about! Write for photos, 
catalogs and prices. 





THE 
DISPLAY 


EQUIPMENT 
CORPORATION 


147 West 37th St., New York 18, N.Y. 
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Color Engineering Helps 
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Make Displays Better 


By WILLIAM A. ROSSI 


NE of the most dynamic merchandis- 

ing ideas to come into the retail pic- 

ture in many years is a program 
known as “color engineering.” It has been 
demonstrated that the planned use of color 
in retail can substantially increase 
sales, speed turnover, improve service, and 
cut operating conducted in 
hundreds of stores of all types throughout 
the have proved by dollars-and- 
cents arithmetic that paint and profits are 
a potent team. 

3ut one of the most effective functions of 
color in interiors is in highlighting 
the various types of displays. The appear- 
merchandise is far more 
attractive by contrasting color backgrounds 
-by the over-all “color tone” of the store. 
against dull or 
proper backgrounds lose much of their cus- 
tomer-appeal value. 

These special interior paint aren't 
done to “pretty up” the store, but have a 
definite functional purpose —to help. sell 
more merchandise and improve the store’s 
operating efficiency. The 
create more business. 

In the 
dark to 
floors 


stores 


costs. Tests 


country 


store 


ance of made 


Even displays im- 


good 


jobs 


objective is to 


store, are usually 


dark 
dirt. 


average floors 
“cover up” dirt. But 
encourage the accumulation of 
And they soak up costly light. 
Walls are drab 
brown or. gray; gray-white, 
often cluttered with pipes, beams and wires 


these 


usually some shade of 


ceilings are 


which cast ugly shadows and cause irregu- 
lar distribution of light. Showcases, shelves, 
racks, counters and other store fixtures are 
done in the conventional mahogany or oak 
color which detracts from the attractiveness 
and 
the store that dull look that adversely 


affects customers and clerks alike. 


of displays merchandise. All these 


Live 


Now, let’s put our color expert to work 
with his magic paint brush. We'll start him 
to work with the floor. This dark floor 
reflects only about 2 per cent of the store 


iumination when it should give a Zo to 00) 
reflection. As a result of this in- 
light reflection trom dark floor 
surfaces, displays set on low 
fail to illumination 
to obtain effectiveness. 


per cent 
adequacy ot 
floors or on 
sufficient 
their maximum of 


levels receive 

Our color man paints this floor a medium- 
light color, perhaps a battleship gray, which 
increases its light-reflective value 
to 25 per cent or better. The floor, instead 
the rest of the 
now adds something to the general illumina- 
tion. Displays added play of 
light, customer attention, 
without any additional cost. 


Store 


instantly 


it stealing light from store, 
receive an 
demanding more 


aisles are painted a contrasting 
This helps keep store 
the 


direction in 


color, perhaps a tan. 


traffic orderly—gives customer an easy 


and specific sense of moving 


around the store.’ 


\n important feature of these lighter 


colored floors is that customers and sales- 
people tend to keep these floors cleaner. As 
one store manager said, “Before we installed 


this color system our porter was forever 
busy with his broom. Now the floor, as 
well as the store in general, practically 


keeps itself clean.” This is advantageous 
to floor or low-level displays, for because 
their surroundings are kept cleaner the 
displays appear neater and are more effec- 
tive in attracting and maintaining customer 
attention. 

Next, the walls may be painted a “sea 
green.’ The wall color selected, however, 
depends largely upon the type of merchan- 
dise sold or displayed. The idea is to get 
an eye-resting, attractive, contrasting back- 
ground that makes the merchandise on dis- 
play “stand out.” 

Wall colors are also used to change the 
physical proportions of the store by creat- 
ing the illusion of a different size or shape. 


Long, narrow stores are made to appear 
wide, square stores longer, small stores 
larger, high-ceiling stores more compact. 


For example, the long-narrow store is made 
to appear wider by using lighter colors on 
the end walls to make them “come forward,” 
while the long walls are painted a 
darker color to make them “move back.” 

The psychological customer - appeal of 
merchandise on display is strongly affected 
by background color. Tests have demon- 
strated that there can be as much as 35 
per cent difference in sales of merchandise, 


side 


depending upon the color background. or 
surroundings. 
By using proper color backgrounds for 


the attention of the customer is 
made to focus directly on the merchandise. 
An experiment was tried in one store that 
had a special section for marked-down stock. 
Though attractively displayed, this stock 
wasn't moving with the turnover speed de- 
This one section alone was given 
treatment. A month later this 
was moving at a faster clip 
newer displayed in other 


displays 


sired. 
the 
“dead” 
than the 
sections. 

Our goes to 
the shelves, and 

all vitally important for display purposes. 
He paints these a light rose or buff in con- 
with the 
combinations make 
out” to the 
almost 


color 
stock 


stock 


work on 
showcases 


next 
racks, counters 


color expert 


trasting , harmony green walls. 
the 
customer, 


hid len 


These color merf- 
“reach 
whereas before it 
from view. 

This 


merchandise is 


chandise 


seemed 


between background and 
greatly effective on the 
customer-appeal value of the displays. Mer- 
chandise is brought to view quickly, clearly 
and attractively. Not does it speed 
sales but sells extra merchandise. 
and this is accomplished 1s 
explained by the following illustra- 
[Continued on page 115] 
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MEETING BURDINE'S 
DISPLAY PROBLEMS 
[Continued from page 89] 


mannequin room will be linea with air- 
tight padded booths. All floors here will 
be carpeted. 

There will be a projection room for blow- 
ing up backgrounds from miniatures or 
sketches against a wall marked off in one- 
foot squares. 

The Art Shop will have an enclosed room 
especially air-conditioned for spray paint- 
ing. All power machines will be in the 
center of the shop so that long cuts can be 
made with plenty of room to work. 

An innovation will be a sealed “ready 
room” where settings and backgrounds, 
newly completed, can be kept fresh for 
display. 

Interior display will have its own small 
shop although major construction will be 
done in the Art Shop. The property room 
will have an elaborate arrangement of 
shelves and bins for controlling all props. 

Planning these things is a favorite staff 
diversion in off-hours. But they often won- 
der whether even the new quarters will be 
large enough. Another branch store is 
already being built in Fort Lauderdale, 35 
miles north of Miami, and display there, 
too, will be the responsibility of the main 
store. 

Efforts to make a more efficient depart- 
ment are not, however, waiting on new 
quarters. Eastham is, at present, experi- 
menting with a separate design staff which 
would handle the lay-out for all windows. 

From the director down, every member of 
this picked display staff is working for 
greater efficiency of operation as well as 
for better displays. That the policy of 
versatility encouraged by Harry Eastham 
has borne fruit is evident in the cooperative 





dispatch with which work is accomplished. | 


There is no indication, in Burdine’s allur- 
ing windows and interior displays, that 
colors are limited to the cool, pale shades 
1 that display supply houses are not easily 
accessible. This is probably the finest pos- 
sible tribute to the display department of 
this store of “Sunshine Fashions.” 


Jeannette Paskey Joins 
Chapman Company 


Jeannette Paskey, display fashion coor- 
dinator of The Boston Store, Milwaukee, has 
resigned in order to become fashion coor- 
dinator of the T. A. Chapman Company, of 
the same city, and to assist Ralph Nevling, 
display director for the store. 

\liss Paskey was connected with the dis- 
play department of The Boston Store for 
eight years and has been an active member 

the Milwaukee Display Club, of which 
she has been an officer for the past three 


Cincinnati Company 
Buys Building 

iv FE. Gardner, Gardner Display Com- 

Cincinnati, has bought a four-story 

ling at 408 East Second street and will 

del it for silk screen and other forms 

lisplay production. The building con- 


fais a total of akout 12,500 square feet of 


. 
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Fast, Dependable Service 


In any display conference, the final decision is | MEW! DURABLE 


always, "We've got to buy our display goods from DORABLE MISS 
Only years of 


experience and fair dealing could be responsible | line of mannequins for 
for the remarkable growth of the house of Nat 
Siegel. As a result displaymen everywhere have | panion to the famous 
learned to depend upon this complete display 
organization to supply their needs. 
time we have assembled the largest collection of | "om. 


a dependable display house." 


the latest and newest in all types of display fixtures, THE 
mannequins and novelties. Come to Nat Siegel DURABLE DORABLE 


and you'll forget your display worries. 


And at this on Display in our Shiow- 





Here is an entirely new 


the MISS, size 12, that 


will be a winning com- 
Durable Dorable Debs. 
See the Complete Line 


ALSO ON DISPLAY, 


DEBS & DEARS 











MANNEQUINS . . . FIXTURES . . . FORMS .. . SPECIALTIES .. . 
RACKS . . . PLASTIC, WOOD AND COMPOSITION NOVELTIES 


NAT SIEGEL nc. 


29 W. 27m ST. 


NEW YORK CITY 18 








ADD Ju 
TO YOUR 


GQ, DISPLAYS WITH 


PLASTICS 


Put new selling punch into your work with cut- 
out plastic letters, transparent plastic shelves — 
even complete displays and fixtures made of 
crystal-clear plastic! We can supply all materials 
you need...sheets, rods, tubes, strips, dyes, 
cements, etc., complete with instructions. Send 
today for catalog .0 








CARMEN-BRONSON CO. 


165 East 3rd St., Dept. 9-D Mt. Vernon, N. Y. 





NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. River Forest, Ill. 














» 
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MANUFAC 


DISPLAY WORLD 


ANOTHER Tri-ALLIED 


Detachable Arms 


The beauty of your apparel gets 
first attention on this Tri-Allied 
sculptured wire figure 

Mounted on inconspicuous Lu- 
cite rod on Weldtex base 

Molds 


style features of a garment 


easily to highlight the 


Sculptured wire mannequins 
available also in junior, chil- 


dren's and men's figures 


See your local display dealer 


-ALLIED 


TURERS AND DISTRIBUT 
YS FIXTURES DISPL 
NO. PEARL STREET 


Shopper-Stopper 


High-Style in Sculptured Wire SeFSSy, 


... Mannequin Size, with 


CREATIVE 
DISPLAYS 























4 SPEEDS Right or Left 
1/10, 1/2, | & 3 Turns Per Minute 


JORDAN HOPKINS, Lt. 


136 W. 25 St., N.Y.C., WAtkins 9-4415 


Extraordinary Government Release! 


BRAND NEW 
ALL PURPOSE 
TURNTABLES 


The ideal turntable for window displays, office 
displays, show rooms, exhibits, etc. Precision 


built for smooth operation, sturdily con- 
structed for long wear. 
All bronze bushings and gears. Black bake- 


lite construction with enclosed G.E. 1/20 H.P. 
motor, A.C., I15V, 60 cycle, | phase. The 
8 inch removable table top will easily carry 
300 Ibs., balanced. Approx. height 14" over- 
all, 12'' base. Weight, each, 40 Ibs. 


Estimated Government Cost, 
$195.50 ea. 


Upto25. . . $54.75 ea. 
25to50. . . 49.25 ea. 
5Oandup .-  46.50ea. 


TERMS: Net cash to rated concerns. Others 
send check with order. F.O.B. ware- 
house, Long Branch, New Jersey. 








N BUREN ST., 


THAYER & CHANDLER AIRBRUSH 


end for Catalog 52 
THAYER & CHANDLER 





CHICAGQ.ILL. 





USE THIS 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — 





POSITION VACANT 


CASH WITH ORDER 
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Special Ceremony Marks 
Sherman Anniversary 

Seven hundred employees and their famnii- 
lies recently 


held 








witnessed a_ special ceremony 
in conjunction with the annual out- 


ing of the Sherman Paper Products Corpor- 
ation, Newton Upper Falls, Mass., marking 
the 25th anniversary of this company. Com- 





—George Sherman, president of Sherman Paper 

Products, being presented with a silver anniver- 

sary placque by Harold Pilsbury, director of 
personnel— 


pany employees presented to George Sher- 
man, president, a large silver 
commemoration of the event. 
executives, 


placque in 

In addition to 
factory employees, 
a number of civic leaders were 


office and 
present at 
the ceremony. 

Noted for its pioneering in the field of 
new products for the display, packaging and 


baking industries, the Sherman company 
numbers among its chief products corru- 
gated, fluted and die-cut pan-liners; a flexi- 


ble-cushion packing material and other pro- 
tective products for packaging, and special 
display products. The company’s products 
are distributed nationally, with a branch fac- 
tory being maintained in Los Angeles and 
branch offices in major cities throughout the 
country. 


Display People 
To Marry 

The marriage of Marie A. Keller and 
James P. Bailey is planned for this fall, at 
which time Miss Keller will resign her posi- 
tion as window display supervisor for Wm 
Bailey 1s 
interior designer for the same firm. 

Miss Keller display staff of 
Filene’s four years ago, working under the 
direction of Lee W. Court, display managet 
She was formerly with Thalhimers, Rich- 
mond, and R. H. Macy & Co. and Blooming- 


New York City 


Filene’s Sons Company, Boston. 


joined the 


dale Brothe rs, 


Chicago Firm Offers 
Identification Signs 

Cut-out wood letter signs for window 
interior identification purposes are now 
ing marketed by the Maypole Wood Produ: ‘s 
Company, Chicago. Cut from plywood, 


letters are 6 inches high and are mount 











on a channel strip 
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Annual Year Book Issued 
By Detroit Club 


You Dis 





anii- \ year book covering the 1946-1947 period | 

1Ony has been published by the Detroit Display | 

out- Club, giving a complete listing of all club STOPS THE CROWDS 
por- members and their store affiliations, as well / 

king as a detailed program of meetings to be a AT YOUR CHRISTMAS 
om- held this year and next. Officers of the GIFT PROMOTIONS 


club are: president, Roy Heimbach, Michi- 
gan Consolidated Gas Company; first vice- 
president, Walter Grover, J. L. Hudson Com- | 
pany; second vice-president, Fred Anderson, | 
Kline's; third vice-president; Harry Weaver, 
Demery’s; fourth vice-president, Frank 
Whitelam, R. H. Fyfe Company; secretary, 
Jean Neville, Grinnell’s, and treasurer, 
Charles Ely, Ely Display Service. 

The club’s committees are as _ follows: 
Year Book and Program, Frank Whitelam, | 
chairman; D. F. McCarthy, Higgins & | 
Frank; Walter Grover, and Tice Vicary, | 
Detroit Edison Company. Civic Campaigns, | 
William G. Toll, Sam’s, Inc., chairman; 
Emil Lederer, Federal Department Store; 
Athalia Barr, Sam’s, Inc. Publicity, Ralph | 
Johnson, J. L. Hudson Company. Entertain- | 
ment, H. W. Weaver, chairman; George | 
Heidt, Crowley, Milner & Co.; Emil Lederer. 
Bowling, Dan Himelhoch, Display Creations, | 








per Inc., chairman; A. Simms and H. Davis, | 
er- both of Sam’s, Inc. Membership, Cliff | 
of Ouellette, Hughes & Hatcher, chairman; | 


Bob Welts, Richman’ Brothers; Irving 
Michael, Sherwin-Williams Company, and | 


T- Chester Tarzwell, Michigan Display Supply 
in Company. 
to esi lll apa 


Display Equipment Adds 
New Teen-Age Line 

\ complete new line of mannequins espe- 
cially sized and designed to display teen-age 


: stvles has been made available to the trade 
ny No. X 1746 


mY by the Display Equipment Corporation, New 
co York City, manufacturer of the “Coronet” “SANTA AND BELL’ MOTION DISPLAY 


and “Windsor Featherweight” lines. 36° WIDE, 36” HIGH, 10” DEEP 


Outstanding feature of the new manne- 
4 cules te the enleeeely Uhite tent. 4 ELECTRICALLY OPERATED, SANTA AND BELL ARE IN CONSTANT MOTION CALLING 
: ATTENTION TO YOUR GIFT OFFERINGS. MADE OF RIGID DISPLAY BOARD 


plastic. The new line has been sized and 
styled with the cooperation of leading gar- PROCESSED IN TEN RICH, EYE-APPEALING COLORS. 








es ment manufacturers for this age group. SHIPPED COMPLETELY ASSEMBLED WITH MECHANISM AND ELECTRIC CORD, 
a we READY FOR IMMEDIATE INSTALLATION Each, $25.00 
Two To Six Sponsors — ORDER NOW FROM YOUR WHOLESALER — 
Display Contest ‘‘Buy Reyburn’s—and You Buy the Best”’ 


\ window display contest sponsored by 


F lwo to Six, magazine devoted to the parents THE REYBURN MANUFACTURING Cco., INC. 
of young children, has been announced. Full 
t NEW YORK PHILADELPHIA, PA. CHICAGO 
a willl 


details can be obtained from the publication 
=” MOLDING 
SY 4 
ay Y 


at 420 Madison avenue, New York City 17. 
“ov 

















Vanant's Wisconsin Plant Get Sparkling Display Effects 


t Headed By Meyer 





> 
) 
7 
> 
> 
> 





\ building has been leased in Tomah, $ | a 

is., by Vanant Products, Inc., Pittsburgh, e DIAMOND DUST oe CASTING COMP’DS 
ind production of plastic display fixtures e SILVER FLITTER Ps 

ill soon begin in the newly added plant e CRYSTAL BEADS 7 7 

der the direction of Gerry Meyer. Ap- ; e GLASS TINSEL PROVEN PERFORMANCE 
oximately 100 persons will be employed | 3 @jess Tinsel is available in Silver. Gold. WRITE FOR PARTICULARS 
the Wisconsin factory, it is estimated. Blue. Green. Red and Black 





. 


a } Prices and samples furnished upon request 


Harry Coffee, Bakersfield, ;EMPIRE TINSEL & BALLOTINI CO. ; 
Appoints Orman } 1265 Broadway New York, N. Y. 


Courtland Orman, identified with the dis- an aw 


CEMENTEX COMPANY, Inc 


336 CANAL ST., NEW YORK 13, N.Y. 




















iv field in Los Angeles for many years. 


s Joined Harry Coffee, Inc., Bakersfield, | » . When Writing Advertisers Please Mention DISPLAY WORLD » » 


ilif., as display director. 
























PRESERVED 
FIREPROOFED 


WREATHS 
GARLANDS 
TREES 


of 


Princess Pine 
Holly 
Statice 















Designs made to your sketch 


IRVING KALEY 


DISPLAY DESIGNER 
131 W. 23rd St., New York City II 

































Attention! 


Displaymen and 
Signwriters 


Now in Stock 


Satin-Finish Super White Litho- 
Lined Display Boards carried in 


sizes 





28x44—14 ply 

28x44—70 pt. (22 ply) 
28x44—80 pt. (25 ply) 
26x44—90 pt. (28 ply) 
40x60—14 ply 

40x60—80 pt. (25 ply) 
40x60—90 pt. (28 ply) 


Place your orders now as supply 
is limited. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 


1201 JACKSON STREET 
PHILADELPHIA 48, PENNA. 
Phone: Fulton 9-2078 and 9-201 1 
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N these columns, it is the desire of the 

International Association of Display to 

report activities of local display clubs. It 
is our earnest desire that all display clubs 
contact our office at P. O. Box 2582, Bir- 
mingham — this being the means of ex- 
changing ideas. The IAD is happy to 
render this service. It is hoped clubs coop- 
erate to the fullest. 


Harry Fadem, Cleveland, managing di- 
rector of the Ohio Display Association and 
a member of the board of directors of the 
IAD reports that the Great Lakes Display 
Association will soon be breaking with a 
sensational publicity program. We predict 
big things for this association and wish them 
much luck. 


Frank Whitelam, Detroit, also a member 
of the board of directors of the IAD, an- 
nounces that the Detroit Display Club is 
holding a meeting September 5. He also 
extended an invitation, which was accepted, 
that the writer of this column be present 
and more will be reported on this meeting 
in the October issue of DISPLAY WORLD. 


Jim Cummins, president of the Chicago 
Display Club, tells of a meeting of his club 
scheduled for September 6., The following 
out-of-town guests are expected: Frank 
Vermilye, president of the Southern Dis- 
play Association; Joe Vent, president of the 
Ohio Display Association; Andrew Matzer, 
president of the Cincinnati Display Club; 
Escher Bettes, president of the Louisville 
Display Club; Einer Larsen, president of 
the Milwaukee Display Club; Ralph Dauer, 
president of the St. Louis Display Club, and 
the writer representing the IAD. 

These men are also to meet with Mr. 
George Silvestri, president of the National 
Association of Display Industries, on Sep- 
tember 7 for the purpose of helping to pre- 
pare a program to be presented during Dis- 
play Market Week in June, 1947. 

The Chicago club also announces that 
they will conduct a golf tournament on Sep- 
tember 8 and have invited the visitors to be 
their guests during the all-day golf outing. 

And now to the question that seems to be 
creating quite a furore among our fellow 
displaymen, and that is the increase in dues. 
One of the biggest questions asked is what 
does the IAD intend to give those paying 
the increased dues for their money. This 
is without a doubt an excellent question but 
I can not refrain from asking one myself: 
What do other similar to 
ours give to their members ? 

I have been a member of the IAD for 21 
years and not for one moment did I ever ask 
that question. I was perfectly contented 
with the mere fact that we had a national 
organization and I was part of it, willing to 
do what little I could to help elevate it and 
put it in a position to gain respect for our 
profession. : 

No one will repudiate the fact that we 


associations 


J. A. D. News... 


By JOSEPH APOLINSKY, President === 
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should have a national organization of our 
own just the same as retailers have the Na- 
tional Retail Dry Goods Association; the 
sales executives have their national asso- 
ciation; the comptrollers have their Comp- 
troller’s Congress and I could go on and 
on enumerating many others but I think this 
will suffice. 

For another angle on the increase in our 
dues, in the past and for many years the 
display manufacturers have been the big- 
gest source of revenue of our association 
via our conventions. However, conditions 
have changed and the manufacturers have 
found their Market Weeks to be more to 
their liking and therefore do not favor sup- 
porting conventions again. Where does this 
place the IAD? Definitely dependent upon 
a large membership paying a_ sufficient 
amount of dues. It is probable that the $25 
dues will be reduced dependent upon the 
number of members enrolled and I assure 
you that this will be done as rapidly as it 
can. 

There are many display directors who have 
either let their membership in the IAD lapse 
or have never been a member even when 
the dues were only $5 a year. Just what the 
reason for it is I can not say, unless it is 
that they felt they should have got more 
from the IAD office than they did. The 
part the [AD should play in the organizing 
of the display directors of our country is to 
represent it nationally and help all cities 
in organizing their own display clubs. These 
clubs in turn should affiliate with the IAD 
and lend their strength and support to it. 
A national organization is only as strong as 
the number of display clubs connected with 
it. 

The time has definitely come when all dis- 
play people should show that we can cooper- 
ate with one another to gain the goal of 
one for all and all for one. 


The idea of having just a few members 
scattered throughout the country belonging 
to the IAD, paying any amount of dues, 
would not in any way make it an organiza- 
tion of any strength. It is the intention of 
the present officers of the IAD to emphasize 
this vear especially the strengthening of the 
local clubs, as they are and should be a large 
part of the reason for the existence of the 
IAD. They should give it a great deal of 
strength and should look to it for guidance 
and aid. To stretch a merchandising com- 
parison they should be the IAD’s dealer or 
ganizations: It should be an integral part 
of the IAD to have some of its officers visit 
display clubs, not primarily for 
making, but for meetings with club officers 
and others to discuss club problems and 
activities. 


speech 


The IAD is desirous of having displa 
clubs affiliated with them that are efficient 
professional groups to serve their own mem 
bers, the display profession, and their com 
munities. Ifa club is merely to have a goo: 
time, it is missing most of its possibilities 
There are many things of a civic nature that 
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they can be interested in and one of the most 
inportant activities of a display club is from 
an educational standpoint. Many could copy 
the St. Louis club’s educational program just 
-ompleted last year. No one can deny they 
did an excellent job and there is a definite 
need for display training throughout the 
country. 


= 





uring the war we in display played a very 
important part. It is needless for me to 
enumerate the activities we participated in, 
but now that the war has ended we should 
turn our efforts from war activities to public 
activities. 

\s a feature of the IAD for the year be- 
ginning July 1, 1946, and ending July 1, 1947, 
the officers are contemplating several 
awards to be given to local display clubs 
that have the most outstanding operations 
for the year. This will include types of 
programs presented, participation in all 
civic affairs, and anything of an outstanding 
nature sponsored and supported by them. 
The idea is to single out the most active 
display clubs throughout the country. 

It is to be expected that much can be ac- 
complished via the local display clubs to 
sponsor more interest in display. There 
seems to be an acute shortage of good dis- 
play help and if something is not done about 
it conditions are liable to become worse. 

So we urge display clubs to get busy and 
plan outstanding programs for this year. 
In presenting your entry it may be ar- 
ranged in the form of a brochure listing all 
events, giving complete details. Photographs 
may be included, showing some of the activi- 
ties. More information on this will appear 
in these columns in later issues of DISPLAY 
WORLD. The IAD will welcome letters 
from all clubs giving us their opinions re- 
gardjng this feature and whether they intend 
to participate. This will give us an idea 
as to what the reactions are and how many 
clubs can ke expected to cooperate. 

We would ask again that all display clubs 
contact our office as soon as possible so 
that we may have a complete mailing list 
of all active clubs in the country today. 





Displayman And Son 
Drowned In Accident 

Fred W. Gilbert, 38, display manager for 
the Patterson Fletcher Company, Fort 
Wayne, Ind., and his son Billy, aged 12, 
were drowned on August 12 while fishing at 
near-by Jimmerson lake. The bodies were 
recovered from 30 feet of water a_ short 
time after the accident. Gilbert’s brother- 
in-law, who was with them at the time, was 
rescued. 

lhe tragedy occurred when the three were 
traveling from one part of the lake to an- 
other, allowing the steel boat’s anchor to 
drag; the anchor became entangled in 
weeds, pulling the boat’s prow under water. 

(:ilbert was display manager for Patterson 
Fletcher Company for about 19 years. He 
Was a member of the First Methodist church, 
th Kiwanis Club board of governors, and 
the Young Men’s Christian Association. He 
se:'ved as chairman of the display section of 
\lien county’s War Finance Committee dur- 
ine the war. He is survived by the widow, 
a laughter, and a half-brother. 
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For Your Display Needs 


«Products of Distinction” 


WE HAVE A LARGE SELECTION 
OF 
e SPARKLE FABRICS e MALINES (NETS) 
e* JEWEL CLOTHS & PAPER e*RAYON FABRICS 
e*TARLETANE e CELLO-JEWEL 
e FLOCK PAPERS e STRAYON VISCA CLOTH 
e EMBOSSED FLOCK PAPER’ e SPARKLE VISCA CLOTH 


ALSO 
e DIAMOND DUST e MICA 
BALLOTINI (GLO BEADS) e RAYON FLOCK 
TINSEL FLITTER e COLORED MICA 


Write for Samples 


ASSOCIATED FAsRiIcs Co. 


Division of Associated Fabtex Corporation 
Manufacturers and Processors 
1600 Broadway New York 19, N.Y. 





* All merchandise offered subject to existing conditions — Jobbers’ inquiries invited 


STUDY NY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 




























ADVANCE DISPLAYS % 
of Philadelphia 


Offers 


Wire Forming for the 
Display Trade 


Special shapes end ideas executed from your 


sketches. Prices given within 24 hours. \\ 





Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, III. 









Our prices are right. Try our service. 


ADVANCE DISPLAYS 


929 Arch Street © Philadelphia 7, Pa. 


Member NADI 











© Please Mention DISPLAY WORLD When 
Writing Advertisers 
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LANTERN DISPLAYER 


A unique display unit for your Christmas mer- 
chandise illuminated lantern . sturdily 
constructed in glistening white with Santa Claus 
red windows natural cedar pole with two 
red shelves vine of silver leaves and red 


balls ... 65" high ... 18" wide... 14" deep. 


$2,450 Lots of 6 — $24.25 


JOBBERS INQUIRIES INVITED 








Bright blue hooped skirt, black satin dolman 


with fur trim. 1840 ice skates. 
Windows that Attract 
Dignity of the Past, 
Humor of the Present 


sor Historical Displays 


Rent Authentic Costumes 


From’ the unusual colection of 


KATHERINE BURR FLEMING 
76 Rogers St., Branford, Conn. 
Write for 10 page circular and photos. 
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NEWS FROM THE SDA 
[Continued from page 69] 


will handle all publicity and special events. 
Some of the possible entertainment features 
far are an steamboat 
ride up the Mississippi, and a grand Mardi 
Gras masked ball as a climax for the event. 
The Ladies Auxiliary will be in charge of 
all sight-seeing, and adequate arrangements 
will be made to that all attending re- 
ceive an opportunity to view all the his- 
toric and traditional sights of the city. All 
final plans pertaining to exhibit space, pro- 
gram, and special events will be ready for 
release by October 15. 

R. K. Pugh, Selber’s, Shreveport, sub- 
mitted his resignation to the executive group 
as chairman of the board of directors; this 
action was prompted because of his taking 
over the duties of sales promotion manager 
for his store and the lack of time thus 
brought about. The executive group ex- 
pressed regret at losing Pugh’s services, but 
voted him its appreciation for his active 
participation in SDA affairs since the asso- 
ciation was organized. James Cook, display 


outlined so evening 


see 


SEPTEMBER, 1945 
director for The Fair Store, Fort Wort), 
was elected to succeed Pugh as chairmen 


of the board. 


Mrs. Gus Burghard, president of the 
Ladies Auxiliary, and Mrs. D. Giese, sec- 
retary, attended the meetings to discuss 
their group’s plans. A concentrated drive 


will be made among the entire SDA mem- 
bership to secure as many Auxiliary mem- 
bers as possible. All those interested should 
contact Mrs. Burghard, in care of Sakowitz 
Brothers’ display department, Houston. 





Form Display Firm 
In Florida 

Rex Sevallis, in association with Keith 
Starr and Ronnie Strong, has entered the 
display material supply business at 49 North 
Orange avenue, Orlando, Fla., and wishes 
to hear from manufacturers desiring repre- 
sentation in that area. All members of the 


firm were in the selling field prior to the 
war, and all saw service. According to 
Sevallis, “We want quality and exclusive 


representation, or at least the opportunity 


to earn such a contract.” 





THE DISPLAY PARADE no. ss 




























Enusoys VISITING OTHER STORES 
THROUGHOUT COUNTRY IN SEARCH 
OF NEW IDEAS — ED |S MARRIED, 
AND ENUOYS GOLF, SWIMMING, 
BRIDGE AND GOOD MUSIC. HE WAS 
WITH BREMER’S, IOWA CITY, I5 YRS. 
WAS WITH KARSTEN‘'S, MADISON, WIS., 
1 Ya. YEARS, JOINED MEYER’S 4 YEARS A60. 





DISPLAY DIRECTOR, 
P. A. MEYER &SONS, 


ERIE, PA. 





POVERT Sie. New Wawes irony) 


-hovertismepe st 
; VERT sine So 





Mail + Saws 


© eMECMOUT Ke 








FTER A SHORT TIME AS A PAPER SALESMAN £D 
YOINED A SMALL MEN‘S WEAR STORE IN SOUTHERY 
OHIO AND BECAME THE FURNISHINGS AND HAT 
DEPARTMENT MANAGER AND BUYER. THE WINDOWS 

WERE ALSO TURNED OVER TO HIM AND AFTER 
FINDING DISPLAY MORE COMPLICATED THAN 'T 
LOOKS, TOOK A LEAVE OF ABSENCE AND STUDIED 
DISPLAY AND ADVERTISING IN CHICAGO... THUS 
BEGAN WIS 22 YEARS IN DISPLAY... IN LATTER 
YEARS THIS BEING COMBINED WITH "ADVERTISING. 
WE IS A DIRECTOR OF THE ERIE ADVER- 
TISING CLUB. 
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CHICAGO DISPLAY SCENE 
[Continued from page 58] 


the selection of .he merchandise. The sign 
reals: “With the New Interest on Campus, 
youll want your classroom clothes Smart 
an Simple, but out of just-ordinary class.” 
The backgrounds were gray and the floor 
treatment a mottled black and gray. 

To conclude this group of current Chicago 
displays along State street, we have two 
windows from Marshall Field & Co., where 
John Moss, Jr., is display director. The 


first is a photograph of a display promoting | 


expensive mink coats in unusual colors. 
The entire background was made up of 
mirrors and an arrangement of blocks and 
platiorms to give the whole window a very 


abstract atmosphere. This helped focus the | 


attention of shoppers on the coats, which 
were in themselves very dramatic. 

Next is a display from one of Field’s 
windows on Washington street. The actual 
hats were used as the decorative touches on 
a mammoth model of a hat—this taking up 
most of the window area, and_ stopping 
window shoppers in their tracks. 





Men Selected To Aid 
Display Research Plan 


Alan A. Wells, Kautmann Department 
Stores, Pittsburgh, and chairman of the 
National Retail Dry Goods Association 
Sales Promotion Division, has announced 
the members of an advisory committee which 
will help chart a course for a display re- 
search project sponsored by the NRDGA 
ind conducted by New York university’s 
School of Retailing. 

Heading the group as chairman is Arthur 
See, publicity director for Saks-34th street, 
New York City. Other members are Sid- 
ney Ring, display director, Saks-Fifth Ave- 
nue; Carl V. Haecker, assistant sales pro- 
motion manager, W. T. Grant Company; 
Samuel Blum, display director, Blooming- 
dale's; Albert Bliss, Bliss Display Cor- 
poration; Howard P. Abrahams, manager, 
NRDGA_ Sales Promotion Division, and 
John Pearl, advertising and publicity di- 
rector, Hearn Department Stores. Howard 
M. Cowee, of the School of Retailing, will 
serve as coordinator. 

It is hoped that a preliminary report on 
the project can be given at the next NRDGA 
convention. 





line Of Christmas Displays 

Offered By Display Associates 

Shopper Stoppers” is the title of a color- 
broadside presenting an_ interesting 

selection of art displays for Christmas use: 

it has been issued by Display Associates, 

Inc. 2] Murray street, New York City 7, 
ini copies may be had from that address 

On quest. 


tul 


veral of the individual units shown 
‘ariy a tie-in design motif so that a central 
Is) ay theme can be evolved by selecting a 
tun ber of separate units in the same re- 
ite! plan. Heavy cardboard is used liber- 
ill) in the units, and some of them are in 
lally large sizes—up to 90 inches high. 
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Sneed 
COSTUME JEWELRY 
TURNOVER 


And Sales Appeal Are Added Features of this Show-Off 
Costume Jewelry Displayer 
No. 226 Displayer, sturdy construction, SEND FOR 72-PAGE FIXTURE MART 
covered with luxurious, deep pile, Black CATALOG—FREE FOR THE ASKING. 
Velvet. Manufactured to allow changes Thousands of items adapted for your 
in each'step if necessary. Size, 22” long immediate need. All items display tested 
be 954" while with a height of 614” ‘and proven. Fixtures to meet your every 
ies: aii ‘ik seilibaniain ee requirement. Compiled to save you time 
ee F ‘ and money, gives you high quality and 


= 
giving added beauty to jewelry on dis- wide selection. Send for your copy now, 
play. PRICED AT ONLY $11.00 the supply is limited. 


THE FIXTURE MART, INC. 
314 W. Jackson Blvd., Chicago 6, Ill. 


MANNEQUINS e@ DISPLAY FIXTURES @e SHOWCASES e FURNITURE 

















PLASTIC DISPLAY FORMS 


LAST MUCH LONGER 

DIFFICULT TO CHIP OR BREAK 

CLEANER — DIRT RUBS OFF EASILY 

LIGHT WEIGHT—EASY TO HANDLE AND ARRANGE 
MORE ECONOMICAL DUE TO LONG LIFE 


FORM - FIT BLOUSE MODEL 


Made of light weight sheet plastic, these forms have backs of the 
same material welded on for greater strength. They are available 
in naturalistic flesh color, in attractive transparent flesh tinted 
plastic, and in sparkling clear transparent plastic. In ordering, 

ase specify whether you want them with standard display 
ioten attachment in base. 


CLEAR TRANSPARENT PLASTIC 


Without standard fixture attachment .......§ 8.85 
With standard fixture attachment 10.00 
Naturalistic Flesh OR Transparent Tinted Fiesh Color 
Without standard fixture attachment 10.25 
With standard fixture attachment 11.25 


Also available—backless Blouse Form of heavier material; 
Brassiere Forms; and Coat and Garment Hangers. Write for 
descriptive folder and prices. 


lf Your Jobber Cannot Supply You, Order Direct 


Inquiries From Jobbers Invited 


GENERAL PLASTICS CORP. iwrnioniNoraNa 











IS YOUR BUDGET mapping ei, B SCROLL- TEX PEBBLE- TEX 


See our collection of Quality Props at from 14 to % 
off original price. 


Stillman ART DISPLAY Exchang 


354 W. 42d St. New York City 1 
Complete display service available in 
Metropolitan Area. 


3 colors and white s and white 
26” x 4 2514" x 30 


Sold by leading display jobbers 


we ‘HURLOCK 


Drexel Hill, Pa 











WIGs | —— 
Latest artistic styles made to fit your models | OPPORTUNI EXCHANGE 
at $12.50 For any WANT AD purpose: 
| POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


For particulars write to 


WINDOW DISPLAY EQUIPMENT CO. 


525 West 36th St. New York, N. Y. 


REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 























DISPLAY WORLD SEPTEMBER, 19469) cep: 


PIPING LIGHT WITH ACRYLIC - 
THE NEW AND IMPROVED PLASTICS i rae 


Sf, ° O S. y/ [Continued from page 74] 4 see 
wWe- SIGN PRINTING MACHINE groove is not well lighted on the flat bottom, 1 
but is brilliant on the sides which are least B yot 
visible. B till 
Scribing, as distinguished from engraving, F) sign 
consists of closely spaced lines and is remi- B to 1 
niscent of dry-point etching. Since these B faces 
lines are microscopically rough they are — from 
evenly lighted at any angle. Highlights, in B desig 
this process, are made by using masses of & of tl 
fine lines. Since there is always some of gene: 
the original surface not disturbed by scrib- BB tens 
ing, the reflection of the light is extended B Th 
from one interruption to another, and a a rel 
uniform illumination results. Many pleasing J a shi 
results are obtained by combining several FF tern, 
techniques. | the ; 
If the edge through which the light enters rest 
the sheet is colored with a transparent dye, The 
a white painted or an engraved design on paint 
the sheet will be similarly colored. If to ill 
May we send you details on our various models? different colors are spotted along one edge, FF part: 
blended colors in the design are produced. pane 
THE MORGAN CO., 3966 Avondale Avenue, Chicago 41, Ill. J | One technique, known as “painting in light” JP colo 
has been found especially effective. It. is ay 
produced by engraving parts of the design JB quat 
on successive sheets of plastic so that when — shee 


LIGHT REFLECTIVITY bound together an entire scene is repre- paint 
SPARKLE .. . LIFE | sented. The edge of each sheet is colored J light 

with | as desired, and when edge-lighted the com- 3/8-1 
plete scene appears in depth, light and color. thro 


F O I a R O a There are endless variations for this pro- the 
= cess. If desired, some of the engraving can the | 
ALUMINUM FOR DISPLAY be placed on each side of all but the top twer 
sheet. The back surface of each sheet, of all a 
yy," x 375 Ft. Rolls — 50c course, reflects the most light but the re- 
22 Rolls — Standard Package rss seep neg A of cron apne 
. ° a i rom the back sheets may be useful in cer- 
Immediate Delivery ms Mailed Prepaid tain designs. Paint and engraving may be 
Inquiries invited from responsible jobbers and combined for still further modification of 
distributors. the result. The distance between the sheets 


may be varied or each of the sheets may be 

F O I a - R O se of different thicknesses. In some cases the 

4 DENNY PL. CINCINNATI 27, OHIO designer may find it desirable to cut out 
sections from one or more of the sheets. edgar 
If color is added to the edge thus formed, mea’ 
light of pleasing tint may be thrown on port 
some other part of the design. O; 
Meet the It is often desired to provide some sort of sign 
backing for an edge-lighted panel. This tion 
need be nothing more than a single sheet solu 
of paper or other material, and any color requ 
or design may be chosen. Such a _back- som 
Cutest Trio of Sales-Builders Ever Designed ground, being unattached to the sheet, re- effec 
mains unlighted when a design is illumi- of 1 
Eye-appealing attention getters, these cute nated. sinc 
and clever kids. Designed to attract and Here again is one of the places where the quat 


make your customers want to buy In sets originality of the designer can be used to ever 
produce almost endless variations in the limi 


of three. Each complet " 

: ~ gles an $ 50 effect. By having the background color 
with 8" circular glass tray P ; 
Mail f d F match that of the design painted on the 
ail coupon for yours today. plastic a sign can be made to appear or 


APPROX. i disappear as the light goes on and off. If 


da is 4 e ART R CO HEN COMPANY the edge of a sheet is colored red and the 


design is white against.a white background, 
810 PENN AVE., PITTSBURGH, PENNA. the design is only faintly visible when not 


: , illuminated. When the light is on, however, 
8"GLASS Send | set DISPLAYMATES to us immediately. the design becomes luminous in red light 


TRAY Check enclosed. C] Bill us for $22.50. while the unlighted background remains 
uncolored and appears gray. ; 
Another application of this principle ts ™ 
ADDRESS | interior decoration to produce the so-called 
“radiant walls.” The surface of the wall !s 

covered with a sheet of acrylic plastic 

which an appropriate design is painted oF 


BETTER 
SIGNS 























FIRM NAME 
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ived. Light is given off from the sur- 


eng 

jace covered by this design—enough light 
to provide an entire room with soft, low 
Huniination. 

The entire surface of the plastic sheet can 
not 'e covered by painting or engraving and 
still be edge-lighted satisfactorily. The de- 
sign must be intermittent to allow the light 
to reHect back and forth between the sur- 


faces, otherwise the light is largely diffused 
from the sheet through the portion of the 
design nearest the source and the balance 
of the sheet will be very dimly lighted. In 
general, the less decoration, the more in- 
tensely the sheet is lighted. 

The color of a painted surface also bears 
a relationship to the light transmission from 
a sheet. When light strikes a painted pat- 
tern, some is absorbed, some escapes from 
the sheet making the design glow, and the 
rest continues to travel within the plastic. 
The more light that absorbed by the 
paint, the less there is to be reflected out 
to illuminate the design and to reach other 
parts of the design. Paint applied to a 
panel, therefore, should be fairly light in 
color, preferably white. 

The area of decoration that can be ade- 
quately illuminated varies directly with the 
sheet thickness. For example, a 2-inch disk 
painted on 1/16-inch material will be poorly 
lighted in the center, but when painted on 
3/8-inch material it evenly illuminated 
throughout. Obviously, the thinner the sheet, 
the closer the two reflecting surfaces and 
the more frequently the light rebounds be- 
tween them. Hitting at shorter intervals, 
all available rays will be diffused sooner in 
the thinner material. 

Light which is not diffused from a design 
in a decorated sheet normally escapes from 
the edge opposite the source of light. To 
prevent loss of this light, provision should 
to reflect it back into the 
In theory, this is done most effectively by 
mirroring that edge of the sheet. However 
in most cases the best method is to paint the 
with opaque white paint. sy this 
means the light is re-diffused and a large 
portion is turned back into the sheet. 

One of the difficulties in edge-lighting de- 
signs is the securing of sufficient illumina- 
tion over a large area. There no one 
solution to this problem. Each separate case 
requires individual handling, but there are 
some considerations which may be applied 
effectively in many instances. The thickness 
of the material primary importance 
the wider the edge, the greater the 
quantity of light that will enter it. How- 
other conditions often narrow 
limits on the thickness of the material that 
can be used. 

The character of the edge through which 
the light enters the sheet is also important. 
uld be polished and be at right angles 
with the sheet surfaces. A rough, bevelled 

\avy surface will transmit light into the 
matcrial at angles some of which permit it 
ape immediately. 

Much can be regarding the 
| lieht. Experiments have shown that the 
idea’ source is a line filament lamp with the 

of the plastic as to the light 
In practical application, 
filament of this type 
tionable because of the heat developed. 
filament not 


is 


is 


be made sheet. 


edge 


1S 


is ot 


SINCE 


ever, set 


said source 


close 
as possible. 


er, a source is 


ver, line lamps are 
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~ LIGHT—SOFT—FLUFFY—REALISTIC! 
Se ic Amo GLISTENS LIKE VERMIN PROOF 
REAL SNOW NON PERISHABLE 


Se WILL NOT PULVERIZE WHEN 
WALKED ON 


WILL NOT STICK TO SHOES, 
CLOTHES OR CARPETS 


CAN BE SWEPT UP EASILY 
WRITE DIRECT OR SEE YOUR JOBBER 


MICHIGAN DISPLAY SUPPLY COMPANY 


1217 GRISWOLD STREET * DETROIT 26, MICHIGAN 
































INEXPENSIVE 
BUSHEL$395 COVERS 24 SQ. FT. 











Unbreakable, Realistic 
ic snowballs 


are available for tree trim 




























" METALLO BOARDS 


y 


‘NAT *MAT 


Cenuine Foil Lined Cardboard's 


Available now in moderate quantities, 14 ply 26x44”. 
Order from your “‘Nat-Mat’ dealer today! 


NATIONAL CARD, MAT & BOARD Co. 


MANUFACTURERS 
CARROLL AVE., CHICAGO 24, ILE. 
LOS ANGELES, CALIF. PETERBORO, ONT., CAN. 


4318-36 
ALLIED MILLS 
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| readily available in the lengths required ip 
many applications. Because of these limita- 


tions, line filament lamps have been gener. At 
€ q RA NN PA REN e ally replaced with fluorescent tubes. The & 
intensity of illumination produced by fluor. FB piec 


escent lamps is less, since only a compara- — crea 


tively small amount of the light from aq F the > 
tube can be directed into the edge of the near! 
plastic, but the tubes are practically free FP trave 
om from heat and are available in quite satis- FP at a! 


factory lengths. B escal) 

When more intense light is desired and the 1 
fluorescent tubes are not practical, special & 
Sun Shades are your only complete protection methods of lighting with hot filament lamps “i 
against sun fading of your window merchandise. “iggl papi — regi rg oo TE tions 

Ss y separating the plastic trom the fe 

tube with a piece of tempered glass. The — 
New store fronts have beon designed without awning boxes since the inven- lamp should be sleced st the focus Of4 comb 
tion of Sun Shades allowing a beautiful open design of store fronts heretofore metallic reflector, having a radius about ee | 
not possible on the sunny side of the street. one-third more than that of the tube. This color 
reflector should be brought up around the and 


: ‘ iongies ile waite Bik acaalael eo Don’ 
Photos of some of these new designs where Sun-Shades are used instead tube, completely enclosing it except tor a 


of awnings may la Deed oes request deep slot at the top. A piece of tempered 
, glass placed in this slot in contact with the 


, . ee . tube provides the base on which the plastic 
Write for our new illustrated booklet . . . Exclusive territories available for vests. ‘This’ axtaneient seuss Gael 


distribution of Sun-Shades. Applications invited. | the lighting value of the line filament lamp and 


: : . turb 
without exposing the plastic to undue heat 
grav 


Sole Canadian Distributors: . | hazard. oli 

ART SIGN CO. AND ASSOCIATES, Lethbridge, Alberta, Canada Another method of lighting employs small a ae 
, . : | incandescent bulbs. Polished holes, about 

an inch larger than the diameter of the sirat 


bulbs to be used, are made in the edge oi shee! 
THE SUN-.SHADE COMPANY | the plastic. The centers of the holes are 
ae | located at a distance of about twice their See 
Manufacturers of the Original Transparent Sun-Shade | diameter from each other. In use, bulbs ‘tn 
781-83-85 CHANCELLOR AVE. IRVINGTON 11, N. J. | are inserted in the holes just far enough to limi 
give maximum illumination. Light enters com 
the sheet all around the perimeter of the to w 
holes, and the sum of these perimeters is 
somewhat more than the length of the 
straight edge oft the sheet. This method, 
therefore, has the advantage of introducing 
light on a longer surface than a single edge 
and a rather intense light is available. Since 
in this system light enters the sheet in all 
directions, it is necessary to paint all four 
edges of the sheet to keep light from es- 
caping. 


also 
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Why Wait 6 Months ... or Longer 
When You Can Get 


> Weers Devtvery 


On our distinctive and modern 


Uniform illumination of an edge-lighted 
sheet is often difficult to obtain, but de- 
signers can employ various devices to avoid 
trouble from this source. In many cases it 
is practicable to light the sheet on two or 
more edges to increase the amount of light 
available. In other instances, the design 
itself can be planned to compensate for the 
lighting characteristics by avoiding the plac- 
ing of large masses of engraved or painted 





Shur-Nuff Display Materials 


20 N. 6th St., Minneapolis, Minn. ’ ’ 
Ely & Walker Women S, Men's 


1520 Washington Ave., St. Louis, Mo. an d C h i | d re n’ S 


The Fixture Mart, Inc. 
314 W. Jackson Blivd., Chicago, Ill. 


areas in any one spot. It is especially 
important to avoid such masses near the 
light source. 

Lewis Fixture Co. 


ve Man ne quins 
DISPLAY MANVEOUIN. ENC. 


257 W. 17th STREET NEW YORK CITY 


In a short edge-lighted piece uniform 
illumination can be obtained by making the 
engraving progressively deeper as the dis- 
tance from the light source increases. In 
such a case the light that is traveling along 
essentially parallel lines in the small area 
may be a sizeable fraction of the whole 
illumination and the progressively deeper 
cuts under these conditions reach succes- 
sively lower “layers” of the parallel light. 
Each cut, therefore, receives nearly the -ame 
amount of illumination. This device is not 
effective in large areas, because in uch 
cases the near-parallel light, sprea ling 
through the bigger sheet, is employe: 1 
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lightin 
soul ° 
Another device which aids in providing 
even’ illumination in short edge - lighted 
pier is tapering the piece so that it de- 


creases in thickness as it gets further from | 


g the portions farther from the | 


| 
| 
| 
| 





the source of light. The rays that are more | 


nearly parallel to the axis of the wedge will 
travel! farther before they strike the surface 


at all angle great enough to allow them to | 


escape. In addition to its use in improving 
the illumination of a design, this device is 
also helpful for concentrating light rays at 
the end of a bar. 

In some cases the decorative and func- 
tional applications of edge-lighting are most 
effectively combined. Light fixtures can 


combine edge-lighting with the direct light | 


for beautiful effects. Advertisements in 
color and light can be made in this way 


and signs such as “stop” signs or “Walk— | 


Don't Walk” signs, that are visible only 
when lighted, are practical attention-getters. 


While edge-lighting and light-piping open | 


a wide field of uses, there are certain limita- 


tions to their application. Obviously, dirt | 


and scratches on the acrylic material dis- 
turb the surface the same as paint or en- 
graving, and such defacement will be edge- 
lighted with the design. When edge-lighting 
is used where the plastic is greatly exposed 


to scratching or soiling it is sometimes de- | 
sirable to cover the panels with a protective | 


sheet of glass. Edge-lighting is also limited 
in its application on large outdoor signs ke- 
cause of the difficulty in securing adequate 
illumination over a large area. But these 
limitations of edge-lighting are negligible 


compared to the many useful applications | 


to which it can be put. 


Burnham Leaves Rich's, 
Joins Allen & Co. 

rhe resignation of K. V. P. Burnham as 
lisplay manager for Rich's, Inc., Atlanta, has 
been announced. He has joined J. P. Allen 
« Co., of the same city, in charge of dis- 
play and succeeding Rance Sellers, who left 
\Ilen & Co. on September 6 to conduct his 
own display business. 

Burnham’s duties at Rich’s have been 
spread among other members of the visual 
merchandising department, of which Fred- 
erick Yost is head. 


In Kansas City 

. Known as Comme-Il-Faut, a new display 
firm has been formed at 1431 Grand avenue, 
Kansas City, Mo., by K. G. Pinney, for the 
Past six years in charge of display for The 


Jones Store Company. The new company 
Will specialize in handling display for small 
stores not having their own display de- 
Partinent. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
Sources for all types of display mate- 
tial and equipment from air brushes 
'o zebras (stuffed), or for general con- 
Sultation on display problems. No 

irge is made for this service, of 

urse. 
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44 YEARS! 


WITHOUT COMPROMISE 
WITH QUALITY... 
.. Have made Crescent Quality Boards 
the most widely 
distributed and the 
most widely used 
in America. 





CRESCENT 
Qu ° 
BOARDS 
























































BEST---- 
By Test.. 
By Comparison... 





A PRODUCT OF 


CHICAGO CARDBOARD COMPANY 


656-670 Washington Blvd. Chicago 6, Illinois 
FOR SALE BY LEADING DISTRIBUTORS EVERYWHERE 
















































Order Now...while stocks are complete 


METALLIC BALLS 


in solid colors. ..... with genuine metal hooks 


Imagine! Smart metallic glass 21/4" Diameter 
balls for your every Christ- 19 56 Gross 
mas display at this low price. 

And each with genuine me- 25/42" Diameter 


tal hook. Don’t delay. Mail 
coupon. 13.50 Gross 


immediate Delivery from Stock! 





ART R. COHEN CO., 810 Penn Ave., Pittsburgh 22, Pa. 
Send Metallic Balls as Indicated Below 


COLORS -: - Chartreuse COLOR Gross oe i 








Surprise Pink Emerald Green COLOR Sines Stns 
Shocking Cerise Royal Purple 
Sunset Gold Midnight Blue 
Silver Glow Coronet Red 


ART R. COHEN CO. 


COLOR Gross. Size 
FIRM NAME = 


ADDRESS 


CITY 
__Check enclosed.__Send bill. Send Christmas Catalog 














810 PENN AVE., PITTSBURGH 22, PA. 


























ven oe 145 to 151 
OPPORTUNITY EXCHANGE W. 18th St. 
For any WANT AD purpose: New York 






POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Celumn Inch — CASH WITH ORDER 







Manufacturers 




















The ACTION Display-Way 


To Boost Your Sales! 


_————— 


TURNS 
THREE 
TIMES A 
MINUTE 


A ROTO-SHO revolving display in your 
windows will attract many more customers 
into the store than a “still” display ... 
Ani ROTO -SHO frequently pays for itself 
in the first few hours of operation by doing 
a man-sized selling job. 

ROTO -SHO is sturdy. All steel, it can 
carry a load up to 200 lbs. Comes complete 
with 18” table—for 110 Volts A. C. 

Delivery is immediate from stock! Why not 
write TODAY for complete information. 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 





FOR REALISTIC 


DISPLAYS 


Oe 


loot akdhe os AAPIPIPs AOLDEE nn 


EATON BROTHERS 


CORP. 
HAMBURG, N. Y. 
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ODA News N 


By C. H. FADEM, Secretary 


OE E. Vent, display director for the Rike- 

Kumler Company, Dayton, and president 

of the Ohio Display Association, is on a 
three-week vacation. He is accompanied by 
his charming wife on a trip to the South- 
west, through the Southern states and to 
Chicago where he will spend a few days, 
and then return to Dayton. 

Maury L. Sultan, display director for The 
Union Company, Columbus, has returned 
from his vacation. Maury has one of those 
Speed Graphic cameras, and judging by the 
quantity of pictures he snapped when driv- 
ing through Ohio and Michigan, one would 
think he had entered a picture taking con- 
test. Among his collections are interesting 
pictures of newly erected store fronts, store 
interiors and more than 75 window displays 
representing every type of business. Mrs. 
Sultan accompanied him on the trip. 

Lloyd Jensvold, store planning and display 
director for Seiberling Rubber Company, 
\kron, has rounded out a very fine display 
department. Seven of his assistants are 
members of the Ohio Display Association. 

Grant Orbin, display director for The 
Stern-Mann Company, Canton, is doing a 
fine job of keeping the Canton Display Guild 
n action. Members gather for luncheon on 
Wednesday noon of each week at the Onesta 
restaurant. The first Tuesday evening of 
every month is set aside for their general 
meeting. Ray Green, display director for 
the Canton Hardware Company, says: “It's 
mighty nice to be associated with fellows 
that talk. display day and night. My man- 
agement tells me that my windows have 
shown a marked improvement. I belong to 
the Ohio Display Association also.” 

Photographs from Wilbur Shrider reveal 

every clever back-to-school windows for 
\. . Starr Company, Zanesville. Of course 
that isn't hard to understand, because Wil- 
bur got that real down-to-earth training 
from his dad, C. M. Shrider, who happens 
to hold many prize winning trophys and ci- 
tations. We are very proud that both 
Shriders are members of the ODA. W. R. 
Pearson, display director for Hintz Broth- 
ers, of the same city, reports that plans are 
vnder way to do a 100 per cent store remod- 








eling job. Pearson is also a member of the 
ODA. 

Joe E. Vent, president of the ODA, C. H. 
Fadem, managing director, and E. A. Oster- 
land, president of the Cleveland Display 
Guild, have all received personal invitations 
to attend a display group gathering at Chi- 
cago, September 6-8. George Silvestri, 
president of the National Association of 
Display Industries, extended the invitations 
in the hope that a better understanding may 
be reached among the many display groups 
now in action throughout the country. Let's 
hope that somebody has something good to 
offer at the meeting. Organization is the 
life and breath of any trade or profession. 

Richman Brothers, Lorain, is about ready 
to move into the firm’s new store. Nothing 
has been left undone in the designing of the 
interior and the display windows. Ken 
Bussman, who takes care of the windows at 
the Prospect and Ontario street store in 
Cleveland, is the man who will do the open- 
ing windows. 

Frank M. Verbeck, display director for 
the C. E. Merthe Company, Elyria, has been 
making regular trips to Cleveland. We have 
a feeling there is going to be something 
like a big remodeling job done at his store. 
His back-to-school windows are the talk 
of Elyria. Ed Osterland, of Cleveland, 
made a special trip to see the windows; he 
returned saying they were good, and en- 
titled to all the praise accorded them. 

Jack Zealor, display director for Fries & 
Schuele, Cleveland, and treasurer of the 
ODA, has been appointed assistant superin- 
tendent of the store. Jack has been a mem- 
ber of the Cleveland Display Guild for the 
past 28 years. 

Frank Gaul, display director for Bond 
Clothes, Akron, since his return from army 
service has added some new twists to his 
style. His ideas are timely and his form 
dressing is, I believe, unexcelled anywhere 
in the country. He maneuvers his changes 
daily and does so with a style that is all his 
own, building most of his decorations and 
doing it on a very small budget. The in- 
teriors are good. Mrs. Gaul acts as his as- 
sistant. 

The Ideal Company, well known in Mans- 
field for constant changes, has developed 
sketches and store plans that include the 
latest in window designs. The entire first 
floor and several departments on the second 
floor were designed by Ken LaVine, who 
has gained a state-wide reputation for his 
most unusual and original store planning 
ideas. 

The Cleveland Display Guild’s basket pic- 
nic held at Willow lake on Sunday, August 
25, was a tremendous success. It was 4 
beautiful day for the picnickers, who in- 
cluded the displaymen’s families, friends, 
and non-members. Canton, Youngstown 
and Akron displaymen showed up 65 persons 
strong. Mr. and Mrs. Grant Orbin were 
in charge of the Cantonians, with Mr. and 
Mrs. Morris L. Black in charge of the 


Youngstown brigade. Baseball games, °&8 
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No 


TOBOGGAN 


Sliding into Christmas with loads 


of display area ... natural finish birch 
toboggan . . . red, blue, white, yellow 
shelves ... gold rope trim ... papier mache 
snow bank... 40” x 22” x 12”. 


$12-95 


each 


DOERR es ma 


Second and Massie Sts. Portsmouth, O. 
Write for our new Christmas brochure 








throwing, horseshoes, balloon blowing, sack, 
crutch and jockey races and many more 
activities rounded out one happy, well en- 
joyed day. 

Kighteen door prizes, with Morris Black 
taking first honors, climaxed the good time. 
[here were 100 prizes in all. Mrs. Jean 
Wolff, Mrs. Vince Matecheck, Mrs. H. 
Mooney, Mrs. Ray Green, and Mrs. Grant 
Orbin won more than their share of prizes, 
giving Canton the edge on the number won. 
Morris Black, Mr. and Mrs. Dusko, and 
Mrs. Charles Livingston were the next 
luckiest. Twenty-five prizes were awarded 
to the children, including a penny scramble 
game. Clevelanders who won top prizes 
were Mrs. Eddie Hadjak, Mrs. Jack Zealor, 
Mrs. W. H. Penney, Billie Copperman, 
Catherine Romano, Mrs. J. Pribil and Mrs. 


Shuttenberg. 





COLOR ENGINEERING HELPS 
MAKE DISPLAYS BETTER 


[Continued from page 102) 
To see a piece of black thread on a 
cloth requires 2,100 footcandles of 
light. But a piece of white thread on the 


same black cloth requires only 1 footcandle 
for equal visibility. This tremendous differ- 
ence in “seeability” of displays is simply a 
matter of color. 


Cvilings in many stores are cluttered with 
. beams or wires that are not only eye- 


sors but cast ugly shadows over displays. 
Ou: color expert paints these’a darker color 
tha. the ceiling, causing them to recede 
iro. view. At the same time the shadows 
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are eliminated or minimized. Displays now 
receive an even distribution of light, en- 
abling them to do a better job in getting 
their selling message across. 

Everything in the store — steps, doors, 
windows, posts, etc.—is treated with color, 
but always with a functional purpose in 
mind. The over-all color harmony of the 
store interior shows off everything with a 
heightened effect. Thus, a display that may 
fall flat in effectiveness in one case is 
brought to life because it is quick, easy and 
attractive to see in the surrounding color 
scheme. 

A color program can _ substantially cut 
overhead costs. An example: Many stores 
have dismal interiors which require extra 
artificial lighting to give enough illumina- 


tion to displays, merchandise and the store 


in general. Lighting engineers have proved 
that the average store grossly wastes light 
or electricity. Much of the light is soaked 
up by drab or dark colors of walls, floors, 
fixtures, equipment. Though the actual 
light wattage used may be more than suff- 
cient, the amount of illumination being re- 
ceived is inadequate—to say nothing of the 
disturbing shadows and glare which harshly 
detract from the displays. 

Yet, by proper selection of colors on store 
interior surfaces, at least 100 per cent more 
light for each watt consumed be 
tained without one penny of extra lighting 


can ob- 
costs. 

The key to this big saving and improved 
effectiveness of displays is good reflecting 
surfaces achieved through proper 
How these savings can be translated into 
extra profits is illustrated by the case of the 
huge Consolidated Vultee aircraft plant at 
San Diego. Their monthly electric bill was 
$53,000. After the color engineers installed 
a new interior paint job the bill was re- 
duced to $44,000, achieving a [ 
$108,000 a year. One of their foremen said, 
“Everything is so much easier to see now, 
making it a lot easier to work.” This easier- 
to-see testimony is important from the dis- 
play standpoint. Displays are set up with 
a prime purpose: To draw attention. 
lighting is vital to this. And color is essen- 
tial to good lighting. 

Color gives a positive lift to buying and 
selling morale by affecting both customer 
and clerk. This really works. It cuts down 
fatigue and drowsiness, produces a pep-up 
quality that affects sales and service. Stores 
with color installations pleasanter to 
work in, pleasanter to Tests 
prove this. 


color. 


saving of 


Good 


are 
patronize. 


Displays must inspire “follow through.” 
Thus the morale of clerks and customers 1s 
important in moving the merchandise after 
the display has attracted attention. Color 
thus becomes a real asset to displays by 
encouraging the follow-through to sales. 

Installing a color program it not a costly 
or complex job. Little more than an ordi- 
nary paint job. Moreover, color engineers 
have made a study of every type of retail 
store, are familiar with the special merchan- 
dising problems of each. 

Today, with so many retailers planning 
store renovations, a color installation is one 
of the most practical and effective business- 
building projects that can be used in these 
modernization plans. Color gives the store 
a personality that spurs sales. 











SALES 
REPRESENTATIVES 


We are interested in a small, select 
group of men with imagination, of good 
appearance and personality — who know 
the country’s leading display managers 
and can speak their language — to han- 
dle exclusively 


A REVOLUTIONARY 
PRODUCT IN WINDOW 
AND INTERIOR DISPLAY 


THE ONLY LINE OF ITS KIND 
IN AMERICA! 


In less than three months this product 
has been acclaimed by the finest stores 
in the East. We are developing and 
expanding it right now for a Spring and 
Summer nation-wide campaign. 

Territories open include New Eng- 
land, New York State, the Midwest, 
South, Southwest, and West Coast. 

Commissions range up to 40 per cent, 
but you must be able to finance your- 


self. 


Write for further details or better 
still, come to Philadelphia and see for 
yourself. 


AKROW-LEWIS ASSOCIATES 


705 ARCH ST., PHILADELPHIA 6, PA. 














Finest 
PRINCESS PINE 
GARLANDS 


With berries—6 Inch $1.75 yd. 
8 Inch 2.25 yd. 


Princess Pine Wreaths 


on stuffed frame 


24 Inch pine cones & berries. $6.50 
30 Inch pine cones & berries. $8.50 
21% Inch Xmas Balls $12.00 gr. 
25% Inch Xmas Balls 16.00 gr. 
2% Inch Xmas Balls 21.00 gr. 
314 Inch Xmas Balls 27.00 gr. 
all metallic finish 
11 Inch Tree Tops 6.00 dz. 


BONAFIDE DISPLAY 


& DECORATIVE CO. 


61 W. 37TH STREET 
NEW YORK CITY 18 

















ATTENTION 
JOBBERS! 


Exclusive Selling Agents for 
the Country’s Leading Wreath 


Manufacturer 


Flameproof Preserved 
Lycopodium 
and HOLLY 
WREATHS 


In natural green or frosted with 
red berries. Sizes from 12-inch 
to 48-inch \ll large wreaths are 
manufactured with heavy double 
ring wire 


PRINCESS 
PINE 
ROPING 


In natural green. Full widths in 
sizes 3-inch, 4-inch and 6-1nch. 


Write for Price Lists on the Above 
and on our Other Original Creations. 
This Goods is Sold Internationally. 
Discounts to Jobbers Also on 
Metallic Pastel Christmas Balls, 
Tear - Drops and Tree- Tops 


CREATIVE DISPLAYS 


MANUFACTURERS AND DISTRIBUTORS 


OF DISPLAYS, FIXTURES, 
MATERIALS 


DISPLAY 


200-202 N. PEARL ST., BALTIMORE 1, MD. 

















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 
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Melnicove Named Head 
Of Merchandise Presentation 

ii. K. Melnicove, for several years display 
manager for The Hecht Company, Washing- 
ton, has been appointed director of mer- 
chandise presentation. He is succeeded by 
Karl W. Dorfman, who was assistant to 
Melnicove for the past three years. 

Sidney Haken becomes first assistant, and 
Louis Florimbio has charge of production. 


Wedding Bells 
For Sylvia Pegler 

Sylvia Pegler, fashion and display director 
for the resident firm of Marizon & Rosen- 
berg Company, New York City, will be 
married October 27 to Seymour R. Candes, 
a realtor. 





First Post-War Shipment 
Received From Slovakia 

\dvance Displays, 929 Arch street, Phila- 
delphia, reports the receipt of its first ship- 
ment from Czecho-Slovakia since the war 
halted imports... The shipment consisted of 
acivered holly sprays. 





Munsingwear Again Wins 
Aquatennial Prize 

Kntering an entire unit consisting of a 
merry-go-round float, harlequin) marching 
unit and a carnival band, Munsingwear, Inc., 
was again a prize winner in its division in 
the recent annual Aquatennial parade in 
Minneapolis. 

The merry-go-round float, complete with 
calliope music, flaunted the traditional bright 
crimson and gold decorations, with a re- 
volving center section of silver reflecting 
the many lights. Six gaily colored horses 
and two white swans were ridden by Mun- 
singwear girls dressed in striped pinafores 
and quaint sunbonnets. 

The typical carnival marching unit of 
16 girls, first prize winner in its division, 
wore clever costumes of white trimmed in 
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—Do women enjoy an occasional backward 
glance at Fashion? Time magazine thinks so, 
and Hochschild, Kohn & Co., Baltimore, recently 
used this idea in a window display built around 
15 “Hat of the Year" photographs provided by 
Time. The wire display pieces are by Tri-Allied 
Creative Displays, Baltimore. The hat fashions 
shown ranged from the latest of 1946 back to 
those of 1931— 


red and blue, with striped stockings, caps, 
and black ballet shoes, gloves and masks. 

Long hours of research and work went 
into the planning and execution of the novel 
entry under the direction of Betty Janson, 
art director. Munsingwear’s design depart- 
ment under the direction of Jane Gibney 
executed all of the costumes. 

More than 400,000 spectators watched the 
procession of Aquatennial floats and march- 
ers this year in Minneapolis. Outstand- 
ing local manufacturers and retailers, as well 
as other business firms and national organ- 
izations, were represented in the big annual 
event. 
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LOS ANGELES REPORTING 
[Continued from page 43] 


cut. 0 resemble a cloud and colored to 
mato: the spun glass clouds, was fastened 
to t background above the large center 
cloud. It carried the series title, “Your Head 
Is In The Clouds.” Even the little papier 
mache cupid suspended above the large 
center cloud wore a hat. 

The J. J. Haggarty Company windows are 
always notable for their interesting use of 
antiques—real collector's items—as display 
props. Display Director Robert Gibson's 
“Dorothy O’Hara Spice Tones” promotion 
was an excellent example of this practice. 
Genuine old Chinese spice boxes—the big 
enameled tin boxes that at one time were 
proudly displayed in spice shops and 
the better grocery stores—were used. These 
old spice boxes were made in two parts, the 
lower half, a large spice bin, while the upper 
portion of the box is the familiar spice 
cupboard. Gibson suspended the upper half 
of the box from the ceiling by wires. A 
branch of ivy curled out of the open top of 
the box, and several clusters of bright red 
peppers were tied to the box with dried 
cords. The lower half of the box was set 
on the floor and held suitable accessories 
and colognes. Each display in the series 
was framed in Haggarty’s large bleached- 
wood shadow-box frames. 

William Blackburn's first windows as 
lisplay director for Bullock’s-Wilshire were 
the collegienne “back-to-school” windows. 
The windows all followed the same general 
design. Construction-board cutouts otf old- 
fashioned porches and buggies were used, 
as pictured here, the details being painted 
in by hand. Interior displays featured real 
buggies and surreys, borrowed for the occa- 
sion from a local motion picture studio. On 
the fifth floor, a real bandwagon was used 
complete with a band (live talent, no less) 
which played old time tear-jerkers. The 
band was outfitted in accordance with the 
werall “old fashioned” theme. 


The following displays are not illustrated: 


“This is the Way We go to School” was 
the title of Display Director John E. Cooke's 
“Back-to-school” windows at Coulter’s. The 
display showed the facade of a school with 
five mannequins representing five “slick 
chicks” dressed in Coulter - recommended 
schoolwear. The background was made with 
seamless paper with a brick-paper column 
at each end. The white wooden peaked 
doorway in the center was flanked by a 
single clipped bush on each side. A divided 
Papier mache stone wall, a flagstone walk, 
live ferns and redwood shavings on the 
floor completed the display. 


\ series of seven windows, each display 


showing a different feature of The May 
Company (Wilshire) fall wear, garnered a 
great_ many compliments for Display Di 
rector James Stewart. A single mannequin 
Was used in each window. Three upright 


poles formed a support for a large 
vellow display card. Each card showed a 


sket-h of the garment worn by the manne- 
qui The sketch was fastened to the poles 
Vit! large black display pins. A yellow 


pointing to the sketch read “Like It?”, 
beneath the sketch were the words 
Che New Silhouette For Fall.” 
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number. 





The desk sign below is made of clear plastic 
with a gray or black plastic insert—the letters 
engraved and white enameled; size, 912” x 154”. 
Complete, $5.00; extra inserts, $2.00 each. 


PROMPT DELIVERY 
Please order from your display jobber. If 
other styles are desired, write for com- 
plete information. 


ULLaA/2 KLE 


220 SOUTH WABASH AVE. 
CHICAGO 4, ILL. 


Engraved Plastic Signs 
FOR YOUR WINDOWS — FOR YOUR DESKS 


Beautiful, clear, permanent plastic signs— 
engraved with individual name, your store 
name, window number, or both name and 


The one-piece window 
clear plastic with frost engraved letters; measures 
10” x 2”; $3.00 each. 
and window number); size 10” x 234”; $4.75 each. 
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sign above is of finest 


For 2-lines (firm name 








in your windows. 
Check these Century display-tested features: 


1. Adjustable focus, smooth field, soft edge—a real 
Fresnelite 


No 


. Light weight, flange mounting 


w 


Uses heat-resisting, color glass filters—or gelatines 


1. Smooth modern design—harmonizes with display 
5. Easy to conceal if need be 53%” long, 53%” 


wide, 7” high 
Color suggestion folder FREE with order. Play safe 
order all you need NOW! List Price $12.00. 


A few 1211 Fresnelite users: 





Are your shadow boxes just shadows? 


Give them life with accent light. Avoid dull, flat lighting—avoid crippling 
your displays. Century’s Streamline Fresnelite fits anywhere breathes 
new life into your shadow box displays. Use this versatile little unit .. . to 
accent jewelry, highlight accessories, light placards 


in the store and 





Century Streamline Fresnelite 
Cat. No. 1211. List Price $12.00. 
Uses G16% lamp 75, 100 W. 
available now—150 W. soon. 


Lord and Taylor @ BonwitTeller @ MaisonBlanche ® Lane Bryant @ and MANY others 
CENTURY Equipment is ENGINEERED Equipment 
CENTURY LIGHTING ENC. 
119 West 55th Street, New York 19 



















88 COLUMBUS AVENUE at 64th STREET 
NEW YORK 23, N. Y. @ TRafalgar 7-1729 
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Looking At Display 


(Guest star over Bill Leonard’s program, 
“This is New York,” recently was Cecilia 
Staples, Staples-Smith, Inc., of the same 
city, who was of course interviewed on 
display. The program was broadcast over 
station WABC and the interview is given 
in full below.—Ed.) 


N the July 20 issue of the Saturday Eve- 

ning Post you may have noticed a very 

arresting photograph of a lot of nude 
women. Generally they’re the best dressed 
women in the world, but in the Post they 
appear in the altogether. And yet this is a 
thoroughly decent picture—for you see, the 
women aren't alive and never were. They’re 
mannequins—in other words, the wax and 
papier mache creatures who lead their well- 
groomed lives in the shop windows along 
Fifth avenue and thousands of other streets 
throughout America. 

Intrigued by the Post article on manne- 
quins and mannequin makers, I cast about 
for someone who could come up here and 
give us a bit of added first-hand informa- 
tion on it. Naturally I thought of Cecilia 
Staples, who is right up there at the dizzy 
top in her profession of making show win- 
dows come alive and look wonderful. She 
knows about a lot of other things besides 
mannequins, but anyhow, Miss Staples, let’s 
start with them. 


Question: Well, perhaps we'd better clear 
up one point right here at the start. You 
don't specialize in the movable, jointed type 
of mannequin that can be pushed into almost 
any position, do you? 


No, we don’t. Our mannequins’ 
removable and when 
the legs and waists are also cut, but our 
animation is already in the mannequin, as 
each figure is made to fit an individual re- 
quirement and to perform a specific action. 
Of course, customers can take a mannequin 
that comes in one position and use it for 


Answer: 


arms are necessary 


things, for example: a shoe-shine 
boy can be shining shoes, shooting marbles, 
picking flowers, playing in the sand, and 


anything else that makes common sense. 


several 


Question: Perhaps you'd better give us a 
brief description of all the things your firm 
does, Cecilia. “Staples-Smith, Displays,” is 


the official title of your firm, isn’t it? 


Answer: It’s really terribly hard to pin us 
down to one field. We do window displays 
in practically any medium, packaging, re- 
production work, we can design or redesign 
a whole store. We designed some costumes 
for the Coty show. In fact, we do prac- 
tically anything and everything that starts 
out using a piece of paper, a pencil and 
imagination. 
Tell you got into this 
interesting line of work . You weren't just 
cutting out paper sculptures and 
moulding mannequins, were you? 


Question: us how 


born 


Answer: Well, in a way I was born cut- 
ting out paper dolls, which is the first step 


into paper sculpture. I went to Horace 
Mann, St. Mary’s Hall and Pratt Institute. 


That’s where I met Ira Smith, my partner. 
We landed in the same because our 
last names began with “S.” 


class 


Question: When did you start doing pro- 
fessional work? 


Answer: I guess the first professional 
work, if you can call it that, was selling my 
old home work from Pratt Institute on the 
sidewalks of New York during their out- 
door art show. In our second year in art 
school, Ira and I had discovered this exhi- 
bition and we decided our home work at 
Pratt was just about as good as the stuff 
there, so we dug our old work out, hung it 
up on some railings and started selling it. 
To my surprise, the passers-by bought them. 
I think that was the first time I realized 
that somebody would spend good money for 
art work. I have never forgotten that! 

Question: Did you make a lot of money 
on the things you sold at the Village show? 

Answer: It seemed like an awful lot then. 


In fact, it was $30 cash! 


while 
Greenwich 


Question: Wasn't it 
hibiting at the Village 
that your lesson in how to tell a 
silver fox? Wouldn’t you like to run over 
that again? 


you were ex- 
show 
you got 


Answer: It was a very simple and sad 
story. There was a man-with a small black 
truck who hissed at me from a curb. Seems 
he had one silver fox left which he would 
be willing to part with for $25. I only had 
$9 (all the proceeds from our sales), so he 
let me have the fur and promised to come 
back for the rest of the money. It was a 
very lush looking fur piece, but somehow | 
didn’t feel right about it, so I consulted 
with all the other artists in the block. They 
were probably even more undecided than I, 
so I trotted over to Wanamaker’s to store 
it, thus getting an unbiased opinion. The 
first salesman that saw it stated emphatic- 
ally, “Madam, that is no silver fox; it’s a 
Chinese dog.” Definitely dejected, I went 
back and put it up for sale with the pictures. 
P. 8. 1 sold st! 

Question: When did working 
for department stores ? 


you start 
Answer: I reasoned that if people were 
willing to buy pictures at the Village show, 
we could probably sell them to department 
We made a study of just what type 
of pictures people were interested in, did 
some painting, and then I started canvassing 
department stores and selling to their art 
departments. We had the sketches worked 
out in different categories; children’s pic- 
tures, dogs, babies, Mexican and so on. 


stores. 


Question: And what did you graduate to 


from that? 

Answer: The art departments of the 
stores thought some of our work was too 
extreme for them, and referred us to their 
display departments. The first work we did 
for the display was flat background paint- 
ings for displays. Eventually they wanted 
dimension in our work. Since I was familiar 


with paper sculpture, we undertook the mak- 
ing of backgrounds and figures in relief, 
using this medium. 


Question: This paper sculpture is very 
interesting stuff. Weren’t you just about the 
first to use it in window displays ? 

Answer: I’m sure we weren't. Paper 
sculpture is an old peasant art that has 
been practiced, at least, since 1463 in Europe, 


Can 
those 


Question: you describe a_ paper 
sculpture so folks out there will 
recognize one when they see it in a shop 
window ? 

Answer: Yes, I think I can. Paper sculp- 
ture has only two dimensions, but through 
a process of scoring and bending the paper, 
it is made to look more rounded than it is. 
Large units can be made with the use of 
wooden armatures and braces. In fact, 
paper sculpture can be made in any size. 


Questidn: Didn’t you do a rather sensa- 
tional set of windows for Macy’s on a vaca- 
tion subject? How did that come about? 

Answer: During the war Macy’s had an 
idea for doing a set of windows on summer 
fun in the city, but they had no mannequins 
portraying the action they desired. We 
could build amusing backgrounds and props 
but the ordinary formal cold mannequins 
did not fit in. Since we had been making 
anything and everything in papier mache 
except mannequins it seemed very simple to 
set that could row in Central Park, 
jitter-bug on the Mall, and really enjoy life. 
The windows attracted large crowds ot 
people and were given some rather nice 
write-ups. To my knowledge this was the 
first time that mannequins resembled _ the 
customer. 


do a 


Question: Well, Cecilia, would you tell 
us just how a mannequin is made? What 
do you start with and what do you do next? 

Answer: We use a wooden armature, 
build the shape in chicken wire and cover it 
with various layers of paper wet in paste. 
The arms are usually removable and have 
sockets set in. After these steps, they are 
sprayed and then have wigs attached. The 
faces are then painted to fit the character 
of the figures. With this method, you see 
how different each one of our mannequin 
family can be. 


Question: Cecilia, have you any advice 
to give to little girls who want to turn out 
to be famous artists or designers ? 

Answer: I certainly have. They should 
look at-everything; costumes, men, women, 
animals and buildings, and keep trying to 
draw them, regardless of how crude their 
efforts may appear. Father always made me 
keep my early drawings in books; I think 
I probably get more pleasure browsing 
through the very early ones than anything 
else I can do. Imagination feeds on: a tull, 
well rounded background of experience and 
observation. 


somebody 
you, ow 


Well, 


want to 


finally, if 
hire 


Question: 
listening should 
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GLOWING GAY 


| SANTA CLAU 


That Lights Up! 


A Sparkling 
DIMENSIONAL of 


WHITE SPUN GLASS 
RED FABRI - GLASS 


Full round —translucent — BIG! 32” high by 15”. 
Ked FABRI-GLASS face, buttons and cap with 
ntrasting White Spun Glass Whiskers that glow 
th eye-catching appeal when placed over any 
ndard display light base. The perfect center 


for any Xmas window, $12 50 
e 


nter or floor display. Price 


FABRI-GLASS DIMENSIONAL 
Translucent Candle 
ghts up with a glowing radiance when placed 
over any standard display light base. Large 
Sparkling Red FABRI-GLASS body with brilliant 
fla unit and gay, contrasting colored bow adds 


eal holiday feeling to your dis $ 

plays. 27” high by 16”. 4.50 

GLO-BRITE PRODUCTS, INC 
4 - 


6415 No. California Ave., Chicago 45, Ill. 


Price 








“PATENT” 


\ Luxurious Display Covering with that 


GENUINE PATENT LEATHER FINISH 
ON KRAFT PAPER 


W for swatch card. 

NOW AVAILABLE—In smooth plain finish 
XMAS RED... XMAS GREEN 

16” x 25’ — $7.50 per roll — Black as usual. 


Jobbers inquiries invited. 


BISPLAY MANUFACTURERS MART, inc. 


(Everything for Display’ 


Sth SER EET 





14 WEST NEW YORK | N.Y 








‘lease Mention DISPLAY WORLD 
When Writing Advertisers 


COIs FrtavY wor. 


would you describe what the firm of Staples- 
Smith could do for him? 

Answer: Though we began as a window 
display firm, we now have developed to the 
point where we handle advertising, packag- 
ing, industrial design, costumes, fashion 
shows—almost everything that is directly or 
indirectly related to merchandising. I am 
a firm believer that a whole store should 
tie up with one theme; in the windows, 
interior, publicity and advertising and even 
certain merchandise should be designed and 
manufactured to go with this theme, if 
possible. 





Air Travel Display 
Is Eye-Catching 

United Air Lines is dramatizing its traf- 
fic office windows with an eye-catching dis- 
play designed by Bernard Kovnat, United 
display director. Only 52 inches wide, the 
unit is built in full perspective. A world 
map forms the background, terminating at 
the left in a scroll effect. Before the bot- 
tom of the background is a four-motor 
United Mainliner with a line of passengers 
boarding the plane, and at the extreme left 
foreground stands a 12 by 12 by 5-inch 
suitcase especially built to give necessary 
depth to the display. 


Rogers Convalescing 
From Operation 

Herbert Rogers, who is the husband of 
Virginia Roehl, Virginia Roehl Studio, New 
York City, underwent an emergency opera- 
tion the first part of September. At last 
reports he was convalescing satisfactorily. 


Several Cities Abandon 
Yule Street Decorations 


which in past years have 
decorations in the 


Several cities 
had Christmas 
shopping area are understood to have given 
up plans for similar decorations this year, 
due to a shortage of electrical materials. 
The latest to announce such intentions is 
Dallas. 


Hillis Now Assistant 
To Jaimes, Kerr's 

Following the resignation of Leona Goer- 
inger as assistant display manager for 
Kerr’s, Oklahoma City, Jim B. Hillis has 
been appointed to the position. Hillis was 
released from the armed services recently. 
Beaumar Jaimes is Kerr’s display director. 


street 


NEW YORK DISPLAYS 

[Continued from page 55] 
display by Gene Moore for Bonwit Teller. 
The card continued: “Dark Cottons espec- 
ially loomed by Hope Skillman for Back to 
School.” Two children in gray-green out- 
fits, trimmed with white and green, were 
shown watching the antics of the two papier 
mache Pink string cobwebs 
from the branches to the ground, the latter 
being covered with chartreuse wood chips, 
gave a touch of added color accent. 

The final display pictured is 

Gene Moore, of Bonwit’s. The card copy, 
“The best Tweeds go Anywhere,” was 


honey-bears. 


also by 


fittingly carried out by two railway trestles 
finished in dark gray and bearing toy trains. 
White spun glass was suspended above each 
engine to represent smoke puffs. 








FOR OUTSTANDING DISPLAYS! 


GLO-GLASS 


Exciting — Colorful SPUN GLASS 
100% Fireproof — Soft — Silky 


Wonderful, fluffy, non - irritating Spun 
Glass Fibers that add sparkling color, 
amazing depth, and gay brilliance to 
your displays. Perfect for clouds, snow, 
waves, smoke and many other display 
effects. 12 BEAUTIFUL COLORS: Blue, 
Green, Yellow, Pastel Pink, Orchid, 
Chartreuse, Peach, Shocking Pink, Dark 
Blue, Christmas Red, Christmas Green 
and Snow White. 


BRILLIANT . . . PLIABLE 
TRANSLUCENT 


FABRI-GLASS 


All the advantages of a fabric—plus the 
sheer sparkling beauty of spun 
Can be formed into flowers, columns, 
signs and dozens of other display set- 
tings. Catches and reflects light bril 
liantly! In White, Blue, Green, Char 
treuse, Yellow, Red and other colors. 


glass. 


DEALER INQUIRIES INVITED 


GLO-BRITE PRODUCTS, INC. 


6415 No. California Avenue, Chicago 45, Ill. 














FACT, FUN and FANTASY in. DISPLAY 


To Meet Your Needs in All Mediums 





SWAN and SLEIGH 


5 ft. long, 24% ft. wide and 
3 ft. high. 


A beautifully executed Christmas 
theme that makes an outstand- 


ing holiday display. 


_TALLY-HO Display Studios 


150 E. 2TH STREET NEW YORE CITY 16 
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| Sun Glasses 


for your 
Window / 


Shield valuable display mer- 


chandise from destructive 
ultra-violet rays with: 


transparent 
PLASTIC SHADES 
Arh \ \ 
Easy to install; simple to fit. 


\ plastic sun shade for your 
window is a MUST for low 


cost sun insurance. 
{penny postcard mailed 
TODAY will mean SAV- 


INGS tomorrow. 
Mail inquiries to: 
the PLASTIC SHADE CO. 


83-52 Talbot Street 
Kew Gardens 15, N. Y. 
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4 “MUST” for 


Vodern Merchandising 


SHOWCARD MACHINE 


Your Merchandising Scheme Needs 


@ An average of three or more cards of 
a kind. 

@ 10 to 500 duplicate cards for store- 
wide events. 

e Suggestive illustrations and type that 
talks. 

@A method of repeating headings for 
special events. 

@ To finish the advertising job at point 
of sale by using same newspaper cuts 
and engravings on display cards. 

@ All sizes from small price tickets to full 
sheets. 

e All at the lowest possible original and 
operating cost. 


THE SHOWCARD MACHINE WILL 
DO ALL OF THIS FOR YOU. 


Write for Details 


SHOWCARD MACHINE CO. 


1192 Merchandise Mart Chicago 54, Ill. 








REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CoO. 


2902 W. 78th St. Los Angeles 43, Calif. 

















DISPLAY WORLD 


Impulse Sales Can Help 
Cut Selling Costs 

(The following is a condensation by Ad- 
Digest of an article by M. C. 
promotion Cellophane 
Division, FE. I. du Pont de 
Inc. It first appeared in 
ing.—Ed.) 

Mrs. Jones walks into a super market with 
a shopping list consisting of bread, butter, 
lamb and 
seven items with an approxi- 


vertiser’s 


Pollock, 


Manager, 


Modern 


Packag- 


bacon, two vegetables, roast of 


tomato juice 


mate value of $3.34. 

On the way through the store she sees 
and buys three items not on her original 
list crackers, candy and cheese. These 


items cost 97 cents. 
Her total bill is $4.31, ot 
or 22 per cent went 


which 97 cents, 


for extra, unplanned 


expenditures. Purchases of the latter type 
are known as impulse sales. Aside from 
serving as a consumer convenience, they 


frequently make the difference between a 
profitable and an unprofitable retail opera- 
tion. 

Recognizing the importance of — these 


transactions in relation to proper packaging, 
Mode ri 


signed to evaluate 


Packaging conducted a survey de- 
impulse sales during the 
normal peace-time period. 

that 75 per 
admitted 


items on 


In food stores it found 


cent of the 


Was 


shoppers interviewed 


to having bought one or more 


impulse—items they had not planned to buy 


when they entered the store. Of the total 
volume, 24 cents out of every dollar came 
from impulse sales. When questioned as 
to what caused the purchase of these im 
pulse items, shoppers disclosed that the 
most important factor was display. Sixty- 
six per cent of the impulse purchasers said 
they had been influenced by this factor. 

In variety chain stores, 60 per cent of 


the shoppers admitted to buying one or more 
impulse. Ninety per cent of the 
bought as the result of 

The monetary pro 
It was found that 53.8 
cents out of every dollar spent was on im- 


items on 
impulse items were 
influence by displays. 
portion soared here. 


pulse 


In department stores, as in variety chain 


stores, three out of five, 

the shoppers bought one or more items on 
impulse; 42 per cent of the dollar volume 
went for impulse items; 75 per cent of the 
impulse purchases were made because of 
displays. 

On the average, three out of four custo- 
mers interviewed in all types of stores stated 
clearly that they had bought extra items 
because they had seen them, had been re- 
minded ot a need, or just took them be- 


cause they looked good. 
findings 
tor 


the 
accounted 


Packaging implications of 


are rather obvious. Display 
the great majority of the impulse sales, and 


The 


packaging of crackers is not working if it 


packaging and display are inseparable. 


can not be seen. If shirts are packaged, 
then removed from a top shelf only to be 
hidden in a drawer, the net gain is zero. 

The postwar package most certainly 


should be planned around this impulse buy- 
ing if it is to attain the primary 
the 


prices, 


objective 
retailer to 
with a 


of making it possible for 
sell better 


greater profit 


goods at lower 


return. 
when 


This objective can be reached only 





Nemours & Co., 


or 6U per cent, of | 
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100% FIREPROOF! 


SYLKGLASS 


FIBER FLOSS 


America’s Softest and 
Silkiest SPUN GLASS 


Now Available In... 


14 COLORS 


NEW FALL COLORS: 
Deep Green Royal Blue 
... Red... Smoke Gray .. 
Terra Cotta . . . Cocoa Brown 
Also: White, Pink, Yellow, 
Chartreuse, Orchid, Light Blue, 
Jade Green, Shocking Pink. 


RADIANT 


GLASS FIBERS CO. 


208 E. 27TH STREET 
NEW YORK 16, N. Y. 

















DIRECTORY PANELS 


with interchangeable slides 


@ WOMENS | 





@ COTTON DRESSES 
@UNGERE 
HOSIERY 

FLOOR COVERING & 

MUSIC DEPARTMENT 














IN WALNUT OR MAPLE 
also in Colors 


Standard Size 24 x 36 
Special Sizes to Order 


WOOD LETTERS 


Disptay Crart 


GRAND RAPIDS 6 MICH. 





963 LAKE DRIVE S.E. 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACAN! 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
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t ost of doing business has been de- 
sed and turn-over has been 
M. jern packaging can do this by: 


The package should 


increased. 


mulating sales — 


que ify under the requirements of impulse 
buving. It should definitely enhance the 
ippearance of the merchandise. Ii the 


vackage stimulates extra added purchasing 
build without addi- 
tional expenditures, thus reducing the per- 


t helps sales volume 
centage of fixed expense to sales. 
time necessary to make a 
sa Seli-service definitely speeds up the 
sale time. Informative labeling likewise 
permits the customer to make a quick de- 
More man-hour 
spells lower operating expense. 


Reducing the 


cision. sales volume per 
Reducing stock space—The package that 
valuable floor 
been designed on sound 


space has 
Fre- 


conserves selling 
principles. 
quently it offers decided convenience value 


for the customer also. More display per 


square foot of selling area means less ex- 
pense per package. 
Pro- 


whether against dirt 


Reducing losses in damaged goods 
tection of the product 
or moisture—is of course a fundamental of 
Waste brought 
spoilage means marked 


good packaging. about by 

down 
waste and 
The need 1s 
protection to 


sollage OF 


goods. This is basic economic 


reflects itself in higher costs. 


adequate prevent 


ilwavs for 
Vast 

rhe postwar package that is built around 
retailing will 


oO | 
LOO 


these fundamentals of 


} 


an economically sound contribution to- 


ward lowered cost of distribution. 





Displayman Wanted 
For Honolulu Post 

\ firm in Honolulu has asked DISPLAY 
WORLD to help it expert, all- 
around augment a_ service 
retail outlets 
electric appliance, hardware, apparel 


locate an 
displayman to 
being rendered to prominent 
in the 
and drug fields in the Hawaiian islands. 

Preferably the man should be single, about 
25 to 30 years old, experienced—preferably 
in the department store field—creative and 
resourceful; the last point is particularly 
stressed since facilities in Honolulu are not 
as plentiful as on the mainland. 

\ good salary will be paid to the right 
man, it is said, and he will be sent to 
Honolulu as soon as employed; transporta- 
tion arrangements will be provided for him. 


\nyone interested is invited to get in 
touch immediately with Lloyd B. Myers, 
Kudner Agency, Inc., 215 Market street. 
San Francisco 5. 

Organize Display Firm 
Under Name of Chelix 
Chester Augenblick and Felix Dunlap 


formed a new display firm under the 

of Chelix, Inc., at 361 West 58th street, 

N York City. The company will 
!l materials, including papier mache and 
Original display items will be worked 


we rk 


nd the company will also produce items 


pecial order. Emphasis will be placed 


uality. 


e company’s showrooms will be among 
nost attractive in the display field when 
pleted; they, together with the plant and 





CISPLAY WORLD 














office occupy a space of 3,000 square feet. 

Augenblick, president of the company, was 
at one time with Lynn Displays, New York 
City, while Dunlap was formerly with 


Staples-Smith. 


Institute Sets Date 
For Display Survey 


Octoker 1 has been set by the 
committee of the Point Of Purchase Adver- 
tising Institute as the date for a preliminary 
pilot study on window display audience 
measurement techniques. This study will 
insure the use of proper testing 
scheduled for 


research 


serve to 
methods in a master survey 
the spring of 1947. 

Trenton, N. J., has been chosen tor the 
test, which will cover both grocery and drug 
products. Approximately 600 interviews will 
be accomplished, of which 200 will be used 
to measure the “confusion factor.” The re- 
handled by Fact Finders 
\ssociates in conjunction with the research 
committee of the Institute. 


search will be 


Display Firm Inaugurates 
Special Service 

“A buying office for window display” has 
been established by Resident 
117 Charles street, New York City. 
plan, 28 black and 
complete 


Display, Inc., 
Under 
white 
displays are 


the company’s 
sketches of window 
sent annually without tharge to those sub- 
scribing to the service. A design is selected by 
the store and the display firm then furnishes 
it with a large full-color reproduction of the 
complete 


showing 


display, including an overlay 


suggested merchandise arrange- 
Ma- 


display are 
Display to 


ment, a list of materials and prices. 
terials actual 
shipped Resident 
the store. 


to complete the 
direct from 


Complete details of the plan can be se- 
cured from the address given above. 





Addison Lewis Heads 
New Department 


Addison Lewis has been appointed head 
of a public relations department set up by 





Miller & Rhoades, Richmond. Lewis has 
been with the firm for more than half a 
century, serving as display director until 
two years ago, at which time he became 
sales promotion manager. 
Institute To Include 
Display Course 

“Window display and paper sculpture” 


will be the title of a course to ke taught this 
fall at the Chouinard Art Institute, Los 
\ngeles. The course will be taught by 
Marya Werten, who is said to have helped 
introduce paper sculpture to America from 
Poland. 


Gilmore Takes Over 
At Dayton Store 


Formerly Gilmore 
is now display manager at Adler & Child's, 
Dayton. He replaces Val Mikesell, who has 
become director of display education for a 
state association of retailers in Indiana, as 
noted elsewhere in this issue. 


first assistant, Barney 
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QUALITY DISPLAY SHELLS 


‘Accentuate the 
Positive’ in Your 


e Sweaters! 

e Blouses! 

© Sportswear! 

® Dickies! 

© Dresses! 

@ Other Accessories! 


DISPLAY SHELLS 
DRAW SALES! 


Quantity production en- 
ables new lower prices. ia tiinitiaiiniiitatiat Mis 
Sturdy papier mache, in 1 and 2 Piece $395 
smooth, flesh-color. Full Dresses... Each 
busts, full shoulders! No. AA SHORT SHELI— 
Waist-length, for blouses, 


SHOULDERS CURVED oo esther 
TO FIT ANY STANDE wre ton? 





Versatile! Use ‘em flat—inclined—on 
top of stands — fastened on panels, 
pillars, etc. 


Order Today—Immediate Delivery 


HECHT FIXTURE CO. 


Since 1892 
212 S. FRANKLIN ST., CHICAGO 6, ILLINOIS 














FIVE} 


WINDEX 
LEATHEROID 


OUR HEAVYWEIGHT 
LEATHERETTE 


Now available in limited quantities. 











50“ WIDE 


White . . . Ivory . . . Brown 
Red... Maroon... Bright Blue 
Royal Blue . . . Golden Yellow 


JOS. E. PODGOR CO.., Inc. 


Complete Display Suppliers 
618 MARKET ST PHILADELPHIA 6, PA. 


































right, 


beard. 


colors 


487 State St. 


Imayin-ade 


TWIN mache 
DEER HEADS 


To give your imagination 
a lift. A display of 
unlimited flexibility. 


One faces left, the other 


half round; 


16''x 33" each deer; 


Finished white 


SET OF TWINS — $39.00 





ELEGANT MACHE SANTA—Half round; 


27" x 33" overall; flowing permanent wave 


Finished in dramatic deep-tone 
$19.50 


VISUAL DISPLAY ORIGINALS 


. graber 
Perth Amboy, N. J. 





















a molded 
flexible, pliable and durable. 
Indispensable to the display man. 

Hundreds of designs, including Cornices, 
Moldings, 
backgrounds. 


ANAGLYPTA 


(simulated ornamental plaster) 


IT'S UNIQUE 


light in weight, 


100 uses. 


rag_ stock, 


Decorative treatments and 


Imported in period and modern architec- 
tural designs. 












—the 
gold, 
and 





Large variety of designs. 


METAPHANE 
new wall covering in silver and 
ideal for showroom coverings 
backgrounds; durable; washable. 














48 W 
Offices 


SAMPLES ON REQUEST 


Write Mr. Ryan or Mr. Ferreri 


W.H.S. Lloyd Co., Inc. 


Sole Exclusive U. S. Agents 


. 48th St., New York City 19 


New York, Chicago, Boston, Newark 
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POSITION WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch— CASH WITH ORDER 


For any WANT AD purpose: 
POSITION VACANT 
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Kindly place me on your mailing list with 


a monthly issue directed in my name. We 
have a subscription to your magazine, but 


invariably it passes through so many hands: 


that it is liable to be misplaced or lost. 
Therefore I would appreciate a copy each 
month directed to my attention. — Morris 


Welch, visual presentation director, Asso- 
ciated Merchandising Corporation, New 
York City. 


One certainly can find out what is new 
in the display field through DISPLAY 
WORLD. It’s a great magazine; keep up 
the good work.—Herbert O. Petsch, Hughes 
& Hatcher, Detroit and Pittsburgh. 


For the 


past several years I have en- 
joyed your magazine and received many 
helpful suggestions from it, as well as 


from the numerous resources.—H. O. Drake, 
The Pegues-Wright Company, Hutchinson, 
Kansas. 

We would like to,comment that your re- 
vue DISPLAY WORLD is of great aid to 
us in our work and we enjoy its articles 
and advertising. We await each issue with 
much impatience. 

This company is interested in receiving 
catalogues and other literature from the 
manufacturers of all types of display ma- 
terials and equipment, with a view toward 
importing such items for use in our work.— 
Grafika, Posta Kutusu 1416, Istanbul, 
Turkey. 


Let me take this opportunity to compli 
ment you on the fine quality of the articles 
in DISPLAY WORLD. We find it a very 
reliable source of trade news an1 helpful 
gossip for the retail man.—T. Rubin, Mont- 
real, Canada. 

We 


received first 


have the copy of our 
subscription to DISPLAY WORLD. The 
magazine is informative and very interest- 


ing, and the writer is looking forward to 
receiving it regularly—E. M._ Pritchard, 
secretary-treasurer, The Kitchen Overall & 
Shirt Company, Brantford, Canada. 


Let me first introduce myself, so you know 
who it 1s who ts criticizing you. My name 
is John Plattner, advertising manager for 
the Union of Swiss Cooperative Wholesale, 


the biggest wholesale organization of 
Switzerland. My firm is also a subscriber 
to DISPLAY WORLD and I read and 
study it regularly. I have worked for six 
vears in USA as a commercial artist. 

Now you seem quite satisfied with the 


looks of your magazine. In my opinion it's 
rotten. But let’s understand clearly: I am 
not criticizing the contents of it. I admit 
even that some of the articles are extremely 
interesting and the illustrations of good 
taste. But what ‘gets my goat is the poor 
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typography, the lack of phantasy and taste. 

It will sure be possible to find a peppy 
layout man for the improvement of your 
magazine and a capable typographer who 
sets the pages according to the new ideas. 
And I will eat a broom when it will not 
turn out to be a big success for your maga- 
zine. 

If you realize that this fuss was really a 
big favor for you, then I am satisfied .. . 
but really, I am a very good-natured guy 
and no crank at all.—John Plattner, USC, 
Basel, Switzerland. 


Will you please settle, through the columns 
of DISPLAY WORLD, a controversy be- 
tween two of us? “A” says that it is im- 
possible for a display manager to become a 
member of the National Retail Dry Goods 
Association in any way; “B” insists that he 
can. Which is right?—‘A” and “B,” St. 
St. Louis. 

(Back on June 22, 1944, the Sales Pro- 
motion Division of the NRDGA issued this 
statement: “The Sales Promotion Division 
in recognizing the growing importance of 
display as a fundamental part of sales pro- 
motion, unanimously passed the following 
motion at its board of directors meeting 
on April 5 during the Sales Promotion 
Clinic in Cincinnati: 

“That the display managers of the mem- 
ber stores of the NRDGA be invited to take 
an active part in the Sales Promotion Divi- 
sion. It was further moved that those stores 
which have open membership be requested 
to extend a membership to the display man- 
ager and that those which do not 
have open membership be requested to make 
their display managers members of the Sales 
Promotion Division at the associate member- 
ship fee of $10 per year. 


stores 


“We are outlining below the procedure 
for becoming a member of the Sales Promo- 


tion Division. 

1. Your store must be a member of the 
NRDGA. 

2. If your store is a member of the 


NRDGA, check with your sales promotion 
manager to ascertain if he is a member of 
the Sales Promotion Division. 

3. Write to the Sales Promotion Division 
to find out if there is an open membership 
in the NRDGA which would entitle you to 


become a member of the Sales Promotion 
Division. 
4. Explanation of ‘open membership’. 


Each store that is a member of the NRDGA 
is entitled, according to the dues they pay, 
to a specified number of representatives in 
the various Divisions of the association. 
If the quota of representatives is not filled, 
it indicates that there is an open member- 
ship in the association and would entitle 
you to membership in the Sales Promotion 
Division without charge. 

5. If there is no open membership (the 
complete quota of representatives having 
been used up) you may become a member 
of the Sales Promotion Division by merely 
paying $10 a year, this fee to be paid by 
your store. 

6. A display membership will entitle you 
to all privileges and services extended to 
the sales promotion manager and other ex- 
ecutives in your store who are members of 
the Sales Promotion Division.”) 
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asSte, q 
eppy i 3 
your z 
who 
leas, 
not 
ag aA- ‘ 
ly a ‘ 
guy 
SC 
be- 
im- 
ie a 
eo Mastermind and materials technician to work with and assist Art, Production, 
St ff and Planning Departments in the designing and planning of motion and ani- 
mated displays produced in large quantity for national advertisers. 
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DESIGNER AND BUILDER OF DIORAMAS 
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p e Orlando, Florida 
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, a = one Xmas Artificial Flowers, Wreaths, AND THE WEST COAST 
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all displaymen of department stores fume Gna Sranches. Colors $1.00 
1g and ready-to-wear shops. a a cca pe See aa Address “Box A. L.” 
a Ve can offer attractive propositions to Xmas Unbreakable, Bendable Sub- Care of DISPLAY WORLD 
ly gh type salesmen in various parts of slit Clann $1.00 -colore 
ry country. Xmas Candles, Wreaths, Stars, 
CONTACT US AT ONCE! Bells, Santa Claus Heads in Half 
su Relief—Papier Mache & Plaster. $2.00 
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- entals $1.00 
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SALESMEN 


New York, Pennsylvania 

and Ohio Territories Open 
Jobber representing four outstanding 
manufacturers of plastic display fix- 
tures, also display materials and 
several lines of mannequins desires 
experienced salesman. 


20% Commission 


Address “Box F. J. D.” 


Care of DISPLAY WORLD 








WANTED 


Experienced 


DISPLAYMAN — Showcards 


Could help in advertising in popular price 
department store in around Chicago. 


DESIRES CHANGE 
Prefer small city—Wisconsin or Michi- 
gan. Married. 
Address “‘Box K. R.”’ 


Care of DISPLAY WORLD 


WANTED 


Display manufacturer-wants live 
wire salesman or sales organiza- 
tion to cover territories in New 
York, Mid-West, South and West 
Coast. Only men or organizations 
with successful sales experience 
need apply. We have an original 
display line to market. Excellent 
opportunity for the right sales- 


man or organization. 


BELMONT PRODUCTS, INC. 


4N. 5th Street 
Philadelphia 6, Pa. 











WANTED —Free-lance Window Trim- 
mer wanted for children’s store in New 
England. 25 trims annually. Only cap- 
able individual apply. Good proposition. 


Address “BOX A. K.” 
Care of DISPLAY WORLD 








WANTED 
EXPERIENCED DISPLAYMAN 


For two high quality men’s stores in 
Ohio. Good starting salary and per- 
manent opportunity for creative and 
thoroughly, experienced man. State 
particulars as to experience, salary 
expected and references. All corre- 
spondence will be held in strict con- 
fidence. 


Address “Box Y. O.” 


Care of DISPLAY WORLD 





WANTED 


A good position is open for an alert, 
capable, steady man who can write 
advertising and trim up-to-date win- 
dows. Firm established 53 years. 
Popular priced store. Full particulars, 
“ad’’ samples, references in first 
letter. Salary $65.00 to $75.00 weekly. 


A. SACKIM COMPANY 


Iron Mountain, Michigan 














DISPLAYMAN 
Home Furnishings Specialist—Must have 
progressive, original ideas. Write for 
N. Y. interview—MR. KUNIN. 
KAYS HOME FURNISHINGS 
Bridgeport, Conn. 





WANTED 
EXPERIENCED SALESMAN 


For covering four Southern 
States, featuring complete 
line of Mannequins, Store 
Equipment and Display Ma- 
terials. 


Address “Box B. B.” 


Care of DISPLAY WORLD 





WOULD YOU 
LIKE TO LIVE IN DENVER? 


A large and old established firm 
has opening for Display Man for 


men’s and ladies’ apparel. 


Address “Box A. J.” 
Care of DISPLAY WORLD 








DISPLAY MANAGER—Desires position with 
department store or women’s specialty shops; 
capable of revising and executing creative 
window background and _ interior displays; 
versatile. Michigan, Ohio or vicinity preferred. 
Address “BOX H. K.” 
Care of DISPLAY WORLD 








DISPLAY DESIGNER 
TOP NOTCH 
DEPT. STORE EXPERIENCE 
MINIMU M—$10,000 


Address “BOX D. W. 8537” 
113 W. 42nd St. New York 18 








CANDY DISPLAY MAN 
WANTED 


Opportunity unlimited with Mid-western 
Retail Chain. Must be capable of design- 
ing and constructing backgrounds, visual 
merchandise presentation, novelty pack- 
aging, and paper artistry. State experi- 
ence, salary, age, education, in first letter. 


Address “BOX W. A.” 


Care of DISPLAY WORLD 








DISPLAYMAN 


TO ASSUME CHARGE OF 
FIRST FLOOR DISPLAY PRO- 
MOTIONS OF LARGE DE- 
PARTMENT STORE.. MUST 
BE CAPABLE OF MODERN 
HANDLING OF FASHION 
ACCESSORIES AND DESIGN. 


Address “Box H. C.” 


Care of DISPLAY WORLD 














DISPLAY MANAGER 
WANTED 


Leading Mens’ and Ladies Quality 
Specialty Store in midwestern city 
desires experienced display manager. 
One downtown store and several sub- 
urban shops. Send references and 


photos of recent windows. 


Address “‘Box T. M.”’ 
Care of DISPLAY WORLD 





DISPLAY ASSISTANT 
WANTED 
Also 


Experienced Window Trimmer 


All replies confidential. Write 
J. L. BRANDEIS & SONS 
Omaha, Nebraska 
G. H. WAGNER, 


Display Manager 














WINDOW TRIMMER 


We desire the services of an experienced 
man capable of trimming windows in th« 
style of New York’s Swank Shop - 
Brooks — Arrow Shop — for a popula 
priced Men’s Shop located in a_ ver) 
livable but low - cost - of - living cit) 
Salary $100.00 per week to start. Per 
manent position with an excellent future 
State full particulars in replying. 


ROBERTS MENS SHOP 


Alliance, Ohio 
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Northwest Territory 


Open for Experienced 


SALESMAN 


To Handle Our Line of 
DISPLAY NOVELTIES 


Applicant should be thoroughly 
acquainted with display depart- 
ments of department stores and 
specialty shops in the states of: 
Washington, Oregon, Montana, 
Idaho, Utah, Colorado, Wyoming. 
State age, experience and present 


activities. 


Straight Commission Basis 


ALLIED 
DISPLAY MATERIALS, INC. 


65 Madison Avenue 
New York City 16 New York 





SHOW YOUR LATEST IDEAS IN DISPLAY 
in actual photographs on Photo Postcards. A 
powerful sales medium for only Ic postage. Send 
photograph for free sample postcard. 250 @ 3M%c; 
500 @ 3c; 1,000 @ 2%c. 


ARTCRAFT STUDIOS 
2112 Lee Road Cleveland, Ohio 








WANTED 


Free Lance 
Window Display Man 


For two days per month—window trims, 
Bay City and Saginaw, Michigan. 
Contact 
MR. ERWIN I. SHERMAN 


Bay City Phone 8111 





DISPLAY JOBBERS 
Make from 40% to 50% mark 


up on Christmas Foliage and 
unusual Christmas Display 
Novelties. 


Write for prices on green Prin- 
cess Pine Roping, 4 diameter, 
with red berries. 


Excellent proposition for Mid- 
western, Central and Western 


Jobbers. 


Address “BOX M. D.” 
Care of DISPLAY WORLD 

















Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 

covering all phases of the subject. Of value to 

the experienced trimmer as well as the begin- 

ner. Over 500 pages with 1,000 sketches to show 
how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, Ill. 








WANTED: 


EXPERIENCED DISPLAYMAN 
FOR DEPARTMENT STORE 


Card 
ence beneficial. 


advertising experi- 
qualifications, 
references, and salary desired in appli- 
cation. working 


writing and 
Give 


Excellent hours and 


Write— 


POST OFFICE BOX No. 1606 


FARGO, NORTH DAKOTA 


conditions. 


SALESMEN 


An unusual opportunity to 
represent one of America’s 
most complete lines in na- 
tionally advertised display 
fixtures, fabrics, and acces- 


sories. 


Top Earnings on Profit-Sharing 
Plan. No Investment. 


Exclusive territories; com- 
plete cooperation of live-wire 
advertising and sales promo- 


tion departments. 


Address “Box H. M.” 
Care of DISPLAY WORLD 
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CLOSE-OUT — CHRISTMAS ART DISPLAYS 
Going out of business sale. Hand-painted in 
oils, life size, weather proofed, Biblical Christ- 
mas Art Displays (window or lawn). Remain- 
ing stock at deep cut sacrifice. ONLY 11, they 
won't last long. Send for descriptive photo- 
graphs and prices. J. F. SNYDER STUDIOS, 
110 Crestmont, Reading, Pa. 














DISPLAYMAN 


TO ASSUME CHARGE OF 
DISPLAYS ON RUG AND 
DRAPERY FLOOR OF LARGE 
DEPARTMENT STORE 
MUST BE CAPABLE OF 
MODERN HANDLING AND 
PROMOTIONAL DISPLAY. 


Address “Box J. L.” 


Care of DISPLAY WORLD 











WINDOW TRIMMER AND 
SHOW CARD WRITER 


For popular priced, medium sized 
department store in upper New 
York State, 200 miles from New 
York City. 

Give age, experience, and salary 
required. 


Address “‘Box L. M.”’ 
Care of DISPLAY WORLD 
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What is Your Product? 
NEW LINES WANTED 


Western distributor is looking for 
Chromium Display Furniture, Shoe 
Fitting Stands, also interested in 
Chrome Garment Racks of all kinds. 
Has beautiful Display Rooms in 
downtown area — established clien- 
tele, and facilities for carrying stock. 


Address “BOX P. H.” 


Care of DISPLAY WORLD 








Excellent Opening for 


ASSISTANT 
GENERAL DISPLAY MGR. 


Large, national, well-known or- 
ganization needs experienced dis- 
play and merchandising man tor 
permanent connection. Firm now 
operating almost 2,000 outlets and 
has large expansion program 
planned in national and foreign 
fields during next five years. Must 
know display, merchandising, de- 
signing, copy and layout and be 
capable of creating selling dis- 
plays. Opening is in home office 
at Kansas City, Missouri. Give 
complete information as to edu- 
cation, experience, salary. Re- 
plies confidential. 


Address “BOX K. M.” 
Care of DISPLAY WORLD 











CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world, New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 
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Display 
orlad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any displav problem. 

0 Air Brushes 
Alrpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
|] Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Glass Specialties 
}) Grass Mats 
] Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 
Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plaques (Window) 
Plastics 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Show Card Colors 
Show Cards 
Show Case Lighting 
Show Cases 
Store Designing 
Socks— Window 
Store Equipment 
Signs—Brass— Bronze 
Signs—Card Holders 
Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Store Fronts 
|] Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 
Wigs 
Window Lighting 
C) Do you wish a copy of their catalogue? 
[} Do you plan to remodel your store soon? 
[) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI, OHIO 
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Abacot Displays, Inc. 65 
Adler-Jones Co. 12 
Advance Displays, Inc. 107 
Arkow-Lewis Assoc. 115 
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Arts & Flowers 81 
Associated Fabrics Co. 107 
Austen Display 93 
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Becker Sign Supply Co. 90 
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Bonafide Display & Decorative Co. 115 
Brody Displays, Inc., Jack 100 
Brueser Studios, Inc., Eve 90 
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Cadillac Plastic Co. 31 
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Cementex Co., Inc. 105 
Century Lighting, Inc. 117 
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Cohen Co., Art R. 94, 110, 113 
Cole Built Products 91 
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Durable Displays, Inc. Inside Back Cover 
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Eureka Specialty Printing Co. 80 
F 
Fastener Corp. 88 
Fitzgerald Displays 108 
Fixture Mart, Inc., .The 109 
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General Display Corp. 32 
General Plastics Corp 109 
Glo-Brite Products, Inc. 119 
Graber, A. 122 
Greenberg, S. L. 89 
Gregory Motors, Inc. re 
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Hopkins, Ltd., Jordan 104 
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Lee, Oscar 117 


Leuer & Co., James 114 
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Lord & Taylor 85 
Lynn Display 97 
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Maxey, H. B. 22 
Mayorga Mannequins : . 17 
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Mileo, P. C. : 69 


More 
Morgan C<¢ 


Naegele-H¢ 


National Art 


Displays 


: y 

»., The ..110 
N 

yrner, Inc. 57 

Studio 82 


National Association of Display Industries.. 28 
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Opportunit 


Advertising 
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Back Cover 
123, 124, 125 


Orchard Paper Co. 90 
P 
Pacco Display Co. 63 
Park Lane Fabrics Co., Inc. 87 
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Stillman Art Displays 109 
Sun-Shade Co., The 112 
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Taffel Bros. 101 
Tally-Ho Display Studio 119 
Technical Specialties Corp. 98 
Thayer & Chandler 104 


Timbertone Decorative Co.. Inc. 59 

Poll, Murray 10¢ 

Transparent Shade Co. 84 

Tri-Allied Creative Displays 104, 116 

lropicraft 98 
U 

U. S. Plywood Corp. 81 
W 

Wayne Services 73 

Williams, Inc., Jas. B. 3, 4) 

Window Display Equipment Co. 109 
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Zaria . 

Zeppen-Field Studios, W. M. 1 
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Spinit--Action--Glamour 


aplenty in these companion lines of 


ACTION MANNEQUINS BY DURABLE 
a 4 a. The Nation-wide 
a SENSATION 


in mannequins 


Dorable 
Miss 





Write for Photos and 
MiMatildutehiie 


Manufactured and Sold By— Also Sold By— 


DURABLE DISPLAYS, Ine. WRT SIEGEL, tee. 
2010 S. HALSTED ST. CHICAGO 8, ILL. 39 W. 37th ST. NEW YORK, N. Y. 
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OHIO ADVERTISING DISPLAY CO. 


Cincinnati, Ohio 
Gentlemen 


Mail immediately full particulars o 
® this wonderful proposition 


Name 
Address 
City 


References 





